Changeovers Cut 
lar Production to 


owest ’55 Level 


Ford, Plymouth Due 
To Begin Phaseouts; 
Year’s Total Near °54 


By Maynard M. Gordon 

: News Editor 

RODUCTION of new cars will 
descend to the lowest levels of 
{ ealendar year this week and 
mext week as Ford and Plymouth 
@ivisions enter their changeover 
Periods. 
. Following an output cutback 
to an estimated 132,522 cars last 
week, the industry’s volume this 
week is expected to fall below 
the previous 1955 low—the 125,062 
total of the June 4 week. 

However, enough cars are sched- 
uled to roll off the lines before the 
Labor Day holiday to push 1955 
output past the 1954 total. Only 
81,440 cars more are needed to 
raise this year’s yield above the 
1954 total of 5,558,897, which stands 
as the third highest year in auto 
memory. * o-. = 


INTRIBUTING to the produc- 
tion drop last week were Pack- 
ard’s decision to close for a two- 
week inventory and the changeover 
‘shutdown of two Mercury plants. 
A third Mercury plant halted ’55- 
—, work Friday. Lincoln, mean- 
ie, was picking up ’56-output 

- Ford car assemblies were sus- 
_ pended Friday by the large Rouge 

{ with other Ford plants 
, to follow in the next 10 days. 
A division spokesman said that 
' the Ford changeover layoff will 
“be the shortest in recent com- 


pany history. 

Plymouth plans to wind up ’55 
output Wednesday (Aug. 31). Other 
Chrysler Corp. divisions are slowly 
embarking on ’56 programs. 

Partially offsetting the addi- 
tional shutdowns projected for this 
week will be the resumption of 
American Motors assemblies today 
(Aug. 29) on Nash Statesman and 
Am r and Hudson Wasp 
and Hornet cars. About two more 
weeks of production igs contem- 
plated by AMC before model phase- 
out. No Ramblers will be built 
until the ’56 run begins. 

” * o 
_teADY production performances 
throughout General Motors kept 
the new-car output total from a 
(Continued on Page 37, Col. 1) 


Top Cars 


_ New-car registrations for siz 
onthe, plus 18 states for July: 
Make 1954 Pos. 
Chevrolet 729,349— 2 
Ford 735,384— 1 
Buick 272,315— 3 


is -a01,008 
- 2—780,302 
| 3~399,877 
 4-359,440 


 5—304,960 
> 6—278,357 
- J—187,709 
8—152,453 
9— 88,725 
10— 76,825 
— 66,043 
13— 50,237 
14— 28,108 
15— 25,015 
16— 16,347 
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18— 790 Kaiser 
22,152 Misc. 
avon All Makes 
2,939,756 
a details on Page 32. 
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Market Test by Goodrich— 


[ 


Guy Gundaker, B. F. Goodrich replacement tire sales general manager,ftries out a 


safety belt kit which is being test-marketed throughout the country at co 
Observing through the window is C. T. Morledge, merchandising gen 


Dealer Shows How— 


Dan Ashcraft, Beverly Hills (Calif.) d 
dealer, seated, and Barbara Lee, Ashcraft 
employe, demonstrate the new Ford sec 
belt installation to Paul Haggerty, Ford 
Los Angeles sales promotion manager. 


Sparton's Entry—- 


As her mother watches, a young pas- 
senger buckles her Karbelt into place. 
Karbelt, made by the Sparton Automotive 
division, Sparks-Withington Co., Jackson, 
Mich., has its outer half anchored to the 
car door to help prevent the door flying 
open in a crash. When leaving the car, 
the belt's outer half is placed in a clip 
mounted on the door so that it won't fall 
out when the door is slammed. 


pany stores. 
al manager. 


Safety Forum Stars— 


FERD | and FERD ft are two fellows who 

knock about the Ford test track. With 

electronic instrum@nts for brains, they 

“tell” Ford engingers what happens to 

eople involved if full-scale crashes. The 

mies have stéel weldments for skele- 

and tough plastic for muscle, with a 

plastic to! simulate skin. Their “‘re- 

will be @ade public at Ford's Na- 

p um and Crash Demonstra- 

arn Sept. 7-8. FERD stands 

ring Research Department. 
&.:"9 


To Put ‘Sell’ 
Behind Safety 


ir RECENT years the object of 

criticism for lack of aggressive- 
ness in making cars safer (see 
story on Page 2), the auto industry 
will soon take the initiative in 
safety promotion. 


Suppliers are starting to fight for 
the safety-belt business and sev- 
eral auto makers will actively pro- 
mote safety features in 1956 models. 


The accompanying photographs 
give only a hint of what is to come. 
A major springboard for safety 
promotions of the future will be 
the Ford National Safety Forum 
and Crash Demonstration, which 
will bring auto writers from across 


* * 
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Safety Promotion on Rise ‘Fantastic’ Auto Loss 


Seen in Flood Areas; 
Industry Moves to Aid 


50000 Vehicles Reported Hit; Big Replacement, 
Service Need Cited; Many Dealers 
Believed Wiped Out 


/ By Robert M. Lienert 
Associate Editor 
IXLOOD-RAVAGED auto dealers 
in six eastern seaboard states 
last week began the massive task 
of mopping up wreckage, getting 
their business running again and 
satisfying an enormous re place- 
ment demand created by the storm. 
No official estimates of damage 
—in terms of dollar losses or 
damaged and destroyed cars and 
trucks—were available in the un- 
believable havoc spread by the 
furious waters. 

But the overall damage to deal- 
ership buildings and car stocks and 
to individuals’ vehicles was expected 
to total hundreds of millions of 


dollars. 
A SCORE of dealerships were re- 

ported wiped out entirely or 
damaged beyond repair. Many 
others suffered mud and water 
damage to sales and service de- 
partments or had cars washed 
away or buried under mountains 
of and sand. 

reliminary damage reports 

watt that “tens of thousands” of 
cars and trucks were ruined. 

Opinions varied as to the effect 
the flood would have on the re- 
placement market. Some dealers 
said that all available cars and 
trucks in the disaster area would 
be sold quickly because of heavy 
losses. 

Other dealers, however, were pes- 
simistic because of slacknesgs in 
local industries. They anticipated 
a “real problem” in finding a mar- 
ket when the area finally emerges 
from its reconstruction task. 

- * * 
L= CAREY, president of the 
Rhode Island Automobile Deal- 
ers Assn., said damage to motor- 
ists’ cars was on a fairly low scale 
in many cities and probably would 
not create any great problems in 
regard to replacement. 

Some insurance companies, 
however, have estimated that per- 
haps 50,000 vehicles will have to 
be overhauled before they can be 
driven again. Adjusters by the 
hundreds have moved into the 


ee 


First of "56 tii Bows— 


field to service owners of flood- 
damaged vehicles. 

The average overhaul job on a 
car damaged only by water, mud 
and sand, and not caved in. or 
on has been estimated at about 


* * * 


AR-ORDER men at the factories 

last week were unable to de- 

termine how many new units might 
(Continued on Page 10, Col. 4) 


Plymouth to Get 


Separate Dealers 


Gradual Splitup 
Started by Colbert 


pian for the gradual develop- 
ment of separate dealerships for 
the Plymouth division, as well ‘as 
for the Dodge, 
DeSoto and 
Chrysler divisions, 
were announced 
today (Aug. 29) by 
L. L. Colbert, 
president of 
Chrysler Corp. 
Colbert said 
that the new 
divisional - line 
dealerships will 
be established 

L, L. Colbert wherever local 
conditions make them practicable, 
but only after a careful dealer-by- 
dealer check is made in each 
instance. 

“The situation of every present 
dealership will be considered sep- 
arately and in the light of its own 
particular circumstances and the 
dealer’s individual preferences,” 
Colbert said. 

* * ” 

7s present system of selling 

Plymouths through dealers 
handling one of the company’s 
other car lines was started in 1930 
in a move that, overnight, gave the 
then-new Plymouth car an estab- 
lished nationwide dealer organiza- 
tion. 

Commenting on plans to 

(Continued on Page 6, Col. 1) 


Here's the new Lincoln Premiere convertible for 1956. Premiere and Capri models 
the country to Dearborn Sept. 7-8.| are lower and longer and feature a new 285-horsepower engine. (Story on Page 2.) 
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Labor Tension High . . . 
Showdown 


On 4 Auto 


By Joseph M. Callahan 
Staff Writer 
HIS is “showdown” week in the 
auto industry with labor con- 


tracts expiring between four of the 


six car makers 
189,000 UAW-CI 
workers. " 

Tension was great- 
est last week at 
Chrysler Corp. where 
negotiators on both sides were 
pressing to reach a new agreement 
covering the firm’s 139,000 workers 
before the old contract runs out 
Wednesday (Aug. 31). 

Negotiators were split into two 
committees, with each group con- 
ferring from time to time with top 
negotiators Robert W. Conder, in- 
dustrial relations vice - president, 
and Norman Matthews, UAW-CIO 
vice-president. 

The UAW reported that more 
96 percent of the workers 
casting votes in 43 Chrysler Corp. 
plants were in favor of a strike 
if the union’s demands are not 
met. 

It was expected that the Chrys- 
ler settlement would be reached by 
expiration time and that the agree- 
ment would be similar to the Ford 
and GM guaranteed wage con- 
tracts. 


LABOR 
FRONT 


* * * 


Contract Merger Sought 


HOWEVER, the Chrysler talks 
are complicated by the desire 
of both sides to merge the pacts 
of Chrysler Corp. and the automo- 
tive body division into one docu- 
ment. 


Negotiations at American Motors 
Corp. are expected to resume Tues- 
day (Aug. 30) in a final-hour effort 
to reach a settlement before the 


GM’s Opel Plans 
Price Boost of 
$85 on 756 Model 


DETROIT.—A price increase on 
1956 models was announced last 
week by Opel, German subsidiary 
of General Motors, when the firm 
displayed its new cars in Russel- 
sheim, Germany, according to an 
eo Press dispatch received 

ere. 


The Opel Kapitan, often called 
the German version of the Chevro- 
let, will sell for about $2,225, an in- 
crease of $85 over the 1955 price 
of $2,140. 


The price of the smaller Rekord, 
however, will be unchanged at 
$1,425. 

The ’56 Opel will be the first 
mass-produced car in Germany 
with tubeless tires as standard 
equipment, it was said. Another 
feature of the Kapitan will be an 
automatic passing light which 
flashes the headlights to warn a 
car ahead that the driver wishes 
to pass. 


Milton to Manage 
Hudson Sales 


DETROIT. — Walter S. Milton 
. has been appointed sales manager 
of Hudson, effective Sept. 1. 

Milton, for- 
merly assistant 
general sales 
manager, suc- 
ceeds C. A. J. 
Hadley, who will 
return to Hudson 
in another execu- 
tive capacity after 
an extended leave 
due to illness. 

Milton joined 
Hudson in 1932 as 
@ special repre- 
sentative in the Minneapolis and 
Kansas City sales areas. He was 
appointed St. Louis zone manager 
in 1935, a post he held until 1944, 
when he was named divisional man- 
ager of the south central] division. 

In 1947 Milton was named direc- 
tor of service for the Hudson. He 
was appointed assistant general 
sales manager in July, 1954. 





W. 8S. Milton 
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Week Here 
Contracts 


second extension of the AMC con- 
tract runs out 48 hours later. Some 
24,000 workers are affected. 


Both the Studebaker and Pack- 
ard divisions of the Studebaker- 
Packard Corp., which employs 
-11,000 in Detroit and 10,000 in 
South Bend, are marking time, 
having had only exploratory talks 
with the union. 

Also marking time is Willys Mo- 
tors in Toledo, which employs 4,600 
workers. The Willys contract ex- 
pired June 1 but is being extended 
on a month-to-month basis. 

The Chrysler settlement is also 
expected to set the pattern for 
agreements among many auto sup- 
pliers. 

Last week Chrysler Corp. 
announced that it had reached a 
settlement with the CIO Steel 
Workers, providing a 15-cent hourly 
raise for 400 workers at its Youngs- 
town (O.) steel plant. This is the 
only Chrysler production plant not 
covered by the UAW. 


* * * 


500,000 Get Raise 


HALF million workers at Gen- 

eral Motors and Ford Motor 
Co. will receive a cent -an- hour 
raise in the first pay period after 
Sept. 1 as a result of a 0.3 percent 
boost in the cost of living between 
June 15 and July 15. 

The Bureau of Labor Statistics 
index hit 114.7 on July 15, boost- 
ing the auto workers cost-of-liv- 
ing allowance from six cents to 
seven cents an hour. Salaried 
workers will also receive upward 
adjustments. 

The living cost increase was 0.5 
percent above the Apr. 15 figure 
and just enough to provide the 
workers with an extra penny under 
the new three-year contracts. The 
rise in living costs would not have 
been sufficient under the old con- 
tracts in which a one-cent adjust- 
ment was made for every 0.6 per- 
cent movement. 

It is likely that the new Chrysler 
contract will call for a similar one- 
cent boost also. 


Reuther Hits Increases 


PpeenOlATaLyY after the an- 
nouncement of the living - cost 
increase, Walter Reuther, CIO and 
UAW president, reiterated hig de- 
mand for a congressional probe of 
the increase in steel prices and the 
rumored increase in 1956 car prices. 

Said Reuther, “Despite soaring 
profits in big business and a 
steadily declining farm income, 
the cost-of-living is on its way 
upward again. The new figure of 
114.7 on the Bureau of Labor Sta- 
tistics index reflects price in- 
creases which are entirely unjus- 
tified in the current economic 
climate. 


“We have asked Congress to 
investigate this increase in steel 
prices and the rumored increase in 
1956 automobile prices precisely 
because America needs to take firm 
action now to get to the bottom of 
any price gouging which could be 

(Continued on Page 30, Col. 4) 











Here's Lincoln's Entry for 1956— 
This four-door sedan illustrates the lengthier and lower lines of Lincoln's five models in its 1956 Capri and new Premiere 
series, which will be unveiled on Thursday, Sept. 8, in dealer showrooms. New features include standard safety equipment, 


285-horsepower V-8 engine, higher torque and a 12-volt electrical system. (Other photos on Page 34.) 


Makers Stumble on Safety, 
Minn. Governor Charges 


DULUTH, Minn. — (UTPS) — 
Auto manufacturers have been ac- 
cused of irresponsibility in matters 
of safety by Gov. Orville Freeman. 

Freeman told the annual sum- 

mer meeting of the Minnesota 
Safety Council here that the next 
session of the will be 
asked to consider making addi- 
tional safety devices mandatory 
on new cars. 

He said he had asked Arthur 
Rohweder, council president, to be- 
gin a study of such safety devices. 

“If one percent as much thought 
and study were given to safety as 
the car manufacturers now devote 


es 
Conn. to License 
* 
Gas Stations for 
- e 
Minor Car Repairs 

HARTFORD, Conn. — Gasoline 
station operators in Connecticut 
may apply for a new limited license 
which will allow them to make 
minor car repairs. A telephone sur- 
vey of a number of Hartford-area 
service stations revealed that most 
plan to do so. 

According to John J. Tynan, 
state motor vehicle commissioner, 
the limited license will permit sta- 
tions to make adjustments, repairs 
or replacements involving cooling, 
electrical, fuel, exhaust and braking 
systems. 

One Hartford operator who 
intends to apply, said a $100-a-week 
mechanic, if he is good, will more 
than earn his way. 

The law states that the license 
will be granted to qualified repair- 
ers only. 

“A repairer shall include any 
qualified person having a suitable 
business and adequate equipment 
and engaged in repairing, overhaul- 
ing, removing, adjusting, replacing, 
assembling or disassembling parts 
of any motor vehicle,” the law says. 

A limited repairer must have a 
building with space for at least one 
car at a time, exclusive of the 
grease pit or rack, and adequate 
office and storage space. 


Business Barometer 


Auto Production — 153,852 cars, 
trucks in week vs. 111,194 year ear- 
lier. 

Business Failures—216 in week 
vs. 246 year before. 

Department Store Sales—Up 3 
percent in week from year before. 

Freight Loadings—775,397 cars, 
up 13.2 percent from year ago. 

Jobless Claims — 1,020,000 in 
week vs. 1,750,200 year earlier. 

New-Car Sales — 3,694,975 in 
1955 to date vs. 2,939,756 year be- 
fore. 

New-Truck Sales — 451,583 in 
1955 to date vs. 446,381 year earlier. 

Soft-Coal Output—9.32_ million 
tons estimated for week vs. 7.86 mil- 
lion tons year ago. 


Steel Output —91.4 percent of 
capacity estimated for week vs. 63.5 
percent year before. 

Treasury Bills—1.875 percent per 
year discount vs. 1.888 percent week 
earlier. 

Used-Car Prices—$774 in August 
to date vs. $789 in July. 

eo 
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to style and power and color com- 
binations,” Freeman said, “it would 
save thousands of lives.” 


Freeman said that in order to 
cut down the highway death rate, 
cars should be designed and engi- 
neered “in such a way as to adapt 
them to human limitations.” 


Recent scientific studies at Cor- 
nell University, the University of 
Minnesota and elsewhere, he said, 
have demonstrated that a num- 
ber of simple changes in car de- 
sign could reduce accident tolls 
significantly. 

Freeman also outlined a four- 
pronged attack on the problem of 
highway deaths: 

1, Continued emphasis on elim- 
inating driver error. 

2, Increased driver - training 
courses in schools. 

3. Strict enforcement of traffic 
laws “all the way down the line.” 

4. A review of highway mark- 
ings, with a constant program of 
experimentation to find simpler 
and clearer methods of marking 
dangerous spots. 

Freeman promised “stepped - up 
action in all these areas.” 





244 July Bootleg Sales 
Counted in Carolina 


RALEIGH, N. C.—A total of 
244 new cars were sold through 
bootleg channels in North Caro- 
lina during July, according to the 
North Carolina Automobile Deal- 
ers Assn. 

By makes, bootleg sales were as 
follows: Chevrolet, 99; Ford, 45; 
Oldsmobile, 33; Pontiac, 33; Plym- 
outh, 14; Mercury, 7; Cadillac, 4; 
Buick, 3; Dodge, 3; Chrysler, 1; 
Hudson, 1, and Willys, 1. 








From the Engi 


[_COMING stronger in the auto 

picture of tomorrow is air-con- 
ditioning—news coming as welcome 
relief to victims of the 1955 sum- 
mer heat wave. 

Technicians of the auto indus- 
try_are accelerating their work 
on simpler and less costly air- 
conditioning units. Factory plan- 
ners are confident that the mar- 
ket for cooling systems in auto- 
mobiles has nowhere to go but 
up. 

The air-conditioning situation, 
with full details of the units now 
undergoing intensive experimenta- 
tion, is reviewed in this issue’s En- 
gineering Section (Page 15). 

oF = = 

oe following paragraph from 

the air-conditioning story may 

allay the complaints of dealers con- 

tending with price resistance on 
air-conditioning units: 

“Cost-wise, one expert predicts 
that engineering advancements, 


ring Section... 


Future Selling Slants 





Lincoln Is First 


To Unveil ’56s 


Dealership Display 
Starts Sept. 8 


What's New: 


V-8, 285-horsepower engine, 
body and chassis ... Standard 
safety equipment including steer- 
ing wheel, door latches, vinyl pro- 
tection with optional seat belts. 
Lower silhouet ... Higher torque, 
rated at 401 foot pounds at 2,800 
r.p.m, ... 12-volt electrical sys- 
tem ... New Premiere series 
joins the Capri. 


* * * 


ESTYLED ’56 Lincolnsg will 

make their debut in dealer 
showrooms across the nation Sept. 
8, first of the new models to be 
introduced to the public. Prices are 
to be announced just before dealer 
showings. 

Lincoln’s emphasis is on sleek- 
ness and safety, with a lower and 
longer silhouet and several new 
devices to protect passengers and 
provide safer driving. 

The standard safety package 
includes a steering wheel with 


“triple-strength” door locks; re- 
flection-proof vinyl covering for 
instrument panel, and a vinyl- 
backed rear view mirror intended 
to minimize shattering. 

Optional safety belts also are 
available on all the new Lincoln 
models. 

* * - 
[HE new Premiere series joins 
the Capri to give buyers the 
choice of five models in the two 
series. Offered in the Capri is the 
four-door sedan and hardtop coupe 
while the Premiere line includes a 
(Continued on Page 34, Col. 3) 


ume, eventually may bring the 
price of an installed system down 
to about # 


The fruits of the air conditioners’ 
drive towards fully-automatic all- 
weather systems first will begin to 
appear on 1957 and 1958 car models, 
the article declares. 

* * x 

- THE weekly Turnings column, 

Engineering Editor John T. 
Benedict reports on a field test of 
a car equipped with a _ torque- 
dividing differential. The advan- 
tages of such a unit are so great 
that it definitely has marketability, 
says Benedict. 


Copper Price Sets Record 


NEW YORK. — The price of cop- 
per has jumped to 40 cents a pound. 
its highest since 1872. The increase 
from the former 36-cent level was 
attributed to higher labor costs 
and pressure from the Chilean gov- 
ernment for the U. S. producers to 
charge the same as in European 
markets. 
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EALERS have been concerned 

about labor’s demand on facto- 
ries. Of course, the recent pay 
raise for automobile and steel 
workers will increase the price of 
cars. But we should not be looking 
for a decrease in the price of cars 
because the first sign of depression 


is decreased prices. 

mding increase on the 
1956 models will make it easier to 
clean out 1955 cars. It also will 
hold up the value of used-car in- 
ventories and will save many re- 


possessions. 

But the guaranteed annual wage, 
commonly referred to as GAW, is 
a significant thing. Labor leaders 
have agitated it for five years and 
it has been indelibly impressed on 
labor’s mind. So we, as automobile 
dealers, would do well thinking 
about it. Of course, it emerged 
from the recent factory three-year 
labor contract as merely a limited 
supplement to unemployment bene- 
fits. 


Fear Causes Depression 


‘WO GET down to realities, GAW, 

as negotiated by the factories, 
was not a guarantee of full em- 
ployment for workers nor for high 
labor productivity for management. 


Nevertheless, 12 months’ opera- 
tion is an end for which we should 
all strive. Depressions are caused 
for fear of unemployment. When 
one worker is laid off, the others 


Phony Addresses 
Can Be Dynamite, 


Dealers Warned 


NASHVILLE.—Dangers involved 
in using fictitious addresses on title 
application forms have been out- 
lined for dealers by the Tennessee 
Automotive Assn. 

In its bulletin, the association 
said bluntly: “With the manufac- 
turers pressing and harassing deal- 
ers as never before on registrations 
and market penetration, some deal- 
ers in desperation are using ficti- 
tious addresses for buyers when 
making out their applications for 
certificate of title. 

“Using an address in the dealers’ 
county on the application is a 
means to secure credit for the reg- 
istration in that county. This prac- 
tice, however, might lead to serious 
complications for the motor vehicle 
owner.” 

The association noted that if such 
a vehicle is involved in an accident, 
the fictitious address could well 
have a legal bearing on the case. 

“It must also be remembered,” 
the association said, “that the owner 
makes a sworn statement when 
making application for title, that 
the information stated on the ap- 
Plication form is true. This is the 
reason why the title division insists 
that all applications be notarized.” 

The association said its attorneys 
are making a full investigation of 
the law as it applies to such cases. 


Ryan Heads Parley 


FARGO, N. D. — Don Ryan, De- 
Soto- Plymouth dealer in Fargo, 
has been named general chairman 
of the 23rd annual convention of 
the Automobile Dealers Assn. of 
North Dakota here Sept. 26-27. 
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Dealers tell me 


By John 0. Munn 
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do not spend but conserve their re- 
sources and business turn-over is 
affected. 

Any business can be run more 
effectively and profitably, particu- 
larly an automobile dealer’s busi- 
ness, on a 12-month basis and it 
would be wise, not only because it 
is in the mind of labor, but be- 
cause it is good business to do 
everything we possibly can from 
the management standpoint to give 
full employment. 

Of course no company can bind 
itself to GAW without taking the 
chance of forcing itself into liqui- 
dation. Then there would be no 
jobs. 

Perhaps automobile manufactur- 
ing, which is a seasonable business, 
and which also involves model 
changes, can do much to improve 
the situation. For one thing, annual 
vacations and inventory layoffs can 
be spaced for slack times. 

Perhaps labor, as their contribu- 
tion, would agree to rotate jobs so 
one worker could be utilized in off 
seasons in building up a parts re- 
serve and used on the assembly 
lines in the first six months of the 
year. 

Management can also do a lot 
to regularize employment by care- 
fully planning new model periods 
to shorten the length of time and 
limit it to the same month for all 
makers. 

cal * * 


Off-Season Discount 


B* SPACING their advertising 
much could be done by man- 
agement to lengthen the buying 
season. Spending the majority of 
the advertising appropriation in 
summer and fall and reducing it 
in the natural buying season dur- 
ing the spring and early summer 
would help. 

Many industries over the years 
have arranged for full employment 
by offering dealers a price conces- 
sion for taking and storing prod- 
ucts in off season. This has always 
applied to the toy industry. The 
factories work all year long while 
their principal selling season is 
Christmas. They give a preferential 
discount to dealers who will buy 
and store stocks in the summer. 

Certainly it would benefit manu- 
facturers more to offer dealers, say 
a 3 percent discount, for taking 
cars in off season than by paying 
labor overtime in the spring and 
early summer as well as employing 
temporary help to meet their giant 
springtime schedules. 


It is self-evident that both 
manufacturers and dealers oper- 
ations can be more economical 
when smooth and uninterrupted. 
Every step, therefore, should be 
taken to stabilize employment 
even if there is no direct indica- 
tion of the tangible dollars and 
cents savings because it would 
help us to arrive at the goal of a 
more happy and more secure 
labor force. 


In other words, we all should 
strive to meet the basic needs that 
the GAW plan is supposed to serve. 
Everybody would be benefited by 
striving for that goal. If more of us 
concentrated on providing regular 
employment we would automati- 
cally assure steadier consumer pur- 
chasing power and therefore wider 
and extended markets. 

In the long run, profit perform- 
ance of any kind is bound to bene- 
fit by any progress toward greater 
stabilization of operation. It is 
therefore wise for automobile deal- 
ers, as businessmen, to act one step 
ahead of labor in the attempt by 
good management and careful plan- 
ning to make all progress possible 
to provide 12 months of employ- 
ment. 


McCabe Motor Bows Out 

BARDWELL, Ky. — McCabe & 
Son Motor Co. (Ford), has quit 
business and sold its $75,000 stock 
of cars, parts and shop equipment 
at auction. 


|Roosevelt Says House Group May Act... 


New Probe Weighed 


By W. C. Lockwood 
Staff Writer 

DETROIT.—A House smal] busi- 
ness subcommittee is considering 4 
probe of the automobile retailing 
business and has received many 
complaints from dealers on fran- 
chises, quotas and certain other 
factory practices. 

This was disclosed here last week 
by Rep. James Roosevelt, California 
Democrat, chairman of the sub- 
committee, and George Arnold, the 
group’s counsel. 

Roosevelt spoke to the National 
Congress of Petroleum Retailers on 
matters disclosed during his sub- 
committee hearings concerning the 
gasoline retailing business. 


In the speech he said that he 
had introduced a bill which 
would—among other things—per- 
mit the Government, in effect, to 
utilize small businessmen to en- 
force the antitrust acts through 
a sort of a “public defender” sys- 


Roosevelt told Automotive NEws 
that “very definitely we have re- 
ceived complaints” from dealers on 
what was termed certain restric- 
tive practices. He specifically men- 
tioned franchises (which he com- 
pared to the one-year leases em- 
ployed in the oil industry), quotas 
and “other factory practices.” 

The subcommittee, in its report 
issued last July 13, recommended 
a@ minimum of three years for 
leases or franchises. 

If the subcommittee decides to 
launch a probe of auto retailing, it 
would be separate from the one 
now being conducted by a Senate 
subcommittee headed by Senator 
A. S. Mike Monroney, Oklahoma 
Democrat. 

William J. Bird, Plymouth sales 
vice-president, also spoke to the 
gasoline retailers during their 
meeting. He said that market 
analysts predict 190 million peo- 
ple and 80 million vehicles in the 
U. S. by 1965. 

“No matter how you look at it,” 
he said, “that’s a 40 percent in- 


Wichita Suit Asks 
Dealers to List 


Business Details 


WICHITA.—Questions on every 
point of car-dealing, from pricing 
to advertising policies, have been 
asked in District Court here in & 
continuation of a suit filed by two 
local dealers against the Wichita 
Automobile Dealers Assn. 

The plaintiffs allege violation of 
the Sherman Anti-Trust Act and 
the Clayton Act by members of the 
association. 

The dealerships, Don Schmid 
Packard, Inc., and Johnnie Eagle 
Motor Co., (used cars) originally 
filed suit last August and recently 
filed a long list of questions with 
the United States District Court. 
The filing asks each member of 
the association to answer individu- 
ally. 

The questions asked are: Monthly 
sales of new cars since 1951 and 
the sale of used cars for the same 
period; the amount of money cred- 
ited to dealers’ accounts by finan- 
cial concerns which have financed 
the sales; cost of advertising in both 
display and classified space — 
amount spent on billboards, radio 
and television advertising; sales 
quotas and discounts (if any) es- 
tablished, and whether any dealers 
have discontinued sale of auto parts 
to non-franchise dealers since 1951. 





Cancellation Survey 


Launched by NADA 


WASHINGTON. — The NADA 
has begun an investigation of “a 
seemingly nationwide movement” 
by some manufacturers to cancel 
or threaten to cancel the fran- 
chises of dealers who fail to carry 
out factory instructions. 

James C. Moore, NADA general 
counsel, has asked any dealer who 
receives a notice of cancellation 
of franchise or a non-renewal no- 





crease in vehicles. It seems safe to 
predict that the volume of the 
petroleum business could rise a 
similar amount.” 

Bird said that “no one has to 
draw a road map for you in the oil 
industry to show where you are 
going. To provide petroleum prod- 
ucts for all these vehicles means a 
tremendous opportunity in the years 
to come.” 

Roosevelt, in answer to a ques- 
tion, said that the subcommittee 
also had received letters from 
automotive jobbers which claimed 
that they were being “frozen out” 
of the retail gasoline market on 
tires, batteries and accessories by 
tactics of supplying oil companies. 

These letters, Roosevelt said, 
were made part of the hearing rec- 
ord but none of the jobbers ap- 
peared personally before the group. 

Arnold said that the practices in 
the oil industry that concerned the 
subcommittee were similar to some 
noted in the complaints from auto- 
mobile dealers. 

Roosevelt spoke of the position 





Fit for a King— 


S. L. Savage, Seattle Dodge-Plymouth 
dealer, holds a 78-pound king salmon 
taken at Rivers Inlet, British Columbia. 
The prize catch is 49 inches long, 35 
inches around the middie and 16 inches 
wide. Savage has pursued fishing and 
hunting for many years in many coun- 
tries. Some of his trophies are on dis- 
play in his showroom. Following a recent 
hunting trip to Africa, he donated a pair 
of giraffes to Seattle's Woodland Park 
Zoo. 


of the gasoline retailers who are 
afraid to testify or make public 
their complaints because of fear of 
retaliatory action. 


“Perhaps you do not realize 
how widespread this fear on the 
part of the smal] businessman is 
throughout the entire economy,” 
he said. 

He declared that the current 
trend toward consolidation and 
merger, if allowed to continue, 
would eventually mean the elim- 
ination of the small businessman. 

“This would result in economic 
dictatorship through interlocking 
directorates and management,” he 
said and added, “and from this it 
is only a step to political dictator- 
ship.” 

Roosevelt said the problem was 
to keep small businessmen in busi- 
ness without harming the customer 
and destroying the basic efficiency 
in which America is the leader. 

He then referred to the bill 
(H.R. 7096) which he has intro- 
duced. Roosevelt called it the 
“freedom of choice in trade” bill. 

It would, he said, make “unlawful 
any act or course of conduct in 
connection with any sale, or con- 
tract to sell, or lease, license or 
franchise, which operates to inter- 
fere with the freedom of choice of 
any lessee or purchaser to handle, 
sell, or display any goods of any 
person.” 

The public defender concept is 
contained, Roosevelt said, in a pro- 
vision which allows the plaintiff to 
ask the court, at any time, to de- 
termine whether his suit is found- 
ed upon a showing of probable 
cause. 

“In the event the court does 
so find,” he said, “then the plain- 
tiff, even though he should not 
prevail in the final judgment, will 
nevertheless be entitled to recov- 
er from the U. S. the reasonable 
cost of his attorney’s work and 
the costs of the suit.” 

Roosevelt declared that private 
litigation is one of the strongest 
weapons for antitrust enforcement 
as “our hearings disclosed that both 
the Department of Justice and the 
Federal Trade Commission have 
been unable to get .. . relief against 
serious restraints and attacks upon 
the free enterprise system.” 

He said such a weapon in the 
hands of small businessmen, “our 
best fighters and protectors... 
will well serve both themselves and 
the country by giving us the most 
efficient and vigorous antitrust en- 
forcements we have yet seen.” 

Roosevelt maintained that the 
“public defender” provision would 
prevent endless litigation which 
could be dragged out until the 
“smaller plaintiff no longer has the 
resources to proceed.” 





Dealers Can Veto Factory 
On New Wis. Franchises 


MADISON, Wis.— State new-car 
dealers have won for themselves 
statutory protection against the 
increase of dealer franchises by 
automobile manufacturers. 

Under a new law, which passed 
through the Legislature with little 
notice, dealers can invoke the 
intervention of the State Motor 
Vehicle Department whenever a 
manufacturer proposes to enlarge 
dealerships beyond the point 
existing dealers believe are ade- 
quate to serve a community or 
territorial market. 

If they can show that they are 
fulfilling their own contractual obli- 
gations to the manufacturer, and 
that existing dealer arrangements 
are “adequate,” the Motor Vehicle 
Department can deny a license, 
which is required by state law, to 
the new dealer applicant. 

In such controversies, the state 
department will call a hearing to 
get testimony and evidence for the 
record, 

Melvin O. Larson, department 
commissioner, reports that he has 
already had one such formal objec- 
tion to the proposed franchising of 


an additional dealer in upper Wis- 
consin. 

The new law was sponsored by 
Sen. Hugh Jones, of Wausau, 
representative of Marathon and 
Shawano counties, and backed by 
the Wisconsin Automotive Trades 


Assn. 

The WATA recently protested 
that manufacturer pressure upon 
dealers, in the way of unfair and 
unsound sales quotas, has been 
increasing. 


N.M. Dealers Drop 


Convention Plans 


SANTA FE, N. M.—The annual 
convention of the New Mexico 
Automotive Dealers Assn. has been 
postponed indefinitely. It was orig- 
inally scheduled here Sept. 23-24. 

The action was taken by the 
group’s directors because conflict- 
ing dates of new-car showings and 
the cleanup of 1955 models seemed 
to indicate that attendance by 
dealers would be low. 

The association informed dealers 
who had made reservations that. 
their fees would be returned. 
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Dealers Are Nearing 
5 Millionth °55 Sale 


By Robert M. Lienert 
Associate Editor 

UST before the curtain rings 

down on this week’s new-car 
sales performance, the 1955-to-date 
total will eclipse another full-year 
mark. 

At the close of business next 
Saturday (Sept. 3), an estimated 
4,841,077 new cars will have been 
sold thus far this year—a period 
of eight months and three days. 

This will just top 1949’s entire 
12-months total of 4,838,342 new-car 
registrations. As of Saturday night, 
the only full-year totals still ahead 
of ’55-to-date figures will be the 
alltime-great years of ’50, ’51, °53 
and 54. 

* * v 

ASSING of the 1949 total will 

be more or less a stepping-stone 

toward the next major milestone 


Mercury Promotes 
Lewis; Brings In 
Davis from S-P 


DETROIT.—In a move to further 
spark Mercury’s sales program, 
Joseph E. Bayne, general sales 


J. G. Lewis P. R. Davis 


manager, has announced the 
appointment of two sales executives 
and the creation of a new activity. 


Joseph G. Lewis has been 
appointed to the newly established 
position of manager of dealer rela- 
tions in the general sales office in 
Detroit, and Paul R. Davis has been 
named eastern regional sales man- 
ager succeeding Lewis. 


Lewis joined Ford as a _ sales 
representative in Kearney, N. J., in 
1922 and has been with the com- 
pany since. He was New York 
manager for Lincoln from 1932 
until 1942, and then assistant man- 
ager of Ford’s Edgewater (N. J.) 
branch, which later became Ford’s 
New York district office. For the 
past six years he has been manager 
of the eastern sales region for L-M. 

A veteran of 31 years with Stude- 
baker, Davis rose from a sales 
department trainee to general sales 
manager of the corporation, a posi- 
tion he held from 1945 until Janu- 
ary of this year, when he became 
eastern sales manager for the 
merged Studebaker-Packard Corp. 


‘World’s Largest’ 


Parts Counterfeiter 
Gets Year’s Term 


NEW YORK. — Charles W. Kile, 
Primos, Pa., was sentenced to a 
year in prison last week by Judge 
Mitchell Schweitzer for manufac- 
turing counterfeit automotive parts. 


Kile pleaded guilty to six indict- 
ments of unlawfully manufactur- 
ing and selling thousands of 
counterfeit parts. The New York 
district attorney’s office said the 
operation netted Kile more than 
$300,000 in the last four years. 

Following his arrest last August, 
Kile was accused of stamping the 
trade mark of the Delco-Remy divi- 
sion of General Motors and of 
other automotive parts manufac- 
turers on ignition parts and ship- 
ping them in counterfeit cartons 
to many parts of the U. S., South 
America, Europe and Asia. 

The New York district attorney 
called Kile “the largest operator in 
counterfeit parts in the world,” 
and said that he had shipped five 
million counterfeit and often faulty 
parts in a four-year period. At the 
time of Kile’s arrest, detectives 
seized another 500,000 parts. 


of 1955—new-car sale No. 5,000,000. 
At the current daily sales rate 
of 22,200 new cars, the 5,000,000th 
deal will be made Sept. 12. 
While industry statisticians are 
still juggling the ciphers in that 
figure, the full-year 1951 mark of 


5,060,903 registrations will be passed. | # 


Mid-October should see 1955 over- 
taking the years of 1954 (with 
5,535,464 registrations) and 1953 
(with 5,738,989 registrations). 

Then, as 1955 sales totals continue 
to pile up, the only full-year figure 
still to be surpassed will be 1950’s 
gigantic count of 6,326,438 registra- 
tions. That should be achieved in 
late November or early December, 
if present sales forecasts prove 
accurate, 

* * + 
EN the final report first came 
in on the 1950 stampede some 
five years ago, a few industry 
observers felt that total would last 
for all time. Others believed it 
would stand for 10 years or longer. 

After all, it was pointed out, 
the 1929 registration record of 
3,848,937 new cars stood intact 
for 20 years—finally falling in 
1949. 

As recently as last year, some of 
the best economists in the business, 
in charting auto-sales trends, pre- 
dicted that 6,000,000-car years could 
not be expected until the 1960s. And 
at the beginning of this year, the 
consensus for 1955 was 5,750,000. 

As it stands, 1955 has a distinct 
chance of reaching the magical 
figure of 7,000.000 new-car registra- 
tions. It would take a prodigious 
performance by the entire retailing 
industry to accomplish such a feat. 
but it is not outside the realm of 
possibility. 

To fully realize how stratospheric 
that level is, it should be noted 
that in the half-century of the auto 
industry, only once have registra- 
tions topped 6,000,000, only three 
other times have they exceeded 
5,000,000 and only two other times 
have they passed 4,000,000. 

* * of 


T WHOLESALE used-car auc- 

tions last week, the market 
continued to behave in orderly 
fashion, although $4 was clipped off 
Automotive News’ index, pulling it 
to $774. 

Two models on the index showed 
increases. The price of ’52s went up 
$4 to $646 and ’50s gained $2 to 
$326. The price of ’49s remained 
unchanged—for the second week— 
at $227. 

All other prices declined, as 
follows: °48s, down $1 to $166; 
"Sls, down $2 to $457; ’55s, down 
$5 to $2,107; °53s, down $12 to 
$939, and ’54s, down $19 to $1,320. 
Despite the widespread dips in 

price, only one model reached a 
record low—’53s at $939. 


Both consignments and sales per- 
centages slipped at the wholesale 
market places last week. The aver- 
age consignment was 183 units, 
compared with 196 a week earlier. 
An average of 69.1 percent of all 
ears offered were sold last week, 
compared with 72.9 percent in the 
previous week. 


woe 
a 


Oldsmobile Dealer Council Holds Parley— 


The 16th Oldsmobile Dealer Council meets at Lansing with 24 members present from 21 states. From left, they are: Front row— 
E. W. Foos, Cleveland; H. N. Metzel, Oldsmobile chief engineer; H. W. Mitchell, Pensacola, Fla.; T..C. Downey, Oldsmobile works 
manager; J. F. Wolfram, general manager; G. R. Jones, general sales manager; C. A. Minor jr., Dallas; W. R. Clark, Detroit; 
H. A. Hupp, Parkersburg, W. Va. Second row—J. E. Straud, Oldsmobile assistant sales manager; G. C. Prielipp, Janesville, Wis.; 
E. E. Wissel, Cincinnati; Clarence Kreiger, San Francisco; A. V. Zimmerman, Akron, N. Y.; J. P. McDowell, Lebanon, Tenn.; J. J. 
Hayes, Rockville Centre, N. Y.; G. L. Ruggiere, Bryn Mawr, Pa.; R. L. Amberg, Los Angeles; M. E. Bell, Revere, Mass.; W. A. 
Yates, St. Lovis, Mo.; B. N. Barber, Oldsmobile assistant sales manager. Top row—tl. F. Carlson, Oldsmobile general merchan- 
dising manager; F. B. James, Charleston, S. C.; E. L. Hansen, Logan, Utah; W. K. Young, Ada, Okla.; R. L. Ketcham, Liberty, Mo.; 
L. B. Shriver, Waterloo, la.; W. H. Bittorf, Baltimore; Andy Olson, Albert Lea, Minn.; Howard Ruddell, Port Angeles, Wash.; George 


Einhorn, Chicago. 


Islands of Calm Are Isolated ... 


Blitz Fever Burns n Cleanup 


By W. C. Lockwood 
Staff Writer 

DETROIT.—It doesn’t take more 
than a glance at dealer advertise- 
ments across the country to see 
that the cleanup has risen to blitz 
proportions and is mounting fever- 
ishly. 

However, here and there dealers 
—singly or in a group—are trying 
to maintain an island of calm in 
a stormy sea of frenzied ad copy. 


An example of a collective 
effort is the advertisement spon- 
sored by the Oxnard (Calif.) New 
Car Dealers Assn. intended to 
counter the Los Angeles “bally- 
hoo.” 

The ad carried pictures of all 
Oxnard dealers with an introduc- 
tion: “Meet the members.” 

“We advise you not to be blind- 
folded,” the ad continued, “when 
buying a... car... Every dealer 
pays the same factory delivered 
price for his make of car. Don’t 
be taken in by such ballyhoo as 
‘will you take’ .. . ‘we'll give you’ 
. .. ‘save up to $1,000.” 

Then the dealers extended an 
invitation to “visit us and become 
personally acquainted. We'll give 
you the best deal possible and we'll 
guarantee the deal.” 

In Philadelphia, Girard Chevrolet 
Co. announced in an advertisement: 
“We are a car agency, not a travel 
agency and we challenge any 
dealer to beat a Girard deal.” 

The ad was intended to counter 
“trips to Paris, Miami, the Moon.” 
Buyers were invited to shop 
around and compare all the offers 
on a dollars and cents basis “and 
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Dodge to Pace Pike's Peak Race— 

Betty Skelton, Dodge test driver, looks over the Royal Lancer V-8 which will be 
the pace car for the 33rd annual running of the Pike's Peak Marathon auto race 
to be held Labor Day weekend at Colorado Springs, Colo. Lloyd Faddis, president 
of the Pike's Peak Hill Climb Assn., will attempt to set a new pace car record with 
the Dodge. Last year, in a Dodge, he clipped the old AAA record by 3.01 minutes. 


you'll see why it will pay to deal 
with Girard.” 

Pittsburgh’s Ray E. Weaver 
(Pontiac) bluntly told buyers to 
watch out for “caveat emptor” type 
of transactions. “Just leave us a 
buck” type of advertisements were 
branded “gibberish, guile, double- 
talk and hogwash.” Weaver said it 
will meet other deals and stressed 
its quality service and “real values 
at low prices.” 

But these advertisements are 
exceptions. In St. Louis, two 
DeSoto- Plymouth dealerships an- 
nounced a “history-making tempo- 
rary (cleanup) merger to make 
available the world’s largest stock 
of ’55 Plymouths.” 


This, it was said, “rocked the 
auto world.” The two, St. Louis 
Motors and Ted’s Motors, offered 
five-minute delivery and 42-month 
installment contracts and promised 
to show buyers “the Plymouth in- 
voices.” 


Wright Pontiac, Pittsburgh, 
offered buyers interested in a 
second car their “old car back 
free after its cash value has been 
deducted.” This applied to “any 
model from ’41 to ’50 cars.” 
Similar allowances were pledged 
on newer cars. 


The advertisement said: “Now 
you can buy that new car, save 
money and still keep your present 
car ... Get the cash value of your 
present car deducted from the price 
of your new Pontiac. Your car is 
peo returned to you. Absolutely 
ree.” 


The two advertisements men- 
tioned are typical of the “blitz” 
selling now going on in the cleanup. 
Elsewhere the picture looked like 
this: 

Seattte: Hal Steiner (Buick) of- 
fered a week’s Hawaiian vacation 
trip with each new car sold. 

Port aNp, Ore.: Logan Oidsmo- 
bile offered to “beat any deal on a 
new Oldsmobile. 

Crncinnati: Parkway Lincoln- 
Mercury offered $1,000 savings on 
demonstrators and a new Mercury 
for $347 down. Superior Chevrolet 
announced “spectacular savings” on 
250 new cars. George Byers Sons, 
Inc. (DeSoto- Plymouth) posted 
“terrific trades” on 100 Plymouths. 

Gatchett Chevrolet “lowers the 
boom” on 200 1955s and Hicks 
Ford (Covington, Ky.) lured 
Cincinnati buyers with “greatest 
automotive sale in history” of 

199 factory-fresh cars. 

Akron: City Chevrolet pro- 
claimed “torrid end of season 
cleanup” and offered 1955 Soap Box 
Derby cars at “super-big trades.” 
Kemp Bros. advertised 1955 Mer- 


curys at $750 discounts and Lin- 
colns at $1,000 off. Anderson Pon-7 
tiac told of “tremendous discounts.” 

In a new approach, DeWitt Mo- 
tors (Dodge-Plymouth), Akron, di-7 
rected its advertising at used-car 
dealers telling them “we’re sorry” 
to have run out of used cars to # 
wholesale to you.” However, the ad # 
promised bright days ahead as a7 
consignment of new cars have ar-" 
rived and DeWitt is “ready to wheel 
and deal.” 

Datias: Greater Dallas Motors_ 
(Lincoln - Mercury) beckoned with” 
a promise to “trade for anything” | 
including a coonskin cap, power” 
mower, hunting trophy or a jack- 
in-the-box. Z 

Wilson Motors (Chrysler-Plym- © 
outh) said it had “thrown away © 
all price tags” and Hine Pontiac 
offered to allow double the trade- — 
in’s cash value as listed in the | 
used-car market guide. 

Detrorr: Frank Pepp (Dodge- 
Plymouth) said “prices too hot to 
print.” Fort Pontiac offered new 
sedan for $1,849; Rund Cadillac- 

(Continued on Page 37, Col. 3) 


Wis. Group Backs 
Dealer in Ford 


Cancellation Suit 


MILWAUKEE. — The Wisconsin 
Automotive Trades Assn. has filed 7 
a brief in the Wisconsin Supreme: 
Court in support of Kuhl Motor” 
Co., Milwaukee, in its cancellation — 
suit against Ford Motor Co. 7 

The association, which includes” 
1,576 auto dealers and 199 truck} 
dealers, supported Kuhl’s appeal of | 
a Circuit Court decision in June” 
which ruled that a temporary in-~ 
junction restraining Ford from | 
canceling Kuhl’s franchise should” 
be dissolved. Kuhl’s appeal will be 
heard in the fall. 

In the brief it was maintained 
that manufacturers were in a posi- 
tion to “exert a form of duress or 
undue influence” on dealers through 
contract cancellation clauses. The 
association claimed that some of 
the clauses require dealers to break 
contracts with customers. 

The case began in April, 1954, 
following the death of Frank J. 
Kuhl, president. Kuhl attorneys 
argued that the cancellation was 
harsh and unlawful and violated 
State law. 


Aiken, S. C., Buys Chevrolet © 


AIKEN, S. C. — The city counci! 
voted to purchase a new Chevrolet 
from Hollingsworth Chevrolet Co, 
lowest bidder, for $1,480. 
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BENDIX LINKAGE TYPE POWER STEERING—Because Bendix* 
Power Steering is of the linkage type, manufacturers find it 
especially adaptable for production line installation without ex- 
tensive engineering changes. Manufacturers can now meet the 
ever-increasing demand for power steering more efficiently and 
more economically with Bendix Linkage Type Power Steering. 


BENDIX LOW PEDAL POWER BRAKE —Specified by more car 
manufacturers than any other make, Bendix* Low Pedal 
Power Brake makes possible quick, sure stops by merely 
pivoting the foot from the go to the stop control. No need to 
lift the foot and exert leg power to bring the car to a stop. 


Result— more driving comfort, less fatigue and greater safety. 
*REG. U. S. PAT. OFF, 


BRAKES e POWER STEERING ¢ POWER BRAKING ¢ CONSTANT VELOCITY UNIVERSAL JOINTS « HYDRAULIC REMOTE CONTROLS 


BENDIX *8°°%C"s SOUTH BEND oan, “Q@polje 


AVIATION CORPORATION 


Export Sales: Bendix international Division, 205 East 42nd Sweet, New York 17, N. Y. 
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Gradual Splitup Begun by Chrysler Corp. . . . 
Plymouth Gets Separate Outlets 


(Continued from Page 1) 
pwned the system at this time, 
Colbert said, “our present distri- 
bution system has served the 


years. 

“However, the point now is being 
reached in the growth of the com- 
pany and its dealers when deeper 
market penetration for each of the 
company’s car lines can best be 
achieved in many areas through 
divisional-line dealerships.” 

~ * 


| A letter to the company’s 10,500 
dealers in the United States, Col- 
bert said that the program will be 
set in motion shortly by special 
company representatives working in 
cooperation with dealers and divi- 
sional sales personnel. 

“They will begin at first in a few 
selected cities and metropolitan 
areas, and over a period of time 
will expand their activities to addi- 
tional areas at a pace that permits 
thorough and careful examination 
of every individual market situa- 
tion,” he said. 

Listing some of the advantages 
of a divisional-line system of dis- 
tribution, Colbert said that it will 


Factories Add 
To Sales Claims 


Auto manufacturers continue to 
boast of retail sales attainments 
last week. Here are some of the 
latest factory sales reports: 


DeSoto 


Sales at DeSoto for the first 10 
days of August registered 88.6 per- 
cent over the first 10 days of Au- 
gust last year, according to Art 
Nielsen, general sales manager. 

There was an 84 percent improve- 
ment in sales for the first seven 
months of the calendar year. This 
year, 81,505 retail deliveries were 
made, compared to 44,313 for the 
same January-through-July period 
last year. 

Ford 


Ford car and truck sales for the 
first 20 days of August have been 
higher than any comparable sales 
period in Ford history, L. W. 
Smead, general sales manager, has 
reported. 

“Ford dealers’ sales are well 
ahead of the previous first-20-days 
record of 109,073 units set in De- 
cember, 1954, shortly after we intro- 
duced the 1955 models,” Smead 
said. 

Ford sales have continued at rel- 
atively the same high level reached 
during July, which was 40 percent 


ahead of the same month last year,. 


he added. 


enable the dealer and his sales- 
men to concentrate all of their 
energies and skills on one line of 
cars. 

Following is the text of Colbert’s 
letter: 

In planning for future expan- 
sion of business for our dealers 
and further growth of Chrysler 
Corp., the point is being reached 
when greater sales and profit op- 
portunities for our dealers and 
deeper market penetration for 
each of our car lines ean be at- 
tained through establishing, wher- 
ever practicable, separate deal- 
erships for Plymouth as well as 
for Dodge, DeSoto and Chrysler. 

The time is now opportune to 
start working toward that goal, 
but we want to do it only in a 
way that gives every considera- 
tion to the cular circum- 
stances of the individual dealer- 
ship. 

For that reason, selected men, 
thoroughly experienced in all 
phases of automotive retailing, 
will shortly start working with 
our dealers, divisional represent- 
atives, and field men toward the 
establishment of a divisional-line 
system of distribution. 

They will begin at first in a few 
selected cities and metropolitan 
areas, and over a period of time 
will expand their activities to ad- 
ditional areas at a pace that per- 
mits thorough and careful exam- 
ination of every individual market 
situation. 

Two considerations will be 
paramount in this process: It will 
be a gradual one, and it will be 
undertaken with primary regard 
for the interests of each dealer 
concerned. 

The situation of every present 
dealership will be considered sep- 
arately and in the light of its 
own particular circumstances and 


the dealer’s individual prefer- 
ences. There will be some cases 
where local conditions indicate 
that it would be better to con- 
tinue, in whole or in part, the 
existing manner of distribution. 

It is more important to your 
business and ours to have good 
retail outlets able to operate prof- 
itably and effectively than to in- 
augurate a change in distribu- 
tion system on a scheduled time 
basis. 

A divisional-line system of dis- 
tribution will provide substantial 
benefits to our dealers. 

To list but a few, it will enable 
the dealer and his salesmen to 
concentrate all of their selling 
energies and skills on one line of 
cars. I¢ will simplify the prob- 
em of maintaining adequate 
stocks and inventories in the face 
of the multiplicity of body styles, 
color combinations, and accessory 
options demanded by today’s buy- 
ing public. And it will permit 
more effective use of salesroom 
display space. 

The principal purpose in es- 
tablishing this divisional-line sys- 
tem is to foster the growth of 
the business and profit oppor- 
tunities of our dealers and Chrys- 
ler Corp. by building the strong- 
est dealer organization possible, 
made up of individual dealerships 
that can achieve vigorous pene- 
tration of their markets. 

It is gratifying to note the im- 
provements in market penetra- 
tion and dealer profits that have 
been made this year. We are con- 
fident that even greater strides 
will be made in the future and 
that Chrysler Corp. dealers will 
make the most of the opportuni- 
ties that lie ahead. 


‘Old Gray Mare’ Credit 


N. J. Association Offers Its Members 
A Credit Protective Bureau 


NEWARK, N. J.—The New Jer-|the member and there is no as- 


sey Automotive Trades Assn. has 
offered a credit control and collec- 
tion service to help clear up past 
due accounts as well as eliminate 
slow accounts. 

In a folder describing the plan, 
a picture of an old swaybacked 
horse is on the cover topped with 
the advice: “The Old Gray Mare 
—she ain’ what she used to be 
and our credit policy ain’t either.” 

The following were stressed as 
the most important features of the 
program: 

1. All money is paid directly to 





Beauty Admires Beauty— 


Miss America of 1955, Lee Ann Meriwether, admires one of nine trophies given 
by Nash to golfers at the 10th International Jaycee Junior Golf Tournament, played 
in Columbus, Ga. Looking on are John H. McGuckin, Nash sales training supervisor, 
left, and Hugh McKenna, president of the U. S. Junior Chamber of Commerce. Nash 
also awarded $2,500 in college scholarships to the golfers and furnished the trans- 
portation to and from Columbus—a total of 700,000 miles traveled. 


signment of accounts. 

2. The cost of the service is nom- 
inal and the procedures are so 
devised as to maintain the good 
will of the debtors. 

3. It does get results and is being 
used by many associations of vary- 
ing types from coast to coast in all 
sections of the country. 

A four-step outline of the way 
the plan works was given by the 
association. It was: 

1. Every member who desires to 
take advantage of the service is 
given credit control material which 
will assist him in eliminating credit 
losses and slow accounts. 

2. Each member purchases a 
service coupon book. The total 
cost ... is $1 per account, plus 20 
percent of the amount actually 
collected. 

3. The service coupons are mailed 
to the association office when a 
member desires to start the opera- 
tion of the service on a slow 
account. 

4. There is no expiration date for 
forwarding accounts. 

The association said the plan 
had been successful on current and 
outlawed accounts, judgments, 
notes and NSF checks. 


Chevrolet Plans 
New Truck Plant 


DETROIT. — Chevrolet General 
Manager T. H. Keating announced 
Thursday that the division is con- 
verting a 479,000-square-foot build- 
ing at nearby Willow Run into a 
truck assembly plant. Production is 
expected to begin in the first 
quarter of 1956. 

Chevrolet has been using the 
building as a warehouse. The new 
plant, adjacent to the property of 
General Motors’ Detroit Trans- 
mission division, is situated at the 
intersection of the Willow Run 
Expressway and the entrance to the 
Detroit airlines terminal. 

Between 600 and 700 will be 
employed at the plant, which will 
be Chevrolet’s first assembly facility 
in the Detroit area. 





Used-Car Bulletin from Detroit... 
Latest Auction Prices 


(Copyright, 1955, by Automotive News) 


(Aptco Auto Auction. Sale every Wednesday.) 


Aug. 24 
(Sold 66 percent of 193 cars of- 
fered.) 
BUICK—’55 Super 4-dr., $2,450* (ps). 
, (ps). °53 
Riviera 
$1, 185*, $1,120*; Spe- 


coupe, 
52 RM Riviera 4- 


cial 2-dr., 
dr., $630*. 
$690*; conv., $460*, 
2-dr., $220. 
CADILLAO — '55 (62) conv., 
(ps); Coupe deVille, $4,175* 
"54 (62) 4-dr., $3,325* (ps). 
CHEVROLET—’55 Two-ten (6) 2-dr., 
$1,460; (8) 2-dr., $1,550. 
coupe, $1,330*; 4-dr., $1,100; Two- 
ten 2-dr., $975; One-fifty 2-dr., 
’53  Two-ten station wagon, $1,075; 
Bel Air conv., $1,005; 2-dr., $1,035; 
One-fifty 4-dr., $765; 2-dr., $740*, 
. "52 One-fifty 4-dr., $540; 2-dr., 
. 51 SL Deluxe 4-dr., $560*; Bel 
Air coupe, $540; SL 2-dr., $415, $405; 
club coupe, $400; %-ton "panel, $240. 
50 SL Deluxe conv., $290; SL 2-dr., 


$2,350* 
$580*. 
$495", 


$860. 


’51 Super Riviera coupe, 
$360. '50 Special 


$4,335* 
(ps). 


$185. 

CHRYSLER—’55 Windsor 4-dr., 
(ps). °52 Windsor 4-dr., $635*, 
51 NY 4-dr., $575* (ps), 
$480". 

DeSOTO—’50 4-dr., $290. 

DODGE—’53 Coronet (8) 4-dr., $850*, 
$760, $640; (6) 2-dr., $675. ’52 Coro- 
net club coupe, $450. ’51 Wayfarer 
Roadster, $525*, $450. °50 Meadow- 
brook 4-dr., $210. 

FORD—’55 Thunderbird, $2,835* (ps); 
Fairlane (8) Victoria, $1,985*; Sun- 
liner, $1,900*; Ranch wagon, $1,- 
785; Main (6) 2-dr., $1,300. '54 Cus- 
tom (6) Ranch wagon, $1,290; Cus- 
tom (8) 2-dr., $1,235*; Main (8) 
4-dr., $1,110*, $1,060*, $830; (6) 4- 
dr., $810. ’°53 Sunliner, $1,030, $1,000, 





Main (8) Ranch 


$940 (ps), $860; 

Ranch wagon, $700; 
Victoria, ert Custom 
$885, $860; 2-dr., $8 
ton pickup, sno. 52° Main (8) 4-dr., 
$600*; 2-dr., $500, $415*. ’51 Deluxe 
4-dr., $415. ’50 Custom Deluxe club 
coupe ©: — 2-dr., $115. ’47 club 
=." $14 

DEON. 51 Pacemaker 4-dr., $280. 

RAISER — 53 4-dr., 20°. 

MERCURY—’ 54 Monterey "Sport coupe, 
$1,660*, '53 2-dr., $1,025. '52 Custom 
2-dr., $700; conv., $675. °51 club 
coupe, $445, $430. 

NASH — '54 Statesman 2-dr., $1,080°. 
‘53 Statesman Sport coupe, $730; 4- 
dr., $680; 2-dr., $665. ‘52 Rambler 
—” $295. 50 Statesman 4- dr., 
$1 

OLDSMOBILE—’'55 (98) 4-dr., $2, 
(ps). °53 (98) 4-dr., $1,440* (ps). are 
(88) 4-dr., $690*; (98) 4-dr., $580*. 
ACKARD — '52 (200) 4-dr., $695°*; 
(250) conv. coupe, $615°*. 

PLYMOUTH — '55 Plaza , Station 
wagon, $1,725; 4-dr., $1, 54 Bel- 
vedere 4-dr., $1,180*. "53 Duatentes 
suburban, $890; club coupe, $710*; 
4-dr., $630, $615, $560. °52 Concord 
2-dr., $355. ’51 Cranbrook club coupe, 
$500; Sport coupe, $445; conv., $425. 

PONTIAC—’54 Chieftain (8) Catalina, 
$1,640*; (6) 4-dr., $1,200*. '53 Chief- 
tain (6) Catalina, $1,160*, 
station wagon, $1, 025°: 4-dr., 

(8) 2-dr., $1,005* (ps); 4- dr., $1, 000°. 
52 Chieftain (6) Catalina, $650*, 
$580*. '51 Silver Streak (6) Catalina, 


$600* ; $380. °50 (6) 


$280. 

STUDEBAKER—’53 Commander Sport 
coupe, $905; 4-dr., $580. °52 Com- 
mander 4-dr., $280. ‘51 Champion 
4-dr., $230, $200. 


2-dr., 2-dr., 


*Indicates automatic transmission or overdrive and (ps), power steering. 


Other Auction Reports are on Pages 33, 36 


Vehicles on Road to Hit 
61,301,000 This Year 


WASHINGTON. — U.S. motor 





1955* 4.60 Percent 


vehicle registrations continue their| * Estimated 


upward swing and are expected to 


Numbers of motor vehicles are 


reach 61,301,000 for 1955, according} expected to reach 81 million by 


to an estimate of the U.S. Bureau 


1965. Since the end of the war, high- 


of Public Roads based on reports] way use and traffic congestion have 


of state agencies. 

Passenger cars will number 50,- 
954,000, a 5.10 percent increase over 
1954. Trucks and buses are expected 


followed very closely the pattern of 
registrations. 

Florida leads in expected increase 
in total registrations with 10 per- 


to total 10,347,000, a gain of 2.80) cent, followed by Texas with 7.10 


percent. 
Increases in total registrations 
have been as follows: 


I siete has caso ais cha 5.60 Percent 
ES ee 2.60 Percent 
1953 .. 5.70 Percent 
IT witeectihieeacessediscakas 4.10 Percent 


Dakota Dealers 
Meet Sept. 18-19 


SIOUX FALLS, S. D.—The South 
Dakota Auto Dealers Assn. will 
hold its 37th annual convention 
Sept. 18-19 in Sioux Falls. Speakers 
will attempt to answer questions 
that confront dealers in the course 
of business. 

In addition to an entertainment 
program, allied industries will pro- 
vide hospitality rooms and prizes 
for those attending. 





Classic Award— 


The Classic Car Club's 1955 gold cup 
for “motoring comfort and safety” is pre- 
sented to Packard for its development of 
torsion bar suspension by Arthur Perrow, 
right, club president. Accepting the award 
is Herbert L. Misch, Packard chief engi- 
neer, at ceremonies in Detroit where the 
club terminated its annual cross-country 
trek. Classic Car Club members restore 
vehicles from what they believe was the 
“golden age” of automobiles, 1925-42. 


percent. Increases between 6 and 
7 percent are expected in Alabama, 
California, Georgia, Louisiana and 
North Carolina. 


Robinson Leads 
DeSoto Dealers 
In Month’s Sales 


DETROIT. — DeSoto last week 
named its top 10 dealers nationally 
for the month of July. 

H. B. Robinson Auto Sales, Phila- 
delphia, was individual] leader. 

Detroit led citywise for the third 
straight month with three dealers 
listed among the top 10. The three 
Detroiters were Leo Adler, Inc., 
third; Glenn Walker, Inc., seventh; 
and Louis Rose Highland Park Co., 
tied with two other dealers for 
eighth. 

Others were James F. Waters, 
San Francisco, second; L. P. Stuart, 
Inc., Washington, fourth; Art Frost, 
Glendale, Calif., fifth; Krich Broth- 
ers, Newark, N. J., sixth; Armory 
Garage, Albany, tied for eighth 
with Neuman Motors, Buffalo, N. 
Y., and Louis Rose; Al Wagner 
Motor Sales, Inc., Youngstown, O., 
ninth, and, tied for tenth, Artwin 
Motors, Brooklyn, and Rosenstock 
Motors, Houston. 





Canadian Auto Buyers 


Swing to Cash Deals 


OTTAWA.—While the Bank of 
Canada has increased its interest 
charges on loans to chartered 
banks and other institutions from 
1% to 2 percent, there is no sign 
that consumer credit may be re- 
stricted directly. 

Without such restrictions, the 
percentage of new vehicles bought 
on credit during the first half of 
1955 increased less than total 
sales. 

Although sales went up 44 per- 
cent, cars financed increased only 
34.3 percent. In the truck field, 
sales jumped 31.5 percent, but 
the number financed rose only 21 
percent. 
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Whopping Tax Slash 
Predicted for 1956 





By William Ullman 


Washington Correspondent 


GEN. WALLACE BENNETT, 


J ber of the tax-writing 


Senate Finance Committee, 


believes that Congress next year will slash taxes at least $2 
billion irrespective of whether the budget is balanced. 
Bennett said “politics” in the presidential year will be 


responsible for the action. He 
made his observation in the 
course of an interview on a 
radio program. 

Most of the tax cuts will be con- 
centrated in the individual field, 
Bennett predicted. He said he 
doubted whether the corporate 
rate, now scheduled under law to 
drop back to 47 percent, will go all 
the way back. 

In a political year, such as 1956, 
Bennett said, “the political pres- 
sure” will be not to cut the cor- 
porate rate and to “give whatever 
tax reduction that 
may be available 
to the individual 
taxpayer.” 

Asked whether 
he thought there | 
would be another 
extension of the 
Federal debt 
limit, Bennett re- 
plied he doubted 
that the Senate 
Finance Commit- 
tee would ap- 
prove one in the face of rising rev- 


School Opened 
For Dodge Field 





William Uliman 








Representatives 


DETROIT.—First sessions of the | 
new Dodge Merchandising School 
opened last week when the first 25) 
of 500 Dodge national field repre-| 
sentatives began an intensive two-| 
week schooling in the latest) 
merchandising and sales techniques. 

William C. Newberg, president of 
Dodge, told the trainees that divi- | 
sionalization and expansion of the| 
Dodge division’s operations required | 
that its field force be educated in| 
many of the new phases of the 
Dodge operation. He said eventually | 
every Dodge field representative in| 
the country will attend the school. | 

Classes are conducted on a full- 
day, five-day week basis. Scheduled | 
to address the trainees are R. C.| 
Somerville, sales vice - president; | 
Byron J. Nichols, general sales} 
manager, and E. P. Letscher, assist- 
ant general sales manager. 


The AUTOMOTIVE NEWS ALMANAC is 
@ year-round friend. Use it often for statis- 
tics, buyer information and personnel data. 


AUTO 
TURNTABLES 
* 


Manufactured by 
Macton Machinery Co. 


DYKE LANE 
Stamford 2, 
Conn. 


NEVER BEFORE AT 
THIS PRICE! 


Weather-resistant poly- 
ethylene plastic in as- 
sorted colors at an unbe- 
lievably low price. Send 
check with order. imme- 
diate delivery — satis- 
faction guaranteed. 


NATIONAL 
FLAG & DISPLAY CO. 


43 W 21st St. New York 10 
ORegon 5-5230 





enues. The present trend of rev- 
enues is upward, he noted. 
* x * 


Social Security Lauded 


os SECURITY today is an 
important stabilizing factor in 
the national economy, in the view 
of Marion B. Folsom, newly in- 
stalled Secretary of Health, Edu- 
cation and Welfare. 

Addressing a 20th anniversary 
celebration of the system, Folsom 
recalled that at the inception of 
the act in 1935 many people pre- 





In over 1 00 places a ae (here are just a few examples) 


Rear Window Weather- 


strips 


Tail Pipe Insulator 


Support 
Wiper Hose 


Antenna Gaskets 


Utah Republican and a mem-| 
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dicted that it would destroy per- 
sonal initiative. On the contrary, 
he declared, the system has be- 
come an important “adjunct of 
our private enterprise system.” 
It has not, he said, made work- 
ing people wards of the Govern- 
ment as many business men 
forecast 20 years ago. 

“It has grown along with the 
growth in individual savings, life 
insurance and other indices of a 
sound and expanding economy,” the 
former Rochester industrialist de- 
clared. » ¢ » 


Importing Eased 


A REGULATION regarded gen- 
erally as one of the most irk- 
some of all the items of red tape 
surrounding imports of goods into 
the U. S. is to be ended shortly, it 
Was revealed last week. 

Ralph Kelly, commissioner of 
customs, announced that effec- 
tive Oct. 1 the Treasury will abol- 
ish all customs requirements for 
consular certification of invoices 
covering merchandise imported 
into the U. 8. 

The change has long been urged 
by importers and others who viewed 
the requirement not only as a 
nuisance to them, but also as an 
unnecessary multiplication of Gov- 
ernment paperwork. 


Battery Drain Tubes 


Gearshift Lever Arm 
Bushing 


Frame and Axle Bumper 
Spring Shackle Bushings 


Division Channel 


Weatherstrip 


Radiator Drain Tube 
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Jeeps Star in 3-D Billboards— 


The ability of the Jeep to handle a variety of farm chores is being portrayed in a 
series of three-dimensional billboard displays near the Willys plant in Toledo. 
Equipped with posthole-digging attachment, the reali Jeep in this display is posed in 
a fence-erecting scene. The series of billboards uses eight-foot-wide runways to hold 
the Jeeps. 


Wondering how new-car and truck production and sales are making out? AUTOMO- 
TIVE NEWS gives you the entire story, plus many other pertinent facts concerning the 
automotive industry, every week throughout the year. 
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Dash Liner & Cowl Trim Radiator Hose al 


Pads Heater Hose 
Door Check Arm Body Insulators 
Bumpers 


Steering Post Bracket 
Insulator 

Spark Plug Covers 

Parking Light Lens Gasket 


Headlight Lens Gasket 


Gas Tank Filler Neck 
Grommet 





Enjay Butyl parts help new cars perform better 


Many of today’s cars run like new, drive like new, perform like new for 


extra thousands of miles with over 100 parts made from Enjay Butyl—the 


super-durable rubber that has a low cost, yet outperforms and outlasts, 


by great margins, rubbers formerly used. Under the toughest conditions 


of weather and use, Enjay Butyl parts stay like new. 


This amazing rubber—finding wider and wider use in the automotive 


industry—is now readily available in new non-staining grades for white 


BUTYL 


and light-colored parts. For further information, and for technical assist- 


ance in the uses of Enjay Butyl, contact the Enjay Company. 


ENJAY COMPANY, INC., 15 West 51st Street, New York 19, N. Y. 


District Office: 11 South Portage Path, Akron 3, Ohio. 


35 SUCCESSFUL YEARS OF LEADERSHIP 


Enjay Buty! is the super-durable rubber 
with outstanding resistance to aging «+ 
abrasion + tear « chipping + cracking « 
ozone and corona « chemicals + gases 
¢ heat + cold + sunlight + moisture. 


IN SERVING INDUSTRY 








Hard-Working Advertising 


And Promotions Tailored 


To Help Nash Dealers Sell! 


NEWSPAPER 
ADVERTISING TO 
PIN-POINT PROSPECTS 


AMERICA'S FAVORITE At the local level, new car prospects are pin-pointed 
FAMILY TV PROGRAM by compelling newspaper ads. These ads give 
— DISNEYLAND local dealers prominent display and urge readers 


to see their Nash dealer for a 


More than 60,000,000 viewers are exposed to the Hiner Gites: 


Nash sales story through intriguing commercials on 
Disneyland, the highest rated automotive program 
FABULOUS 


on television. 
CIRCARAMA DISPLAY 
AT DISNEYLAND PARK 


Nash cars are on display at Disneyland Park in Ana- 

heim, California, where they will be seen by more 

than 5,000,000 visitors annually. The Nash product 

superiority story is told by “circarama,”-a revolu- 
tionary motion picture technique using 

11 projectors and a 360° screen. 








COLORFUL MESSAGES 
IN THE NATION’S 
LEADING MAGAZINES 


Millions. of magazine readers in every market from 
coast to coast see and read the Nash story in exciting 
full-color ads appearing in the nation’s leading mass- 
circulation magazines, such as LIFE and SATURDAY 
EVENING POST. And they're readers 
with incomes to buy new cars! 












UST LOOK at the advertising and merchandising materials Nash is using to 
back up Nash dealers’ selling efforts. And sales records prove that this 
is effective sales ammunition. Rambler sales are up 128%, overall sales up 74% 
over last year ... and that’s only the beginning! Nash dealers have the products, 
the promotions and the programs to se/l cars at a profit—even in the 
most competitive market! No wonder more and more wise automobile men 
are joining the Nash team. They’ve found out that “it pays to sell Nash’! Why 
don’t you look into this opportunity for prosperity without pressure? 
Write to: Dealer Development Department, 


Nash Motors Division, American Motors Corp., 
$1,000,000 


a Detroit 32, Mich., for the full story—cn confidence! le - BONDED SELECT 





used cars fast—at a profit! 


SPECIAL V-8 
AND AIR CONDITIONING 
PROGRAMS 


Two of the hottest developments of the year—the 
Nash Jetfire V-8 Engine and All-Season Air Condi- 
tioning—ore being promoted by special programs 
tailored to the market for these 
Nash exclusives. 


ED ZERN ADS IN 
MAGAZINES APPEALING 
TO SPORTSMEN 


The exclusive Nash features that make Nash-built sii 
cars naturals for sportsmen are played up in a series 
2 of whimsical ads by Ed Zern, nationally known , AGGRESSIVE, 


a 


humorist and wildlife expert. These ads appear in EFFECTIVE DEALER 
the leading hunting and fishi blica- 
leading lotus publica SALES MATERIALS 


Tops among the hard-hitting Nash creative sales tools 

is a new point-by-point comparison program that 

really takes off the gloves, proves Nash is today's best 

auto buy! And still to come—an entirely new car 

merchandising program to enable 3 out of 
4 families to own two cars! 
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10 
New Yorkers Join 


NIADA in Drive 
For Members 


NEW YORK.—The New York 
Used Car Dealers Assn. has teamed 
up with the National Independent 
Automobile Dealers Assn. in a joint 
membership drive. 

Target is 200 new members in 
New York State. 


Plans were laid at a meeting here 
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last week. Attending were Ray 
Miles, NIADA president; Harry 
Gottlieb, NYUCDA president; Miles 
Elliot, NIADA field director; Dewey 
Rice, NIADA director; directors of 
the state group, and J. Julian Os- 
tro, executive director of the state 
association. 

Gottlieb outlined a group insur- 
ance plan on compensation and 
liability which he said would save 
members 30 to 60 percent on pre- 
miums. He also told the board the 
association plans to step up its 
fight for a title law. 


Citroen Leases Space 


In New York Building 

NEW YORK.—Citroen Cars 
Corp., overseas division of Societe 
Andre Citroen, French automobile 
manufacturer, has taken a long- 
term lease on office and showroom 
space on the ground floor of a new 
building being constructed at 300 
Park Ave. 

The showrooms, scheduled to 
open in late fall, will feature the 
complete line of Citroen cars. 
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Another reason 


Whats new 


Station Wagons 


why 


great to be 


The FORD 
PARKLANE 


Coming Loon! 












A FORD DEALER 
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BE CERTAIN cine-tey rriva 
RESERVED FREIGHT SPACE 


now available on American’s 


one-stop to 


A eas 
DC ] nonstop to Chicago- 


Los Angeles 


FLAGSHIP AIRFREIGHT. At no extra cost, you can now be sure 





pas 


of same-day arrivals in Chicago and Los Angeles. Reserve space 
for your shipments on American’s famous DC * 7’s—world’s 


fastest airliners—by calling LOgan 5-9100 or Ypsilanti 4353. 


agexctcue AMERICAN AIRLINES 


ors in ihe world 


Americas sGading —Airline 


Indust 


Moves to Aid... 





‘Fantastic 


’ Auto Loss 


Seen in Flood Areas 


(Continued from Page 1) 


be needed in the stricken areas 
to restock dealer victims. 

At Dodge, however, new trucks 
needed for rehabilitation work in 
the disaster area 
were being given 
assembly and 
shipping priority, 
according to K. 
C. Deacon, truck 
general manager. 

J. Parker Tay- 
lor, president of 
Gaynor - Taylor, 
Inc. (Dodge- 
Plymouth), Strat- 
ford, Conn., visi- 
ted the Dodge F 
truck plant in Detroit in an effort 
to expedite truck shipments. He 
said there was such a shortage of 
trucks in his area that his dealer- 
ship had lent its service trucks to 
carry food to damaged cities. 

Thomas J. Marks, Connecticut 
Traffic Research associate, said no 
overall figures on dealership losses 
were available and that it would 
be impossible'to estimate the auto- 
motive toll for some time. 


N WINSTED, CONN., however, 

one of the hardest-hit commu- 
nities, eight dealerships were re- 
ported wiped out. One Connecticut 
finance company alone reported 
that 400 new cars it had recently 
financed are gone. 

An unofficial estimate of losses 





Dealers Find Humor 
In Grim Situation 


HARTFORD. — Attempts at 
humor helped dispel bleakness 
| left in the wake of last week’s 
| eastern flood. Said one dealer: 
“The boys kept busy running 
new cars up to high ground and 
the used trucks to the lowlands.” 
Actually, the waters struck with 
such terrifying swiftness that 
there was virtually no chance to 
save anything. 

A car distribution man, upon 
learning that a finance company 
was faced with total losses on a 
dozen units it had floor-planned, 
cracked: “I wish the factory 
could sell ’em those cars at a 
dollar apiece and count the regis- 
ee 

A dealer, sadly surveying the 
wreckage of what once was his 
showroom: “I’ve had ‘washout’ 
problems, but this is ridiculous.” 








sustained by auto dealers in Con- 
necticut placed the total at $20 
million, while the damage to pri- 
vately owned cars was put at 
additional millions. 

Winsted Motor Sales Co. (Buick), 
reportedly lost 16 new cars, plus 
many used units in the adjacent 
lot. Its building was demolished, 
with the roof found days later half 
a mile away. 

Heavy vehicular and building 
losses also were reported in Win- 
sted by Barreuther Brothers (Chev- 
rolet), Madin’s Garage (Pontiac), 
Stavnitzki Brothers (DeSoto-Plym- 
outh) and Dodd Motor Sales. 

x * © 


N WOONSOCKET, R. I., another 

extensively damaged city, it was 

estimated that about 300 cars and 
trucks were wiped out. 

Leo J. Custer, Woonsocket Hud- 
son.dealer and Civil Defense direc- 
tor, placed dealer losses at 20 new 
units and 100 used. Custer himself 
lost two new cars and 28 used cars. 

Other dealerships in Woon- 
socket which lost heavily includ- 
ed Woonsocket Nash Co., LeClair 
and Monty (Studebaker) and 

Capital Hill Motors, a used-car 

outlet. 

All were located on Woonsocket’s 
“automobile row” on Social S&t., 
which was submerged under six to 
eight feet of water in the flood, a 
stepchild of Hurricane Diane. 

Woonsocket Nash lost 40 to 50 
cars, including 12 new, LeClair and 
Monty lost 30 to 40, including four 
new, and Capital Hill lost 18 to 22 
units. 

* x 7 

USTER estimated that another 

4 150 cars in the flood area were 





badly damaged. He said it would 
take months to repair and rebuild 
dealership damage. 

Insurance adjusters, Custer 
said, cannot get close enough to 
damaged cars—or even find them, 
in some cases—to give any opin- 
ion on damage or possible salvage. 

Woonsocket dealers, Custer said, 
feel that damaged cars should be 


_ |condemned rather than being re- 


paired and marketed. 


Dealers in Providence offered full 
aid to Woonsocket dealers trying 
to get back to some semblance of 
normalcy. 

* * 

N THOMASTON, CONN., a fleet 

of 12 buses, ready for school 
use, was swept away. W. H. Lyons 
& Sons (Pontiac) lost nearly all its 
used cars. 

In Collinsville, Conn., one deal- 
er’s entire building, along with 
10 new cars stored inside, was 
washed away. 

According to Carl R. Lane, ex- 
ecutive director of the Connecticut 
Automotive Trades Assn., other 
Connecticut cities in which dealer- 
ships were damaged and cars de- 
stroyed included Torrington, Wat- 
erbury, Naugatuck, Seymour, Der- 
by, Ansonia, Shelton, Simsbury, 
Putnam and Willimantic. 


After a tour of dealerships in 
the stricken cities, Lane said the 
damage was “unbelievably terrible.” 

* * @¢@ 


N MASSACHUSETTS, New York 

and Pennsylvania, reports of 
damage to dealerships have been 
slow. In the Worcester (Mass.) 
area, however, unofficial estimates 
put automotive losses at roughly $1 
million. 

The Massachusetts State Auto- 
mobile Dealers Assn. said it was 
still waiting for official reports 
from dealers, who last week were 
still trying to assess overall 
losses. 

Auto-parts suppliers in Worces- 
ter, Mass., were hard-hit. Reed- 
Prentice and Wyman-Gordon Co. 
were forced to halt production 
temporarily. 

2 s 7 
7 industry moved swiftly to 
take care of its own. Dealers 


who escaped damage were quick to. 


offer wreckers and other aid to 
dealers whose business had been 
flooded. 

E. M. Braden, general sales 
manager of Chrysler division, 
said field men were moving in to 
help dealers get service going 
again and establish what parts 
and equipment would be needed. 

Braden noted that dealer service 
departments would be of vital im- 

(Continued on Page 31, Col. 1) 


Rohm, Haas Shifts 
Detroit Staff 


DETROIT. — W. E. Biggers, De- 
troit district manager for the Rohm 
& Haas Co. of Philadelphia since 





W. E. Biggers R. OC. Oglesby 


1937, is being succeeded as district 
manager by R. C. Oglesby on Sept 
1, according to D. A. Rothrock, 
sales manager of the company’s 
Plexiglas department. The district 
office is now at the Nor-Way Bldg. 
20211 Greenfield Rd. 

Biggers, district manager since 
the inception of the Detroit office 
and long a prominent figure in De- 
troit automotive circles, is retiring 
Dec. 31. Until then he will be ad- 
viser to the Detroit office, his loca- 
tion being 429 Fisher Bldg. After 
his retirement, Biggers will be a 
consultant to the Rohm & Haas 
management. 








AUTOMOTIVE NEWS, AUGUST 29, 1955 11 


CS SO a ee 





re 


1 @ No matter how much you honk your idea 
to a woman, she won’t hear you. You must 
talk her language. If you talk as another 
woman would, she knows you understand 
her. She listens. 


KF wwe SY 


@ The best place to talk to her is ina 
magazine that uses her language from cover 
to cover. When she reads a woman’s 
magazine, she knows that every idea in it 

. has been selected for her attention only. She 
wants to have no truck with honkers. 


| @ The magazine that gets the most attention 
from the most women is Ladies’ Home 
Journal.* Because the Journal is personal 
and important to her, the new car you talk 
about seems so too. She begins to want 
¢ to get her hands on the wheel. 


*Among all magazines edited for women, 
the Journal is: 

No.1 in circulation 

No.1 in newsstand sales 

No. 1in advertising revenue 


Never underestimate the power of the No. 1 magazine for women... 


; “JOURNAL 
. Tome 
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Capsule Comment 


Dealers in the New York City area have protested a “rail- 
road siding” new-car sale. 
They’re on the right track; you can’t railroad customers. 
* * * 


A break in the torrid production pace is expected early 
in September. 
So factories can oil the assembly lines. 
* ~ * 


Talk of price hikes on new models reportedly is helping 
on the ’55 cleanup and buoying up used-car prices. 
Again, smart operators turn apparent drawbacks to 
their advantage. 
* * * 
Automation approaches 99 44/100 percent on assembly 
lines at Plymouth’s new engine plant. 
Anyone check the restrooms? 
* * - 
Fire-sale auto advertising continues to receive prominent 
space in marketing areas aeross the country. One dealer 
offers new cars for 10 cents down. 


Salesmen used to tell prospects they could stop on a 
dime; now it’s sell on a dime. 
* * * 
A survey shows that in a typical city the average auto 
carries 1.8 persons. 
But try to sell an American a car that won't seat six 


in comfort. 
* * * 


Volkswagen has purchased the old Studebaker plant in 
New Jersey for U. S. production of its hot-selling rear- 
engine job. 

Gardeners have fought the Japanese beetle for years; 
now auto dealers get a crack at the German beetle. 
* ” * 

Chrysler has unveiled three “idea” cars, carefully 

refrained from calling them “dream” cars. 


The idea may be 1957. 


-OGGIE LOOKS * 


Events 


Dealer Conventions 


Aug. 28-30—Kentucky Automobile Dealers 
Assn., Kenlake Hotel (Kentucky Lake), 
Hardin, Ky, 

Sept. 9-11 — Maine Automobile Dealers 
Association, Samoset Hotel, Rocklane, 
Maine, 

Sept. 12—Delaware Automobile Dealers 
Assn., Rehoboth Beach, Del. 

Sept. 14— Vermont Automobile Dealers 
Assn., Equinox House, Manchester, Ver- 
mont, 

Sept. 16— 24th Annual State Convention, 
Kansas Motor Car Dealers Assn., Broad- 
view Hotel, Wichita, Kansas, 

Sept. 16—-Oregon Automobile Dealers 
Assn., Multnomah Hotel, Portland, Ore. 

Sept. 18-19 — South Dakota Automobile 
Dealers Assn., Sioux Falls, S. D, 

Sept. 18-20 — 32nd Annual Convention, 
New York State Automobile Dealers, 
Inc., Saranac inn, Saranac, N. Y, 

Sept. 19-20—Minnesota Automobile Dealers 
— Radisson Hotel, Minneapo- 
is. 

Sept. 19-20 — Illinois Automotive Trade 
Assn., Pere Marquette Hotel, Peoria, ill. 

Sept. 19-20—Wisconsin Automotive Trades 
Assn., Schroeder Hotel, Milwaukee, Wis. 

Sept. 25-27—Ilennessee Automotive Assn., 
buena Vista Hotel, Biloxi, Miss. 

Sept. 25-27 — lexas Automotive Dealers 
Association, Shamrock Hotel, Houston, 
Texas, 

Sept. 26-27—Automobile Dealers Assn. of 
North Dakota, Fargo, N. Dv, 

Sept, 26-27—Pennsyivania Automotive As- 
sociation, William Penn Hotel, Pitts- 
burgn, Pa. 

Sept. 28-30—37th Annual Convention, New 
Jersey Automotive irade Association, 
Hotei Chaitonte-raadon Hall, Atlantic 
City, N, J. 

Oct. 9-10 — New Hampshire Automobile 
Dealers Assn., Mt. Washington Hotei, 
Sreiton Woods, N. H. 

Oct. 9-10 — Georgia Automobile Dealers 
—_— bon Air Hotei, Augusta, 

3, 

Oct. 9-1I—Mississippi Automgbile Dealers 

Assn., Buena Vista Hotel, Biloxi, Miss. 
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Oct. 1&-17—Arkangas Automobile Dealers 





ASsn,, Majestic Motel, Hor Springs, Ark. 

Oct, 16-17/—Okianoma Automopile Veaiers 
Assn,, Mayo Hotei, luisa, Okja, 

Oct. 1§6-18—National inaepenaent Auto- 
mobile Veaiers Association Annual Con- 
vention, Motel Wiliam Fenn,  Fitts- 
burgh, f° 

Oct. 43-28 — Florida Automobile Dealers 
—_ Sans Souci Hotel, Miami beacn, 

a. 

Nov. |— Connecticut Automotive Trades 
Association, 34th Annual Convennen, 
Hotel Statier, Harttora, Conn, 

Nov. 6-8—Automotive Irade Assn. of Vir- 
gimia, Roanoke Hotel, Koanoke, Va. 
Nov, 13-14 — 20th Annual Convention, 
Automobile Dealers Association ot 
Alabama, [utwiler Hotel, Birmingham. 
Nov, 13-(5 — Onio Automobile veailers 
Assn., Netherland Plaza Hotei, Cincin- 

nati, O, 

Dec. 2—Nebraska New Car Dealers Assn., 
Paxton Hotel, Omaha. 

Dec, 6—Utah Automobile Dealers Associ- 
ation Convention, Newhouse Hotel, Sait 
Lake City, Utah, 

Dec. 9-i0—Montana Automobile Dealers 
Assn., Northern Hotel, Billings, Mont. 
Jan. 28-Feb. 1—39tn Annuai Nationai Au- 
tomobile Dealers Association Conven- 
tion, Sheraton Park and Shoreham Ho- 
tels, Washington, D. C, 

* ¢ »s 


Dealer Auto Shows 


Nov, 12-20—Portland (Ore.) Show. 

Nov, 26-Dec. 3—Buffaio Auto Show, Mas- 
ten Avenue Armory, Buffalo, N. Y. 
Jan.—Coiumbus Automopile Snow, Veter- 
ens Memorial Bidg., Columbus, Ohio. 
Jan. 7-15—27th Annual Automobile Show, 
National Armory, Washington, D. C, 
Jan. 7-15—Chicago Auto Show, Interna- 

tional Amphitheater, Chicago, 

Jan. 7-15 — Houston Auto Show, Houston 
Coliseum, Houston, Texas. 

Jan. 7-15 — St. Louis Auto Show, Kiel 
Auditorium, St, Louis, 

Jan, 21- ape Automobile Show, 
el National uard Armory, Pitts- 
urgh, 

Jn. $1:29—Cleveland Auto Show, Cleve- 


and, 
> . 4 — Rochester Auto Show 
Rochester War Memorial Auditorium 
and Exhibit Hall, Rochester, N, Y. 
Feb. 3-12—Omaha Auto Show, New Mu- 
nicipal Auditorium, Omaha, Neb. 
Feb. 14-19— Lansing Auto Show, Civic 
Center, Lansing, Mich. 
Feb. 18-26—Detroit Auto Show, Michigan 
State Fair Grounds, Detroit, 


‘Ruthless Big 


readers, and your letters are 
letters but you may sign your 


One Crystal Ball 

Crystal Ball Gazer: As I look in 
the crystal ball, this is what I see: 
The Big Three are out to crush 
the independent manufacturers of 
automobiles ... at the same time 
crush their dealers. They are load- 
ing the new cars on their author- 
ized dealers, and their dealers un- 
load them to used-car dealers. 

The independent authorized 
dealer also buys the Big Three 
cars to sell with their own cars. 
The independent dealer has to sell 
his cars for cost, and give free 
service, too. As I keep looking into 
the crystal ball, I see dark days 
ahead for the independent manu- 
facturers, their authorized dealers 
and also for the authorized dealer 
of the Big Three. 

As I keep looking into the crystal 
ball, I see that the Big Three don’t 
care about their authorized dealers, 
because as their dealers fold up, 


30 Years Ago oe 


The Big Stories 


Body changes, more pronounced than any made since the adop- 
tion of the Model T, were announced by the Ford Motor Co. with 
prices remaining unchanged. 

At a meeting of the directors of the Flint Motor Co., R. H. Mulch 
of Toronto, Ont., was elected vice-president and general manager, 
and C. O. Miniger, of Toledo, O., was elected chairman of the execu- 
tive committee. 

Confirmation of the merger involving General Motors Corp. and 
Austin Motors, Ltd., of England, was given here by Alfred P. Sloan 
jr., president of General Motors (deal later fell through). 

Construction work has begun in Kenosha, Wis., at the plant 
of the Nash Motors on three new plants to cost $75,000. Nash’s 
Milwaukee and Kenosha plants now turn out an average of 450 cars 


—From the files of Automotive News. 
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there is another sucker to pick up 
the check. 

When the independent manufac- 
turers go out of business, they will 
pick up the independent manufac- 
turers’ dealers that are already set 
up and handle their cars too. As I 
keep looking into the crystal ball, 
I see all the independent manufac- 
turers getting together and merge 
and hold on to all their authorized 
dealers and form the Big Four. 


Remember, I was only looking 
into the crystal ball, and that is 
what I saw. Did I see the Big Three 
right? Or did I see it all wrong?— 

SMALL DEALER. 
* * - 


Top Cars 


We just received the Aug. 15 
Automotive News, and frankly feel 
rather hurt to find that you have 
now put “Top Cars” ranking on 
Page 4, since Chevrolet is now in 
first place by 14,836. Before, when 
Ford was in first place, this hot 
news was on the first page. 

I, as a Chevrolet dealer for six 
years, and with 24 years whole- 
sale with Chevrolet before becom- 
ing a dealer, would like to have an 
explanation from your paper as 
to why Chevrolet should be pushed 
off first page. 


I am quite sure that Chevrolet is 
as hurt by this as we are. To put 


| Chevrolet in first place has cost 
|me many thousand dollars in my 


profits so please let me hear from 
your office on this most important 
matter. — Lzo Hamitton, Hamilton 
Chevrolet-B uick, Inc., Chippewa 
Falls, Wis. 

Eprror’s Note: “Top Cars,” no 
matter who is leading, will con- 
tinue to be a Page 1 feature of 
Automotive News. It was used 
on Page 4 in the Aug. 15 issue 
due to a makeup problem. 
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Detroit is color crazy! 


COLOR MAD indeed, are the motor 
makers—and the people certainly 
seem to like it. Flying into any 
city, you look down on a factory 
parking lot and it’s a Joseph’s coat 
of all the hues there are. 

Multi-toned interiors of these 


brilliant new cars outdo the paint 
jobs—with Col-O-Vin as a reason. 


COLUMBUS COATED FABRICS CORPORATION, 


This is a vinyl plastic fabric that 
lets Detroit’s stylists reproduce 
any color, pattern or texture. 


In sedate sedans, even, Col-O-Vin 
gives you seats, doors, dashboards 
with the appeal of a style show. 
It is waterproof, fade-proof and 
stays clean with no more care than 
the whisk of a cloth. 





That is why nearly every maker 
of cars is using Col-O-Vin. If you 
manufacture any product that can 
employ high style vinyl, write us. 


Columbus 


COL-O-VIN 


vinyl upholstery 


COLUMBUS 16, OHIO 
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' Sales Conditions in Various Areas ... 


_ Auto Market Reports 


eo 


San Antonio 


July showed a sharp decline in 
motor vehicle registrations in 
Bexar County (San Antonio), with 
a total of 1,573 units, compared 
with 1,818 m June and 1,774 in May. 


Of the July total, 1,391 were new 
cars, compared with 1,566 in June, 
and 182 were new trucks, com- 
pared with 252 in June. 

Indications are that sales have 
begun to decline, and that regis- 
trations in the last half of the 
year will not approach the high 
levels of the first half. 

With more dealers in the field, 
‘weener competition and the novelty 
af low downpayments beginning to 

* Wear off, it is doubtful if even des- 
perate measures can keep the sales 
curve from leveling off at this 
point and perhaps starting down. 

Chevrolet had a healthy lead in 
July registrations, topping Ford, 

‘314 to 249. In a red-hot race for 
third place, Pontiac squeezed out 
3uick, 147 to 146. Other registra- 
ti 1s were: 

Oldsmobile, 126; Plymouth, 107; 
Mercury, 92; Dodge, 72; DeSoto, 
21; Chrysler, 20; Cadillac, 19; 
Hudson, 18; Nash, 16; Stude- 
baker, 16; Lincoln, 8; Packard, 
8; Imperial, 5; Jaguar, 3; Willys, 
3, and miscellaneous, 1. 

An extra-close race featured 
truck registrations, with Chevrolet 
finally topping Ford by a single 

unit, 60 to 59. Other registrations 
were: Dodge, 18; GMC, 18; Inter- 
national, 17; White, 2; Mack, 1; 
Studebaker, 1, and miscellaneous, 


6—(J. H. Reed.) 
* * + 


Great Falls, Mont. 


July saw 278 new cars and 60 
new trucks registered in Cascade 
County (Great Falls), Mont. 

In the first seven months, regis- 
trations totaled 1,540 new cars and 
292 new trucks. 

Car registrations for July were: 
Ford, 69; Chevrolet, 46; Pontiac, 
24; Oldsmobile, 22; Plymouth, 21; 
Buick, 19; Nash, 12; Mercury, 11; 
Cadillac, 9; Dodge, 9; Willys, 7; 
Packard, 6; Lincoln, 5; Stude- 
baker, 5; Chrysler, 4; DeSoto, 4; 
Hudson, 3; Kaiser, 1, and Volks- 
wagen, 1. 

Truck registrations were: Chev- 
rolet, 24; Ford, 15; International, 
8; Dodge, 3; White, 3; Willys, 3; 
Reo, 3; Mack, 2; GMC, 1, and Stu- 
debaker, 1. 


a * * 


Columbus, O. 


New-car registrations in Frank- 
lin County (Columbus), O., in the 
‘irst 15 days of August totaled 1,429, 

e increase of 11 percent over the 
288 -registrations in the first 15 
days of July and an increase of 
Wpere than 2 percent over the 1,392 
Tecisirations in the final 16 days of 
idbuly. 

New-truck registrations in the 
first half of August amounted to 
20, compared with 129 in the first 
aif of July and 155 in the last half 
vf July. 

August new-car registrations 

ere: Chevrolet, 350; Ford, 342; 

» “ck, 124; Plymouth, 118; Olds- 


New Dealership in Miami— 
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mobile, 110; Pontiac, 100; Dodge, 
88; Mercury, 64; Packard, 26; 
Chrysler, 25; DeSoto, 18; Stude- 
baker, 16; Cadillac, 13; Nash, 11; 
Hudson, 9; Lincoln, 6; Willys, 4; 
Imperial, 1; Volkswagen, 1, and 
miscellaneous, 3. 

Truck registrations were: Chev- 
rolet, 45; Ford, 19; GMC, 16; Inter- 
national, 15; Dodge, 12; Mack, 4; 
White, 4; Autocar, 2; Reo, 2, and 
Diveo, 1.—(Bert Strang.) 

* + + 


Sioux Falls, S. D. 


July new-car registrations in 
Minnehaha County (Sioux Falls), 
S. D., totaled 270. 


Registrations by make were: 
Ford, 55; Chevrolet, 50; Buick, 32; 
Plymouth, 25; Oldsmobile, 21; 
Dodge, 18; Mercury, 17; Pontiac, 
15; DeSoto, 8; Nash, 8; Cadillac, 
7; Chrysler, 5; Hudson, 4; Lin- 
coln, 2; Packard, 2, and miscel- 
laneous, 1. 


Total registrations for the County 


in the first seven months were 1,898. 
* * * 


Richmond, Va. 


A total of 1,148 new cars and 151 
new trucks were registered during 
July in Henrico County (Rich- 
mond), Va. 


Car registrations by make were: 
Ford, 292; Chevrolet, 238; Plym- 
outh, 115; Buick, 113; Oldsmobile, 
91; Pontiac, 80; Mercury, 53; 
Dodge, 40; Cadillac, 25; Chrysler, 
23; Studebaker, 20; DeSoto, 14; 
Nash, 12; Packard, 10; Lincoln, 
5; Hudson, 4; Imperial, 3; Austin, 
2; Willys, 1, and miscellaneous, 7. 

Trucks were: Chevrolet, 54; Ford, 
46; International, 24; GMC, 14; 
White, 9; Dodge, 3, and Stude- 
baker, 1. 

* * * 


Pittsburgh 


New-car registrations in the 
Pittsburgh area for the week ended 
Aug. 13 rose sharply from the pre- 
ceding week, according to the Bu- 
reau of Business Research of the 
University of Pittsburgh. 

The bureau’s seasonally ad- 
justed index of general business 
activity rose to 196.2 percent of 
the 1935-39 average during the 
week, It had been 198.8 a month 
earlier and 160.2 in mid-January. 

Steel-mill operations improved a 
little, with the local rate advancing 


to 95 percent of practical capacity. 
* * 


* 
Buffalo 

Registrations of new cars in Buf- 
falo and Erie County, N. Y., during 
the first six months of 1955 set an 
alltime record, despite a sharp 
drop in June registrations, accord- 
ing to the Buffalo Automobile Deal- 
ers Assn. 

Sales in the six-month period 
totaled 27,601, compared with 20,287 
in the corresponding period of 1954 
and 21,258 in the first half of 1953. 

However, June registrations 
this year declined to 3,724, com- 
pared with 5,427 in May and 5,726 
in April. In 1954 and 1953, June 
auto sales were the highest of 
any month for the six-month 
period. In June last year 4,775 


A new dealership in Greater Miami is Haygood Buick, Inc. Occupying 110,000 
square feet along two blocks, it will accommodate 250 customers at one time. The 
building covers 33,000 square feet and has 60 service stations. Guy B. Haygood is 


president. 


new cars were sold and in June, 

1953, the total was 4,516. 

During the first half, Ford nosed 
out Chevrolet by a slight margin 
in the Buffalo area. Buick ranked 
third. 


Registrations of new commercial 
vehicles in Buffalo and Erie County 
in the 1955 first half exceeded the 
comparable period last year, but 
fell short of the number sold in the 
first half of 1953. 


Registrations by make in the 
first half follow: Ford, 4,969; Chev- 
rolet, 4,920; Buick, 3,851; Plymouth, 
2,789; Pontiac, 2,567; Oldsmobile, 
2,112; Mercury, 1,360; Dodge, 1,289; 
Chrysler, 769; DeSoto, 624; Nash, 
616; Cadillac, 526; Studebaker, 442; 
Packard, 255; Hudson, 191; Lincoln, 
136; Willys, 27; Kaiser, 10, and mis- 


cellaneous, 146.—(George E. Toles.) 
* * + 


Salt Lake City 


An increase of 14 percent boosted 
new-car registrations in Salt Lake 
County (Salt Lake City) to 1,218 in 
July, compared with 1,068 in June. 


New trucks were up 30 percent, 
from 172 in June to 224 in July. 

By make, July new-car regis- 
trations were: Ford, 303; Chevro- 
let, 242; Pontiac, 128; Buick, 121; 
Oldsmobile, 98; Plymouth, 81; 
Mercury, 65; Dodge, 41; Cadillac, 
28; DeSoto, 25; Chrysler, 21; Stu- 
debaker, 15; Nash, 13; Packard, 
8; Lincoln, 6; Willys, 5; Hudson, 
2, and miscellaneous, 16. 

The entire state of Utah regis- 
tered 20 miscellaneous cars in July. 
Of this number, 17 were Volks- 
wagens. Two were Jaguars and one 
was a Hillman. 


July new-truck registrations in 
Salt Lake County were: Chevrolet, 
90; Ford, 53; GMC, 24; Interna- 
tional, 22; Dodge, 20; Willys, 8; 
Kenworth, 5; White, 1, and miscel- 


laneous, 1. 
* * * 


Augusta, Ga. 


Automobiles and other 
in the 27 counties’of the Central- 
Savannah River area of Georgia 
have increased by 63,408 over this 
same date five years ago, accord- 
ing to William F. Shipman, execu- 
tive vice-president of the East 
Georgia Motor Club. 

Total vehicles in the area then 
were computed at 120,782. Today’s 
total is said to be 184,185. 

Richmond County alone has 
shown a five-year increase of 14,510 
vehicles, to stand at 42,372. 

“With an increase of 27,519 ve- 
hicles in the 17 counties of 
Georgia, and an increase of 35,519 
in the 10 counties of South Caro- 
lina, there is a total of 63,408 vehi- 
cles in the 27 counties of the Cen- 
tral-Savannah River area over 
the five-year period,” Shipman 
said. 

“This means that not only have 
the new and used-car dealers of 
that area done a multimillion-dol- 
lar business in the sales of auto- 
mobiles and trucks, but the auto- 
mobile battery, tire, accessory 
stations and stores and gasoline 
and oil companies did likewise.”— 
(Julanie Lampkin.) 

* 


vehicles 


* 


Birmingham, Ala. 


In spite of tremendous advertis- 
ing campaigns; offers of uranium 
stock, free trips and free insur- 
ance; bigger tradein allowances, 
and cut prices, registrations of new 
cars in Birmingham during July 
totaled only 2,252 units, a drop of 
175 units from the June total of 
2,425. 

Local newspapers allow dealers 
to advertise 1955 models as “ex- 
ecutive cars and company demon- 
strators” at the local rate in- 
stead of the national rate ap- 
plied to regular new-car advertis- 
ing. Dealers are using full-page 
ads, sometimes in color, to ex- 
ploit new cars. 

July registrations by make were: 
Chevrolet, 641; Ford, 631; Buick, 
197; Plymouth, 190; Pontiac, 178; 
Oldsmobile, 158; Mercury, 80; Stu- 
debaker, 37; Dodge, 34; Nash, 21; 
DeSoto, 20; Cadillac, 18; Chrysler, 
16; Packard, 11; Hudson, 5; Lin- 
coln, 4; Volkswagen, 4; English 
Ford, 3; Willys, 2, and Austin- 
Healey, 1.—(Stuart Riddle.) 


SOME DEALERS HAVE 1007 ABSORPTION FIGURES! 


(National Average is 65%] 


We guarantee to increase your service absorption figures and fill your shop with customer- 
paid labor . . . eliminate non-productive and unapplied time . . . and increase 
your profits. 

For as little as $70.00 up per month, we can install a complete service production 
program that will do this—or it costs you nothing. We will analyze your problems and 
tell you how to correct them . . . train the entire service personnel . . . free your 
service manager of details, so that he can think . . . free service salesmen of doing 
follow-up, so that they can have 8 hours a day to sell . . . eliminate duplicate handling 
of cars . .. and get away from single-item repair orders. 


If your monthly service volume is $7,000 or more, and you do not have a service desk 
or tower control, write us and hear our story . . . we promise some new slants—without 
obligation, of course. 


Flash-A-Call Service Control 


1112 S. Wabash Ave., Dept. 
AN-103, Chicago 5, Illinois 
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IRON CASTINGS 
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GREY 
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PRODUCTI 


THE WHELAND COMPANY 


FOUNDRY DIVISION 


FFICE ANE AANUFA 


CHATTANOOGA 2, TENNESSEE 


For Easy, One-Man 


iy 


UCM HC Me LRG 


ALL Automatic Transmissions 


MANZEL TRANS-LIFT 


Permits one man to remove or replace 
the heaviest transmission. Exclusive 
rotary adjustment pivots transmission 
around the center line, not below. This 
eliminates further vertical and lateral 
adjustments — simplifies aligning bolts, 
dowels, splines and drive shafts — com- 
pensates for variations in spring super- 
vision, hoist or floor. For post or pit- 
type installations. Adaptors available 
for all automatic transmissions. 


MANZEL TRANS-LIFT JR. 


Makes removal and replacement of 
transmissions a simple, one-man job in 
limited working areas where cars are 
mounted on axle stands. Rotary adjust- 
ment and all the other convenient 
Trans-Lift Features are included in this 
sturdy, floor-hugging job. Four ball- 
bearing caster wheels provide free 
movement. Pumping while under car is 
simplified by easy acting pump handle 
that swivels readily in all directions. 


Write today for Complete information 
Jobber Inquiries Welcome 


DIVISION OF 
HOUDAILLE - HERSHEY CORP. 
341 Babcock Street, Buffalo 10, N. Y. 
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Building Through Human Relations . . . 





Eprror’s Note: One of a 
series of letters to inspire 
team spirit to be utilized by a 
service manager or dealer 
orally in staff meetings, by 
letter sent to the employe’s 
home or posted on dealer’s 
bulletin board. 


By John O. Munn 


Dear Fellow Worker: 


7. only things that do 
not cost us or our cus- 
tomer more than they did 


five, 10, or more years ago 
usta *Fe friendliness, 
IN A courtesy and sin- 
series Cerity. Today 
these intangible 
values in every deal are 
more important than ever 
before. Our customers want 
the same things you or I 
do — fair treatment, cour- 
tesy and recognition. 
So let’s all see that all 
customers are met with a 





Barbour Cadillac in New Home— 


The new building of Barbour Cadillac Co., Martinsville, Va., contains a showroom, 
general office and service and parts department within its 11,913 square feet. The 
used-car and outside parking lot add another 27,570 square feet. The modern show- 
room extends forward from the face of the building and is enclosed on three sides 
by glass. 





rch aS SE NLT AS ee ae 


eB 


How Holley’s rolling laboratories test 


the fuel metering devices for tomorrow’s cars and trucks 






Holley engineers frequently average 500 miles a 
day for ten days measuring a carburetor’s per- 
formance in heavy traffic or on super highways. 


When a carburetor prototype or an 
x important design change has proven its 


2; 2 : e - 
a merit at Holley’s “inside” research lab, 


9 ’ 2 
it’s sent to the world’s toughest proving ground— The results of this concentration on research both 








the streets and highways of America. 


Holley’s inside research and development labora- 
tory—one of the best equipped in the automotive 
industry—can tell only part of the story. Cold 
room, dynamometer, and air box testing simulate to 
a high degree the driving conditions a carburetor 
prototype will ultimately face. Even before these 
physical tests, an electronic computer—Holley 
acquired one of the first in the automotive industry 
—checks and tabulates design theory from drawing 
board specifications. 


But ultimately, the most conclusive test is found 
on city streets, country roads and super highways. 


“inside” and “outside” have helped to bring Holley 
equipped cars 5 sweepstakes champions in Mobilgas 
Economy Runs and 3 straight Heavy Stock Car 
winners in the fabulous Pan American Road Race. 


FOR MORE THAN 
—ORIGINAL EQUIP- 


MENT MANUFAC- 
4) 


TURERS FOR THE 
AUTOMOTIVE IN- 
11955 E. NINE MILE ROAD, VAN DYKE, MICHIGAN 


DUSTRY. 






1-23 





Teamwork in the Dealer Shop 


smile, and made to feel at 

| home. Take pains to call 

| them by their names. See 
that all promises are kept. 

See that they get a dollar’s 
worth of service for every dol- 
lar on their bill. Don’t forget 
to say “thank you” and show 
sincere appreciation. 

The workers who con- 
tact the public are the pub- 
lic representatives for all 
of us. So let’s offset the 
present confused state of 
affairs in this trade by 
being better than our com- 
petitors, and secure our fu- 
ture by a full measure of 
courtesy, consideration and 
honest effort. 


Sincerely yours, 


CAR DEALER & 
COMPANY 
Manager 


Accessory Thefts 
Plague Motorists 
In Oklahoma City 


OKLAHOMA CITY.—Police have 
suggested three steps to stem the 
wave of auto accessory thefts that 
have been sweeping the city and 
costing motorists around $2,000 per 
month. 

They are: 

1.A city ordinance requiring 
dealers of used auto accessories to 
file a complete report of articles 
purchased with the Police Depart- 
ment at least once a week, similar 
to the ordinance governing pawn- 
brokers. 

2. Assignment of a minimum of 
two officers to check salvage yards 
and second-hand auto parts stores 
the way pawn shops are checked. 

3. Motorists should place an 
identifying mark on all accessories, 
including hub caps, on their cars. 
Officers said that would increase 
chances of recovery in the event 
the accessories were stolen. 





Allen Adds Dealership 
In Charlotte (N. C.) 

CHARLOTTE, N. C.—Don Allen 
|has purchased Pyramid Chevrolet 
Co. from Esley O. Anderson jr., 
| linking Charlotte with his national 
sales organization operating dealer- 
|ships in nine eastern and south- 
| eastern cities. 

The new dealership has been re- 
named Don Allen Chevrolet Co., 
and will be operated by Allen and 
his operations manager, Don Sey- 
| mour, until a resident general man- 
| ager is named. 


| 


| Davy Crockett at Chevrolet 


| Davy Crockett days were fea- 
|tured by Ofgant-Jackson Chevro- 
|let, Inc., Roxbury, Mass. The first 
|1,000 children, accompanied by 
| their parents, were given a sketch 
jof Davy, plus a pair of Davy 


win STEMAC 


PERSONALIZED 
NAME PLATES 


DETAILS ON REQUEST 


hSTEMAC 32. < rca” 


Crockett dogs. 



















100 Feet of 48-12” x 18” Pennants 
All-Weather Durafilm Only $4.50 
Money refunded if not satisfied. 
MYRLO COMPANY 
2168 W. 25th, Cleveland 13, Ohio, dept. N 
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A Monthly Section Describing and Interpreting Technical Decelopments 








Lower Prices, Greater Simplicity Sought... 





What’s Coming in Air Cooling 


By John T. Benedict 
Engineering Editor 

| AUTOMOTIVE air condition- 

ing, the trend toward simplifi- 
eation and integrated design 
ultimately will produce a single 
all-weather system. Heating or 
cooling of incoming and recircu- 
lated air will be provided automat- 
ically as required. 

Most industry experts agree 
that they are moving toward an 
all-purpose, built-in system that 


will function automatically to 
maintain a comfortable “climate” 
inside the car regardless of out- 
side weather conditions. 

Operation will require a minimum 
of attention by car occupants, since 
there will be no need to issue 
separate orders for “heating” or 
“cooling.” 

The setting for any desired 
temperature will be made by means 
of a single lever or knob control, 
and a thermostat will take over to 


TURNINGS 


by 


John T. Benedict 


Engineering Editor 


7s torque-dividing differential, 
potentially a powerful sales as- 
set for the first company to offer it 
as optional original equipment, is 
just lying around waiting to be 
snapped up by a car manufacturer 
which wants to get the jump on 
competition with a mechanical] fea- 
ture that will set its products apart 
from the others. 


An inherent fault of all present 
production differentials is that 
they attempt to divide torque 
output evenly between the two 
rear wheels. Under adverse driv- 
ing conditions, where one wheel 
loses traction, power takes the 
path of least resistance and flows 
to the spinning wheel. This ac- 
tion is, of course, exactly the 
opposite of what is wanted. 


A properly designed differential 
should be able to “sense” the most 
effective ratio for distributing 
torque—and give the wheel with 
the greatest traction the greater 
amount of torque. Wheel spinning 
and sliding and loss of headway 
are minimized by controlled torque 
flow in sand, gravel, ice, snow and 


Gear Inspection 
Fully Automatic 
At Buick Plant 


LINT. — An automatic gear 

line which can produce three 
million precision gears annually 
has been installed at Buick, ac- 
cording to Edward T. Ragsdale, 
general manufacturing manager. 

The gear line is equipped with 
an electronic ear that can detect 
imperfections inaudible to the 
human ear, he said. 

Special gauges check each gear 
after each machining operation and 
reject any unit found off size. The 
gauge then adjusts the machine so 
that the next gear will be the 
proper size. Each gear must pass 
15 such inspections before it is 
finally approved, Ragsdale added. 

* * * 


Buick uses four of the pinion 
gears made on this line in each 
Dynaflow transmission. With pro- 
duction running about 750,000 cars 
annually, this makes necessary the 
production of three million gears 
& year, he said. 
Each gear goes through 14 dif- 
ferent operations on the line before 
it is ready for testing and final 


gauging. Forty machines are in- 
(See GEAR TEST, Page 22, Col. 5) 





conditions where one wheel retains 
traction while the other is in deep 
snow or mud. 
oa = * 

arma such units already are 

on the market for special appli- 
cations such as racing cars, Jeeps 
and heavy-duty vehicles where 
rough going is anticipated in nor- 
mal usage. 

All of these special differentials 
which have come to my attention 
are fairly expensive, since the in- 
stallation usually costs somewhat 
more than an automatic transmis- 
sion. Those that now are commer- 
cially available are of the mechan- 
ical type, operated automatically 
by clutches, cams or gears. 

There is, however, a hydraulic- 
ally operated torque-bias differ- 
ential available to the industry. 
The engineering development pro- 
gram is completed — with all- 

around performance and dura- 
bility records generally rated 
superior to those of the mechan- 
ical units. 

Two auto manufacturers have 
tested this device during the past 
two years and have given it favor- 
able reports from the engineering 
standpoint. Cost and lack of faith 
in the market potential for the 
unit are the prime reasons you 
won’t find this particular piece of 
equipment offered on the 1956 
models of either company. 

In January, 1954, I had an oppor- 
tunity to test-drive one of the high- 
priced makes with this special dif- 
ferential. It didn’t take very long 
to demonstrate the advantages in 
convincing fashion. 


x 

SIMPLY left the road and 
headed for a field where the 
uneven ground varied from frozen 
to semi-thawed with a hard, thin 
crust. A six-foot sand pile had been 
left near one end of the field by a 
thoughtful road-maintenance crew. 
Approach to the sand pile was on a 
ready-made 30-degree “access 
ramp” formed by the sloping side 

at one end of the sand pile. 

I found that the heavy car 
would not stall or lose traction 
even when I brought it to a com- 
plete stop on the slope and then 
started up again. Further trials 
included rather abrupt braking 
and quick takeoffs with one rear 

(Continued on Page 27, Col. 1) 


Engineering New Products, 


Page 19. 





supply whatever instructions are 

needed for adjustments to com- 

pensate for changing conditions. 
* * + 


‘Factory Installation’ 


Due to Reduce Costs 


A§ AIR conditioning design is 
coordinated with body and 
chassis engineering, cost reductions 
are anticipated from general adop- 
tion of “factory-installation” prac- 
tices now used by only two com- 
panies. 

Cost-wise, one expert predicts 
that engineering advancements, 
combined with savings from rapidly 
expanding production volume, 
eventually may bring the price of 
an installed system down to about 
$200. 

It is true that these are the 
long-range objectives of engineer- 
ing development programs being 
conducted by the car manufactur- 
ers and their suppliers. Full reali- 
zation of these goals on an indus- 
try-wide basis probably is some 
five or six years distant. 

In some of the latest designs, 
heating and cooling cycles share 
common air intake and distri- 
bution systems. Internal arrange- 
ments are such that air to be 
heated is directed to the heater 
core (containing hot water), 
while a re-routing of the air 
circuit for cooling moves it past 
the evaporator (containing refrig- 
erant). 

Control simplification also has 
received considerable emphasis. 
The Ford car air conditioning units 
have only one control to regulate 
air temperature throughout the 
entire heating and cooling range, 


Copper Plating 


TEEEEEEEEEHTEEE ETE AE PEE ERE 
; ; ( 


Nickel Plating 


Washing 


Heat Treating 





plus another for setting high or 
low blower speed. 

A rheostat control introduced on 
the new Packard system is ex- 
pected to be the forerunner of 
similar controls on the _ higher- 
priced systems of the immediate 
future. 

* * * 


Conditioner and Car 


Designed Together 

AN INTERMEDIATE step toward 
full-automatic, all-weather sys- 

tems will be taken in 1957 and 1958 

models — which will show results 

of current engineering work on the 

“built-in” air conditioning concept. 


Integration of air conditioning 
(Continued on Page 16, Col. 3) 


Valve ‘Sniffs 


LEVELAND.—A new valve said 

to offer increased safety for 
operators of metalworking presses 
with air-operated clutches or 
brakes, or a combination of the 
two, has been announced by the 
Clark Controller Co. 

The company’s new Type PV 
protector valve combines an oper- 
ating unit with a standby safety 
unit which functions to stop the 
press only if the operating unit 
fails. 

The company also announced a 
transistorized anti- repeat press 
control. This adapts the anti-repeat 
circuit, which Clark Controller has 


Buffing 
front bumpers) 


Buffing (rear) 


Chromium Plating 


Washing » 
Our 


Automatic Bumper Plating Layout— 


This block diagram shows arrangement of operations in Oldsmobile's new bumper 
plating plant. After moving through the initial copper plating bath, the bumpers pass 
through separate buffing lines, through a wash tank and into nickel plating. After 
application of the intermediate nickel metal layer, the chromium “flash” is put on. 
Washing and heat treating complete the process. 


* * * 


uality U 


Bumper 


* * * 


aded in New Plant... 


New Device Operates and Protects Presses 
Used in Metalworking 





Ford Conditioner— 


This illustration shows the air condi- 
tioning circuit on Ford's combination air 
conditioner, heater, defroster and venti- 
lating system. Note simplicity of control, 
with a single lever functioning through 
entire heating and cooling range. 


Out’ Danger 


marketed for years, to the use of 
transistors. 
+ * + 

N CLARK Controller’s new 

Type PV protector valve, the 

operating unit moves with each 
stroke of the press. If the operat- 
ing unit fails, the safety unit im- 
mediately acts to cut off air pres- 
sure to the clutch and brake, it 
said. 

This feature means that the 
safety unit is not subjected to the 
wear of regular operation, and 
does not continually duplicate the 
cycle of the operating unit. Thus 
the possibility of simultaneous fail- 
ure is virtually eliminated, the com- 
pany said. 

A second major feature of the 
new valve is that when the safety 
unit does operate, it locks in its 

operated position and cannot be 
reset until the fault which caused 
the action is corrected, it said. 
No special device is required for 
reset. 

The valve is completely stable 
and the safety unit is not subject 
to operation due to transient or 
minor conditions. However a pres- 
sure leakage approaching that nec- 
essary to keep the clutch engaged 
will positively and quickly cause 
the safety unit to function, it said. 

The Type PV valve is a 1%-inch, 
pilot- operated valve designed to 

operate at any pressure between 25 
and 100 psi. It is normally fur- 
nished with 110 volt electromag- 
nets. It can also be supplied with 
coils for other supply voltages. 
+ a 


OQ*E feature is a permissive pilot 


so-called because, under nor- 
(See NEW VALVE, Page 16, Col. 1) 


Oldsmobile Automates Plating 


A NEED for rapid expansion of 

plant capacity plus the availa- 
bility of important new advances 
in plating-equipment design are 
the two factors which led to con- 
struction of Oldsmobile’s new 
multi-million dollar bumper plant. 

When this GM division had to 
set up a plating operation that 
would meet the demands for in- 
creasing preduction ef its cars 
to keep pace with sales that 
climbed over 90 percent in the 
past two years, management was 
impressed by the sheer produc- 


tive potential of an automated 
plating line. 


In recent years automatic plat- 
ing machines have been improved 
to such an extent that they offer 
serious competition for widely used 
manual methods, from the stand- 
point of plating quality, as well 
as production capacity. Oldsmobile 
knew, for example, that automatic 
plating machines had developed 
recently to the point where they 
could handle loads of more than 
a ton and lifts as high as ten feet. 


* * * 


‘pus company also was aware 
that machines have been 


adapted to perform such special 
tasks as delayed sit-down in a tank 
and advanced pick-up. In addition, 
plating equipment manufacturers 
have designed mechanisms for 
automatically loading and unload- 
ing the plating machines. 

These accessory devices were 
on the copper, nickel and chrome 
plating machines made by Han- 
son-Van Winkle-Munning Co. for 
Oldsmobile’s new bumper plating 
installation at the company’s 
plant in Lansing. While such 
automatic loading and unloading 
equipment probably was first de- 

(Continued on Page 22, Col. 4) 
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New Valve 


(Continued from Page 15) 
mal conditions, it permits the press 
to operate by intercepting the feed- 
back signal which would otherwise 
cause the safety unit to shut off 
air pressure, it claimed. 

At each stroke of the press, the 
permissive pilot checks on proper 
functioning of both the operating 
unit and its pilot. If either of these 
do not respond properly, the per- 
missive pilot detects this and oper- 
ates the safety unit, it said. 

Clark Controller’s new anti- 
repeat press control is designed 
for evaluating transistors, instead 
of relays, to perform the neces- 
sary switching functions. 

Since transistors have no con- 
tacts and no moving parts they are 
expected to become important cir- 
cuit components which will provide 
greatly extended life. 


Pump for Hospital 

CAMBRIDGE, Mass.—The Great- 
er Boston Automotive Wholesale 
Dealers Assn. has presented a 
Gemco suction pump to the Mount 
Auburn Hospital here. The gift 
brings the total of such grants to 
$20,000 worth of equipment to 23 





Out of Danger— 


An air-clutch press, equipped with the 
new Clark Controller Co. protector valve, 
is tested in the firm's Cleveland plant. A 
worker must press two pushbuttons to ad- 
mit air to the press clutch and thus can- 
not have his hands in danger when the 
dies close, the company says. 


The back pages of every issue of AUTO- 
MOTIVE NEWS contain the WANT AD 
Section. Others are profiting from AUTO- 


hospitals since the program began. | MOTIVE NEWS WANT ADS! Are you? 





"“WHADAYA MEAN,#275 FOR MY CAR ~ JOE 
WOULD ALLOW # 390 RIGHT UP UNTIL HE 
WENT BROKE 7” 


EVIDENTLY ‘JOE NEVER USED THE 
AUTOMOTIVE MARKET REPORT! 


AUTOMOTIVE MARKET REPORT has been Recommended 
by Leading Manufacturers to their Dealer Organization 


YOULL NEVER KNOW WHAT A.M. CAN DO 





| AUTOMOTIVE MARKET REPORT 
| BOX 1317, PITTSBURGH 30, PA. 


Gentlemen: 
Please enter my order as per your special 6-month Intro- 
| duction order. My check for $5.00 is enclosed [) Bill Me [) 
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Bright Future Seen 
For Air Conditioning 


(Continued from Page 15) 


into body and chassis engineering | the car was to be regarded merely 
will show up to a degree that is|as a means to an end. 


possible on only one present pro- 
duction make. For most cars now 
on the road, the basic design was 
not influenced to any great extent 
by plans for cooling the interior. 
Air conditioning came along as an 
afterthought, and had to be 
handled as a “hang-on” accessory. 

Throughout the industry, con- 
siberable interest centers around 
the 1956 plans of the company 
which pioneered the combination 
heating and cooling system early 
in 1954 with a unit priced several 
hundred dollars below the general 
level in effect at that time. Pre- 
announcement rumor is that this 
car will have another “bombshell” 
in the form of the most advanced 
“built-in” system developed thus 
far. 

When speaking of “condition- 
ing” the air, automotive engi- 
neers now tend to think in terms 

of a combination system that 
will perform whatever function 
is needed to provide “comfort”. 
The range of operation must take 
care of heating, cooling, defrost- 
ing, ventilating and just plain 
“conditioning” to remove dust, 
pollen and odors. 

Most air conditioning engineers 
agree that the front-end under- 
hood system will win out over the 
bumper-to-bumper type. However, 
both systems will still have their 
vigorous supporters. . 

Although considerable individu- 
ality is shown in actual design, 
the major components of most 
automotive air cooling systems are 
somewhat similar in function. 
Basic parts such as compressor, 
condenser, expansion valve and 
evaporator are common to all 
systems. Freon 12 is widely used 
as the refrigerant medium. 

Most factory-engineered systems 
provide a magnetic clutch to dis- 
connect the compressor when air 
cooling is not required. Indications 
are that those cars which do not 
have a clutch of this type in 1955 
will have one on their 1956 models. 

* * * 


Air Outlet Design 
Plays Vitul Role 

HE air circuit is the point at 

which a designer can “make 
or break” the cooling system 
effectiveness. So vital is this phase 
of design that an engineer who 
played an important part in de- 
velopment of the precedent-shat- 
tering Nash air conditioning 
system says, “Design and location 
of air distribution outlets was the 
key to making this system work.” 

Early in the development pro- 
gram, when a choice had to be 
made among the various methods 
for providing air conditioned com- 
fort in an automobile, Nash 
decided that the overall job could 
best be performed by providing 
adequate cooling capacity along 
with the most effective air distri- 
bution system it could devise. 

The system designed to take 
advantage of these findings was 
based on an underlying philosophy 
that passenger comfort is the 
primary job of an air-conditioning 
system ... cooling the inside of 


Small Gas Turbine 
Symposium Slated 


NEW YORK. — One of the final 
events of the centennial year cele- 
bration at the Polytechnic Institute 
of Brooklyn will be the presenta- 
tion of a Small Gas Turbine Sym- 
posium, Saturday, Oct. 1. 

Jointly sponsored by the Poly- 
technic mechanical engineering de- 
partment and the metropolitan sec- 
tion of the American Society of 
Mechanical Engineers, the sym- 
posium will be held as an all-day 
and evening session. 

Keynoter for the symposium will 
be Dr. P. F. Martinuzzi, professor 
of mechanical engineering at the 
Stevens Institute of Technology, 
Hoboken, N. Y. 

William H. Byrne, vice-president, 
Region II of the ASME, will be the 
chairman of the opening session. 





The previously widely used 
“refrigeration approach” started 
with the idea that the best way 
to do the job was to quickly 
cool down the inside of “the 
large metal box on wheels” by 
installing powerful refrigeration 
capacity. 

Nash experimented with various 
“bumper-to-bumper” systems and 
finally discarded them all because 
“they all had shortcomings, the 
majority of which were directly 
or indirectly traceable to location 
of the evaporator in the trunk 
compartment.” 

The real pioneering began at 
that point. William Christensen, 
who himself played an important 
role in developing the new system 
while in his former position on 
Nash and American Motors engi- 






SPEED UP THE 
FABRICATING, 
FASTENING AND 
ASSEMBLING OF 
METAL PARTS 
WITH 


neering staffs, asserts that Meade 

Moore (research vice - president) 

and the late George Mason primar- 

ily were responsible for the idea. 
+ a * 


Body Construction Aided 


Conditioner Installation 


= the biggest single 
factor in achieving an effective 
system at a cost far below other 
units was the existing Nash body 
design — which lent itself readily 
to the installation. 


The fresh air inlet, originally 
built into the bodies to accommo- 
date the heater, now also provides 
the fresh air required for air 
conditioning, without the expense 
of additional air scoops or ducts. 

General riding comfort is be- 
coming of increasing importance 
to the car owner. Harold Joyce, 
section supervisor in the Ford 
electrical engineering department, 
expressed a widely-held opinion 
when he stated: “It is commonly 
said in the automobile industry 


that people will tolerate discomfort 
only until the means are available 
to relieve their discomfort.” 

With its new combined heat- 
ing-cooling system, Ford aims to 
move the geographical “line of 

(Continued on Page 18, Col. 1) 





WONDILAUNID 
WELDING NUTS! 


Midland Welding Nuts may be the answer to your 


dreams if you're in a 


business which fabricates, 


fastens, or assembles metal parts—OR, if you're a 
designer of products incorporating such parts. 


Midland Welding Nuts are welded to the parts 
to be worked so that bolts can be turned into them 
speedily—without the need for any device to hold 


them in place. 


They’re just the ticket for those hard-to-get-at 
places. And they stay put—will not work loose or 


rattle. 


Relied on by manufacturers the world over—and 
specified universally by product designers—Midland 
Welding Nuts will lower your assembly costs, speed 
up operations all along the line for you. 


Write or phone for complete information! 


The MIDLAND STEEL PRODUCTS COMPANY 


6660 Mt. Elliott Avenue ° 


Detroit 11, Michigan 


Export Department: 38 Pearl St., New York, N. Y. 
Manufacturers of 


Automobile and Truck Frames 


¢ Air and Vacuum Power Brakes 


Air and Electro-Pneumatic Door Controls 
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“In two years of using Tubeless Super-Cushions 


we have yet to blow out a tire on the track, 
says Death Dodger Boss-Driver, Bill V. Reed 








“This is unheard of in our kind of business. 
On short tracks in the past, we would average 


two blowouts a week, so you can see our tire 
problems have been solved by the use of 
Goodyear Tubeless Super-Cushions. 


“Our lives depend on the equipment which we 
use, and we feel that the Goodyear Tubeless 
Super-Cushion is the safest and best for our work. 


I am sure that your customers will feel the same 
way about this tire.” 


The new Tubeless Super-Cushions will fit 
present wheels. This great new tread design is 
also available in a conventional tire that uses 
a tube. Goodyear, Akron 16, Ohio. 


MORE PEOPLE RIDE ON GOODYEAR TIRES 
THAN ON ANY OTHER KIND! 





SR CRE ANTE IMIR, A PIS Re SETI 


Rinna aetna sess 











g 

| 

| Daring ramp leap with nails in tires proves Tubeless DeLuxe Super-Cushions give greater protection against pi flats! 

' 

gy 

t 
Stunt driver jumps with slashed tires to prove that Tubeless DeLuxe Super-Cushions give greater protection against blowouts! Swe oe 
TUBELESS DELUXE SUPER-CUSHION 
b z 
’'GOOD EAR 





This diamond is a tire dealer's best friend! Super-Caghion, T. M., The Goodyear Tire & Rubber Company, Akron, Oho 








18 


AUTOMOTIVE NEWS, AUGUST 29, 1955 


Lower Prices, Greater Simplicity .. . 





What’s Coming in Air Cooling 


(Continued from Page 16) 
acceptance” for air conditioning 
from its present location in the 
Southwest all the way north to 
the Canadian border. 

At the Chrysler Engineering 
division, Bill Duhn, electrical sec- 
tion assistant chief engineer, 
proved to be a strong advocate of 
the “quick pull-down” and im- 
portance of moving large quanti- 
ties of cool air through the pas- 
senger compartment. 

In the exploratory stages, 
preliminary to Chrysler’s air-con- 
ditioning develop- 
ment program, 
Duhn made a 
swing through 
the Southwest for 
@ personal survey 
to find out what 
people wanted for 
“comfort” in hot 
weather. Al- 
though opinions 
naturally varied, 
one finding stood 





J. W. Duhn 





out as common to the hundreds of 
reactions obtained. 

People said, “We want cooling, 
and we want it right now... 
should not wait 10 minutes after 
getting into the car before feeling 
relief from the heat.” 

Early in the Chrysler program, 
engineers established a target of 
1%-ton capacity at 25 mph. Tests 
later showed that this provided 
more cooling capacity than needed, 
so the present specification is for 
1%-ton at 25 mph. 

* -* * 

Cooling Requires 
‘Lots of Air’ 
T° GET this kind of cooling, 

you need air—lots of it. Chrys- 
ler began its experiments with a 
target of 400 cubic feet per minute 
maximum air delivery. This figure 
was reduced to 300 cfm when tests 
showed that proper distribution 
and desired cooling capacity were 
obtained with the lower output. 


president at Novi Equipment Co., 
is another who backs the “lots of 
cool air” school of thought. He is 
proud that the Novi units “show 
up well” under extreme operating 
conditions in the Southwest. 

Large evaporator size made pos- 
sible by trunk installation is cred- 
ited by Mieras as a major factor} 
in provision of adequate cooling 
capacity to take care of extreme 
heat loads. 


Mieras does not entirely agree 
with those who say the eventual 


| CONDENSER CORE 





dominance of “front-end” instal- 
lations is a foregone conclusion. 
He points out that automobile 
body style trends are moving 
toward smaller engine compart- 
ments, which means that under- 
hood space may be even more 
cramped in the future than it is 
in present over-crowded instal- 
lations. 


The men who lead the engineer- 


Bob Mieras, engineering vice-|ing thinking at McCord Corp. 







Seneadae — 
DEHYDRATOR FILTER 
AND RECEIVER TANK 


Packard Air Conditioner— 


OUTLET DUCT 


APORATOR CORE 


FREON 
REGULATOR 
BULB 


EQUALIZER TUBE 
TEMPERATURE 





p VALVE 
~ RECIRCULATED VAPOR 
AIR MODULATING 
(FROM PASSENGER VALVE 
COMPARTMENT) 


> AIR FLOW 


——= REFRIGERANT CIRCUIT 


Heating and cooling systems share a common plenum chamber in Packard's new 
air conditioning unit. Novel engineering features of this underhood system include o 
new V-4 cylinder compressor, automatic temperature sensing device and a rheostat 


control. 

* * * 
voiced an opinion shared by many 
others in saying that a fully in- 
tegrated, self-contained air con- 
ditioner with all components 
housed in a single “package” does 





Wha A MARAE! 
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DIVISION OF 
GENERAL MOTORS 
CORPORATION 


ROCHESTER N.Y. 





ONE ROCHESTER 

CARBURETOR FITS 
OVER 10,000,000 
CHEVROLETS 
NOW ON THE 


HIGHWAYS! 


Meet a good mixer! It’s a Rochester—the perfect 
carburetor replacement for 1932-1952 Chevrolets! 
You can’t top a sales and service potential like 
this! Over 10,000,000 Chevrolet owners can rely on 
one precision-engineered unit for just the right 
fueling job! Rochester Carburetors are dependable 
and durable, rugged and responsive—engineered 
to fuel the finest automobiles on the road today! 
That’s why you'll find there’s such a wide market 
for Rochester. It’s smart to stock Rechester 
Carburetors every time! 


CARBURETORS BY 


ROCHESTER 


ESTER 
ODUCTS 





* * * 


not appear to be in the immediate 
offing. 

The general idea seems to be 
that the design trend is toward 
“several packages” rather than 
just one. At Pontiac, for example, 
a recent development was the com- 
bination of refrigerant dehydrator, 
filter and receiver into one integral 
unit. 

As long as “up front” is the best 
location for the condenser, it would 
seem that this important unit will 
be “detached” from the rest of the 
system for mounting ahead of the 
engine radiator. 

? = * 


Air Recirculation 


Stirs Disagreement 


NE of the most controversial 

aspects of automotive air con- 
ditioning design deals with the 
relative importance of admitting 
a percentage of fresh outside air 
into the “makeup” for each cycle. 
Many systems provide fresh air 
for mixing with that which. is re- 
circulated. The designers say this 
is necessary to keep the air inside 
the car from becoming stale. 


Some other systems operate en- 
tirely on recirculated air, and rely 
on the considerable amount of 
natural seepage from the car body 
to supply the necessary fresh air. 

A number of designs operate on 
virtually 100 percent recirculated 
air at full cooling capacity, but 
provide a control by which the 
driver may introduce fresh air into 
the system when maximum cooling 
is not required. 

As heating and cooling systems 
become more and more integrated, 
the recirculation principle also is 
expected to carry over into the 
heating function. There seems no 
good reason why heater air make- 
up should not include at least 70 
percent recirculated hot air from 
the car interior. 

What is regarded in some 
quarters as a trend-setting in- 
novation was introduced this year 
in the pre-packaged system sup- 
plied to Chevrolet by Frigidaire. 

The air conditioner is completely 
assembled, charged with refrigerant 
and oil and tested before leaving 
the supplier’s plant. Installation at 
Chevrolet is simplified, since the 
entire unit need merely be set in 
place without further charging or 
assembly. 

Another sign of simplification 
and elimination of unnecessary 
functions is seen in Pontiac’s drop- 
ping of the “fast-idle” device. 

Main purpose of this mechanism 
is to keep the engine — and there- 
fore the compressor — running at 
high enough speed to assure 
adequate refrigeration capacity 
when the car is at a standstill. 

A secondary purpose, regarded 
as necessary for some cars on 
which the fast-idle is used, is to 
avoid any possibility of engine 
over-heating by turning the cooling 
fan at speed higher than normal 
idle. Pontiac has found that both 
purposes are amply served merely 
by using an idle setting 60 rpm 
higher than standard. 


Engineers Forecast 


Future Developments 


OOKING ahead to some of the 
future developments most fre- 
quently mentioned by engineers 
who work in this field, a need for 
compressor power take-off from a 
(Continued on Page 22, Col. 3) 
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Broacher Features 
One-Way Operation 


The Colonial “One-Way” broaching 
machine is said to achieve virtually con- 
tinuous metal removal by mounting a 
series of broach carriers on an endless 
chain. The carriers move downward on 
the machine's front, entering precision 
ways before contacting the work to 
permit accuracy. 

Model VCA-10-150 stands 11% feet 
high, but has a broach length of 12 feet, 
10 inches. It has an infinite cutting speed 
variation from 10 to 50 surface feet per 
minute. Colonial Broach & Machine Co., 
Box 37, Harper Station, Detroit 13, Mich. 

cos 


Metallic Yarn Colors 


Five colors are being added to the 
1956 lines of Lurex non-tarnishing metal- 


lic yarns. Samples are ready in the 
1/64th inch width. The colors are: Scarlet, 
lacquer orange, royal purple. bristol 


blue and green-gold. Dobeckmun Co., 
Box 3303 Monroe Ave., Cleveland, O. 
.* .@ 





Upholstery Material 
Has Connecting Cells 


A plastic upholstery material has been 
produced which is composed, basically, of 
inter-connecting cells that “air-condition” 
it. 


Known as Air-Porous Koroseal, it has 
more than 50,000 inter-connected cells 
to the square inch and is said to feel 
cool in summer and yet remain pliable 
at winter temperatures. 

The surface is unperforated and con- 
tinuous, yet will allow the passage of 
air (used to foam liquid soap in picture 
above). B. F. Goodrich Co., 


Products division, Akron, O. 
.- ££ & 





Template Filing Unit 
Has Reference Desk 

The Templa-File is a unit for storing 
and filing templates, patterns, gaskets 
and flat tools. It contains 24 numbered 
sliding panels, 36 by 80 inches. 

A self-contained record or reference 
desk which folds back into the unit when 
not in use is a feature. Attached to the 
desk is a swingout tabulating card file. 
The unit's capacity is 2,880 square feet. 
Deluxe Metal Furniture Co., 306 Struthers 
St., Warren, Pa. 
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‘Torqmatic’ Transmission 


For Commercial Vehicles 


A “Torqmatic’’ Transmission designed 
for industrial vehicles requiring forward 
and reverse operations in all speeds has 
been built. The CRT-3330 is for gasoline 
or diesel engines in the 70 to 130 horse- 
power range. 

The drive has three speeds forward 
and backward and permits the operator 
to “feel” the load when used in loaders, 
and fork-lift trucks. Allison division, 


General Motors, Indianapolis 6, Ind. 
e £22 





Portable Meter Measures 
Oil Grease Seal Torque 


A portable torque meter has been mar- 
keted that measures the rotational torque 
of oil and grease seals. A three-jaw chuck 
automatically positions the oil seal under 
test concentrically with a test shaft. 

Rotation of the shaft by a hand crank 
actuates a calibrated drum to the point 
where the oil seal’s torque is matched by 
resistance from a coiled spring inside the 
drum. A pointer shows the torque in 
pound-inches. Industrial Sales, National 
Motor Bearing Co., Inc., Redwood City, 
Calif. 





Washer-Type Lock Nut 


industrial | Gives Complete Seal 


Palnut washer-type lock nuts are said 
to give a complete seal around stud 
threads when used with a sealing com- 
pound. They can be used to fasten 
emblems, moulding and handles on rear 
decks, quarter panels and rear fenders. 

The lock nut does the job of an 
ordinary nut, lock washer, flat washer 
and sealing washer. Its resilient steel 
construction reduces stud damage and 
dimpling of the stock, it is claimed. 
Painut Co., 730 W. Eight Mile Rd., Detroit 
20, Mich. 

* * * 


Synthetic Fiber Batting 


Reinforces Laminates 


A mechanically-bonded laminate rein- 
forcing material has been introduced 
for the reinforced plastics industry. The 
material, in needled-batt structures of 
nylon, orlon or dacron, was developed 
by two manufacturers in cooperation with 
E. |. du Pont de Nemours & Co. 

Fibers are bonded mechanically rather 
than chemically or thermally as in most 
other non-woven reinforcing materials. 
This is said to give uniform thickness, 
smooth surface and equal strength in all 
directions. The batting can be deep drawn. 
Charles Lachman Co., subsidiary of Mo- 
hawk Carpet Mills, Inc., Franklin and 
Grant Sts., Phoenixville, Pa., and Troy 
Blanket Mills, 200 Madison Ave., New 
York 16, N. Y. 





Engineering and Production 
New Products 





Metallurgical Microscope 
Has Vertical Illuminator 


A metallurgical microscope has been 
designed with an oversized focusing 
stage and interchangeable stage plates 
for work with either transparent or 
opaque “specimens. 

The instrument's vertical illuminator and 
triple-revolving objective turret is said 
to speed examinations of specimens. The 
fine-adjustment knob is located at table 
level to reduce thé arm strain of the 
operator. Bausch & Lamb Optical Co., 
635 St. Paul St., Rochester, N. Y. 


ck * * 





Flame Saw Speeds 
Heavy Steel Cutting 


The Flame Saw is said to cut heavy 
steel structurals faster and quieter than 
mechanical sawing units. It requires a 
setup of oxygen and fuel gas and a 
110 volt power supply. 

The saw is portable and the work 
itself is the table. It will cut straight, 
circles or mitres. No coolant is required. 
K-G Equipment Co., Inc., Allentown, Pa. 

ee 


Ceramic-Base Linings 


Cerametalix is a ceramic-base lining 
designed for use as industrial and auto- 
motive clutch linings and for aircraft 
brakes. It is said to double the torque 
grip of a clutch and give high heat sta- 
bility. Marshall-Eclipse division, Bendix 
Aviation Corp., Fisher Bidg., Detroit, Mich. 


* + * 





External Gear Shaver 


Gives Choice of Process 


The Red Ring rotary gear shaving ma- 
chine finishes external spur and helical 
gears up to 18 inches in diameter by 
either diagonal or conventional processes. 

The model GCU-18-inch has a three- 
horsepower, motor-driven cutter that drives 
the work gear. The tailstock has a hand- 
wheel control and a level-controlled lock- 
ing mechanism. A one-half horsepower 
motor powers the table drive. National 
Broach & Machine Co., 5600 St. Jean 
Ave., Detroit 13, Mich. 





Alluminum Alloy Competes 
With Mild Steel 


Kaiser aluminum alloy 5083 is said 
to compete with mild steel in fabrication 
and welding costs. It is available in 
“O" and H-113 temper plate, ranging in 
gauge from 0.250 inches to two inches, 
and comes in standard lengths in widths 
from 12 to 90 inches. 

This non-heat-treatable alloy can be 
welded at high speeds with inert-gas arc 
welds having an ultimate tensile strength 
of 42,500 psi, Kaiser claims. Joint effi- 
ciences vary from 75 to 100 percent 
depending on temper of parent metal. 
Kaiser Aluminum & Chemical Corp., 1924 
Broadway, Oakland 12, Calif. 


* * * 





Power Sweeper Drops 
Need for Bag Emptying 


Filter-Vac, dust control is a feature 
of the Wayne power sweeper. It deposits 
dust in a main hopper automatically, 
eliminating the dust bag. 

Other features of the sweeper include 
automotive-type steering, hydraulic dump- 
ing and vacuum hose connection. Wayne 
Mfg. Co., Pomona, Calif. 


* * * 





5-Power Magnifier 
Uses Two Lenses 


The Precision-Vision 5-Power Magnifier 
has two individual 1%-inch lenses, press- 
locked into mountings. The lenses are 
separated by an air space to increase 
magnification. 

The frame is of aluminum, finished in 
a black crinkle to avoid reflections. S. B. 
Logan & Co., P. O. Box 498, Genoa City, 
Wis. 

* * * 


Circular Slide Rule 
Aids Quality Control 


A circular slide rule, called Qualitrule, 
is said to aid in applied statistics and 
industrial quality control. It presents in 
one setting the upper and lower limits 
for the number of rejects to be expected 
in a sample of a given size, provided 
the sample is taken at random from a 
much larger number having a certain 
overall average percent defective. 

It is said to be the only calculation 
aid which presents numerical relations 
based on probability equations rather 
than approximation formulae widely used. 
American Hydromath Corp., 25-20 Forty- 
third Ave., Long Island City 1, N. Y. 

Bee 


Germanium Plating Rectifier 


A 1,000-ampere germanium plating 
rectifier is said to have low maintenance 
cost due to a minimum of moving parts 
and the absence of aging. Down-draft 
coolings reduce dust and dirt intake, it 
is claimed. General Electric, Rectifier 
Department, Lynn, Mass. 
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Cleated Conveyor Belt 
Works on Steep Grades 


A cleated conveyor belt has been 
designed to carry loads up steep inclines 
of 30 percent or more. The belting comes 
in a range of plies, cover thicknesses, 
widths and rubber compounds. 

The rubber cleats come in heights of 
¥% to 1% inches. Goodyear Tire & Rubber 
Co., Akron, O. 


* x * 


All-Purpose Wire Stands 


Temperature Extremes 


A general-purpose wire has been mar- 
keted which is said to withstand a wide 
range of temperature extremes. If was 
designed for jet aircraft, but can be used 
in electronics, industrial control circuits 
and heating appliances. 


Type 350, as the wire is called, is made 
of copper with a silver plating and cov- 
ered with a layer of glass fiber and a top 
layer of synthetic yarns. Electric Auto-Lite 
Co., Wire & Cable division, Port Huron, 
Mich. 





Lightweight Hookup Device 


Rated at 3,000 Pounds 


The Pull-A-Way Type R weighs less 
than nine pounds but is rated at 3,000 
pounds when double reved. It is used 
to move machinery and for stretching and 
holding tension supports. 

The pulley is made of Tenzaloy, an 
alloy of the aluminum-zinc-magnesium 
type. It is equipped with flexible 222 
wire hoist cable. A reversible pawl wheel 
permits automatic load lowering. Wright 
Hoist division, American Chain & Cable 
Co., Inc., York, Pa. 


* * * 


Plastic Fabric Developed 
For Cushion Upholstery 


Nygen Tolex is a vinyl plastic coating 
on a non-woven plastic base, said to 
combine the workability of film and 
the strength of a heavy coated fabric. 
It can be used for deep cushion uphol- 
stery. 

It is claimed to have high ratings 
in edge tear, stretch tear, tensile strength, 
resistance to flex and fold, while offering 
balanced stretch and good recovery. 
Nygen Tolex comes in three standard 
weights and 21 colors. Textileather divi- 
sion, General Tire & Rubber Co., Toledo 
s oO. 





Aluminum Battery Cable 
Has Lower Resistance 


Aluminum battery cables are being 
produced to replace copper types. They 
weigh half as much and are two wire 
gauge sizes larger. 

They are said to have lower electrical 
resistance than copper cables and resist- 
ance is further lowered by the use of 
aluminum eyelet terminals. Automotive 
division, Essex Wire Corp., 37 Manchester 
Ave., Detroit 3, Mich. 
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" spaper measure that really counts... 


A LOT of surveys are floating around about New York newspapers—how - 


~ 





many Paper A readers use solid gold swizzle sticks, how many lines 
per week Paper B devotes to promoting wildlife in Central Park, and so on. - 


But when you get right down to it, the only measure of a newspaper's 
strength that has real meaning to automotive advertisers is the newspaper's 


4 


actual sales performance where automobile sales are concentrated. 


In Brooklyn and Queens, for example, which account for nearly 65% of New 
York's total new car registrations, the Journal-American is the overwhelming 
favorite in the evening field. In fact, the Journal-American consistently out- 
sells all other five-cent daily papers at newsstands in these boroughs. . .as 
well as in New York’s total urban and rich suburban areas. 


In other words, the Journal-American delivers what on-the-go New Yorkers 
want in a newspaper —a fast-reading package of news, pictures and top-flight 
features. The Journal-American also delivers what new car advertisers want 
in a newspaper —deep and dominant home penetration that pays off in the 
New York market. 


in New York it's better in the evening... 
and it's best in the 





NATIONALLY REPRESENTED BY HEARST ADVERTISING SERVICE 








In 
Automotive 


Upholstery 


and Interior Trim Fabrics... 


THEY'RE ALL GOOD AT GOODALL! 


Goodall plastics feature the latest, 
most desirable widths and weights in 
plastics for interior trim and automo- 
tive upholstery. With Goodall you can 
be sure of good quality and good serv- 
ice, two “‘musts”’ for this highly special- 
ized and extremely demanding trade. 


Goodall 


PLASTICS DIVISION 
1430 BROADWAY, NEW YORK 18, N. Y. 


smn BE, bet, 


GEHRINGER & FORSYTH, 16151 JAMES COUZENS HIGHWAY, DETROIT, MICH. 





BUFFALO'S MEN'S and WOMEN’S STORES 


The effectiveness of the Courier- 
Expréss in reaching both men and 
women is attested to by the fact that 
both men’s and women’s-wear stores 
place their greatest daily lineage in 
the Morning Courier-Express — and 
use additional space Sundays to 
reach the largest circulation in New 
York State outside of Manhattan. 
You can best build sales throughout 
the rich 8-county Western New York 
market in the pages of its great 
morning and Sunday newspaper. 


1954 COURIER-EXPRESS 
WOMEN’S WEAR STORES 





DAILY 1,525,730 LINES 
SUNDAY 705,089 LINES 
MEN’S WEAR STORES 
DAILY 841,969 LINES 
SUNDAY 126,458 LINES 

RIER-EXPRESS 
8 REPRESENTATIVES: 
Morning ol Ano, MEEKER & SCOTT 
per Pacific Coast: DOYLE & HAWLEY 
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Lower Prices, Greater Simplicity a6.% 


Bright Future Seen 
For Air Conditioning 


(Continued from Page 18) 


suitable engine accessory drive ap-| under other conditions when it is 


pears high on the list. 

At American Motors, Ralph 
Isbrandt, chief design engineer, and 
Ollie Wahamaki, project engineer, 
affirmed their belief that the im- 
portance of refinements in air 
distribution techniques will be 
further proven by future develop- 
ments. 

These engineers look for grow- 
ing recognition of the validity in 
American Motors basic philoso- 
phy that cooling of the vehicle 

be regarded as “incidental” to 
the main objective, which is to 
make human beings comfortable. 


Other areas of development 
mentioned by engineers include the 
need for a single core to perform 
either heating or cooling, and some 
means of making compressor speed 
independent of engine speed. 

Any feasible means of flowing 
hot water through one portion of 
a core and refrigerant through the 
other apparently is some distance 
in the future. Design and materials 
problems have not yet been solved. 

Designers are not particularly 
optimistic about the potential for 
tubed sheet in evaporators. They 
say this material (with integral 
tubing) appears best suited for 
plate-type evaporators, and lacks 
fins for automotive cooling coils. 

A better bet is that evaporator 
size of front-end systems will be 
upped by use of two evaporator 
units. One set of coils will suffice 
for idling, slow-speed operation, 
and most other driving conditions. 
However, additional cooling capac- 
ity for extreme heat loads will 
automatically come into operation 
when required to provide capacity 


_|more than ample to match that of 


the most powerful bumper-to- 
bumper system now in use. 

One engineer said he would 
like to see a device to drive the 
compressor at three times engine 
speed in the lower rpm ranges, 
in combination with an over-run- 
ning clutch to keep compressor 
speeds from exceeding 2600 rpm. 

Another source indicated that 
one of the industry’s leading sup- 
pliers of electrical equipment is 
known to be working on an auto- 
matic clutch to limit compressor 
speed. An additional feature of 
this unit will be provision for power 
saving by disconnecting the engine 
cooling fan at high speeds, or 


Dayton Rubber’s 
Storage Design 
Ends Bottlenecks 


DAYTON, O. — A “supermarket” 
warehouse that is said to have elim- 
inated all V-belt storage and ship- 
ping bottlenecks for Dayton Rub- 
ber Co. has been installed without 
any new building construction. 

The firm said that engineers de- 
signed storage facilities on the sec- 
ond floor of an existing warehouse 
and built a mezzanine eight feet 
above the old floor, practically dou- 
bling effective floor space. 


“Belts are kept in open-end bins, 
Dayton said, similar to those in 
supermarkets. The belts enter at 
one end and are removed from the 
other, thus ensuring shipping in 
production sequence. 


Workers seldom need to stoop or 
lift as most operations are carried 
on at table height. The redesigning 
was done, 
Knox, warehousing and shipping 
division manager. 








Pressed Metal Institute 


Opens New Quarters 


CLEVELAND.—To celebrate 
the opening of a new national 
headquarters for the Pressed 
Metal Institute at 3673 Lee Rd. 
here, the staff staged special com- 
mittee meetings, a board meeting 
and an open house. 








Dayton said, by Dale / 


not needed. 


Considerable interest centers 
around the new V-4 compressor in- 
troduced by Packard last month. 
This development is being watched 
closely by engineers who criticized 
noise, vibration and other limita- 
tions of some two-cylinder designs. 


One compressor still classed as 
“experimental” is running at a 
total weight (including flywheel) 
of under 30 pounds. This is said to 
be 10 to 15 pounds below most 
production designs. 

Among the potential advantages 
is a cost reduction that may be 
estimated roughly from the ap- 
proximate proportional relationship 
between compressor cost and 
weight. 

* * * 


Truck Conditioning 


Now Under Test 


A FURTHER prediction from 
various sources is that air con- 
ditioning is about to invade the 
truck field in a big way. A number 
of cab conditioning systems are 
known to be undergoing tests by 
the truck manufacturers. 

Bert Mitchell, president of 
Frigikar Corp., points out that 
his outfit already is in truck air 
conditioning. He says, “we started 
out this year to promote and 
introduce Frigikab units for 
trucks, but demand for the Frigi- 
king car unit has been so heavy 
that only a limited number of 
truck air conditioners could be 
made available.” 

Mitchell also disclosed his in- 
tention of offering, in 1956, a 
combination heating and cooling 
unit that will sell in the price 
range of $298 f.o.b. Dallas (plus 
installation cost). 








Gears by Automation— 


These 15 gear-shaping machines handle 
one of the 14 operations on Buick’s new 
automatic process line that produces pin- 
ion gears for Dynaflow transmissions. 
Forty machines in the line are connected 
by more than 650 feet of conveyors and 
five distributors. Developments include 
electronic ears that test gears for noise 
and gauges that not only measure and 
segregate gears, but also adjust machines 
to correct errors. 

+ * * 

Gear Test 
(Continued from Page 15) 
cluded in the process line, along 
with three auxiliary gauges and 

two washing units. 

An added feature is the use 
of large storage racks between 
operations, making possible con- 
tinued production even when key 
machines are temporarily down 
for repairs. 

Pefore the development of this 
equipment, with band-pass sound 
filters and electronic “ears,” a 
regular sampling of gears had to 
be spot-checked by running the 
gears and having an operator 
listen to decide whether they were 

quiet enough. 

Now testing devices “listen” to 
the gears and reject those which 
make sound outside the range of 
the tolerance set up in the device. 


Bumper Quality Upgraded 
In New Olds Plant 


(Continued from Page 15) 


signed and built as a labor-saver, 
these mechanisms become prac- 


tically a necessity in a facility | by having an operator use an over- - 


this size. 

The loading of racks that weigh 
1,000 pounds when full of parts, at 
a@ pace of one every 2% minutes 
could hardly be considered a job 
to be handled manually, without 
assistance. 

The successful adaption of cell- 
plating principles to mass-produc- 
tion methods paved the way for 
development of the new machinery 
required for this large-scale instal- 
lation. While Oldsmobile planned, 
right from the start, to use all 
automatic plating techniques that 
were at its disposal, the concept 
of fully automating cell-type plat- 
ing had not yet reached commercial 
status at the time plans were being 


drawn. 
* x oa 


Cell Plating Held Key 


io WAS quickly recognized, that 

selective cell-type plating must 

be embodied in the new designs, 

since such methods held the key 

to successful development of the 
installation envisioned. 

Cell-type plating previously had 
* x ” 





Cell Plating— 


not lent itself to mass-production 
methods. It was usually carried on 


head hoist to deposit work in the 
plating bath. After the specified 
plating time had elapsed, the oper- 
ator picked up the work with the 
hoist and walked it to the next 
station. 

In the new automatic cell-type 
operation, plating is carried on 
in many individual cells, with 
racks held stationary during a 
fixed time cycle. In conventional 
automatic plating, on the other 
hand, racks travel continuously 
or intermittently through a large 
tank. 

To perform cell-type plating 
on an automatic, continuous basis, 
it is necessary that the plating 
section receive racks coming from 
pre-treatment tanks on a fixed 
time cycle, and deliver them to 
after-treatment tanks on another 
pre-determined cycle. 

The operation must be made 
“selectively,” since racks carrying 
parts to be plated must be de- 
posited in an empty cell and 
by-pass all occupied cells. Plated 
racks also must be picked up from 
the cell after completion of the 
allotted plating time, then by-pass 
other cells as they are delivered 
to tanks for after-treatment. 

* OK 


HE cell-plating principles origi- 

nally were evolved to make 
possible the “anode nest” methods 
which were required for effective 
plating of bumpers with “wrapa- 
round” shape. The so-called con- 
forming anodes facilitate uniform 
distribution of plating metal over 
the curved bumper bars. This type 
of plating is carried out best in 
individual cells, where the anodes 
may be arranged around sides of 
the cell in a manner that conform: 


A rack of bumpers is shown being| with bumper contours. 


plated in an individual cell. Anodes hung 
on the sides of the cell conform to shape 
of the wraparound bumpers to give uni- 
form plating distribution. 


To attain the production rates 
desired by Oldsmobile, 24 plating 


cells, in six tanks, were set up 
(Continued on Page 23, Col. 1) 
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New Oldsmobile Plant 


Better Bumper Quality 


Of Automation Techniques 
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Applies Extensive Use 


(Continued from Page 22) 


to comprise the copper plating 
line. The nickel line has ten 
cells, while the chrome zone has 
three. Each set of plating cells 
is served by a common elevator, 
but individual racks are lifted 
and lowered selectively by a sol- 
enoid-operated “flipper” mechan- 
ism. 

Plating takes about one hour for 
copper, 24 minutes for nickel, and 
2% minutes for chromium. When 
plating time is elapsed, the rack 
is automatically picked up and 
conveyed to a reclaim rinse tank. 
A new rack then is brought from 
the cleaning cycle and deposited 
into the empty plating cell, where 
it remains stationary for the plat- 
ing cycle. 

J * * 


| agen machine consists of a pre- 
cleaning, plating and rinsing 
section. The entire operation is 
coordinated so that the cleaning 
section delivers to the plating 
section, which in turn moves parts 
to the rinsing section, all in ac- 
cord with a pre-determined time 
cycle. 

Bumper bars are inspected after 
each processing step. Those with 
minor blemishes are touched up 
by an operator with a hand buffing 
wheel. Bars with more serious 
burns are stripped and reprocessed. 

Westinghouse engineers aided 
Oldsmobile in attaining a degree 
of leveling in copper plating with 
their Wes-X PR process. Their 
work is continuing, and the com- 
pany believes copper finishes will 
eventually prove smooth and 
bright enough to make its pres- 
ent buffing operation unneces- 
sary. Contributing to better 
finishes is the longer plating 
time now employed—one hour as 
opposed to the 40 minutes form- 
erly used. 

All plating baths have their own 
electrolytic purification system, 
and each tank has its own filtering 
and heat-exchange system. All 
water used in the plating operation 
and rinse baths is deionized. in 
addition, racks and bars coming 
out of each bath are identified. If 
a poor bar shows up, the cause can 
be immediately located and cor- 
rected. 

= * * 


Manual Labor Minimized 


BUMPER production begins with 
automatic polishing of the flat 
steel. Then, after bumper bars are 
formed and brackets welded on 
the units are inspected and given a 
final touch-up with a hand polish- 
ing wheel, and subsequently loaded 
on a-rack. The rack is conveyed 
to the copper plating machine by 
an auxiliary materials handling 
system. 

Bumper bars are automatically 
loaded onto the plating conveyor, 
then given an alkali wash, ca- 
thodic cleaning, cold rinse, hot 
rinse, acid etch, cold rinse, an- 
other cold rinse, anodic cleaning, 
cold rinse, acid dip, cold rinse 
and a cathodic cyanide dip. Im- 
mersion in a cyanide copper 
strike bath and a reclaim rinse 
follow. 

Bars are then plated (0.0015 of 
an inch) in the cell-type copper 
plating baths. After that, they are 
put through a reclaim rinse bath 
and given a final rinsing. As racks 
come out of the hot rinse tank, 
they are automatically unloaded 
from the plating conveyor to the 
auxiliary conveyor. 

Racks then pass on to the auto- 
matic buffing lines. After buffing 
and washing, the bumper bars are 
moved along to the nickel plating 
operation. 

te oe * 


RACKS are automatically loaded 

on the nickel plating conveyor. 
Bumpers are cathodically cleaned, 
cold rinsed, twice in separate tanks, 
dipped in cathodic acid bath, cold 
rinsed and then warm rinsed. They 
are next immersed in one of three 
cells located in a 25-foot chromium 
plating tank. Two reclaim rinses, 
a cold rinse and a hot rinse follow. 

After chromium plating, bars 
are automatically unloaded, re- 





racked and sent through a 550- 
degree stress relief oven, the trip 
taking 30 minutes. Heating pre- 
vents hydrogen embrittlement 
and makes the plating ductile to 
prevent future cracking. 

Every electrified cell has its own 
generator. There are 24 sets for the 
copper cell-plating operation. Each 
set has 10,000 amps and 12 volts. 

Ten 7,500-amp, 15-volt sets are 
provided for the ten nickel cells 
and two 15,000-amp, 12-volt sets are 
provided for the two chrome cells. 
For each electrified cell in the pre- 


B-W engineering makes 


it work 


B-~W preduction makes 
it available 





at aa 






treatment cycles there is an indi- 
vidual generator set. 


* * + 


Automatic Loading 
AUTOMATIC loading and unload- 

ing of the plating machine is 
relatively new in the metal finish- 
ing field, but is catching on fast 
because of the important labor sav- 
ings. However, when work loads 
become as big and as heavy as they 
are at Oldsmobile, load and unload 
mechanisms become practically a 
necessity. 

A transfer mechanism, built by 
Hanson-Van Winkle-Munning Co., 
does the loading and unloading. It 
consists basically of a pair of arms, 
pivoted at one end, that engages 
the cross-bar of the plating rack. 
In loading, the rack is carried from 
an auxiliary conveyor system fix- 


ture, a distance of about seven feet, | opened in Darlington, S. C. Bob 


(Continued on Page 27, Col. 1) 





Copper Plating Line— 


Pre-treatment baths and the updraft ex- 
haust system are shown in this view of 
Oldsmobile's new automatic bumper plat- 
ing installation. 


Edwards Chevrolet Opens 
Bob Edwards Chevrolet has 


Edwards is manager. 
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| |Standards Parley 


Set for Washington 


WASHINGTON. — Government 
and industry leaders will discuss 
their relative roles in standardiza- 
tion at the Sixth National Confer- 
ence on Standards in Washington, 
D. C., Oct. 24-26. 


Subjects to be covered will range 
from the legal implications of 
standardization to the coordination 
of Defense Department and indus- 
try requirements for manufactured 
products. 

The National Bureau of Stand- 
ards and the American Standards 
Assn. are co-sponsoring the three- 
day event. 


The back pages of every issue of AUTO- 
MOTIVE NEWS contain the WANT AD 
Section. Others are profiting from AUTO- 
| MOTIVE NEWS WANT ADS! Are you? 


wguttiung 


Ideally, both camshaft and crankshaft should be perfectly parallel for precise 
timing. But this calls for such close tolerances that machining to the ideal 100% 
would slow production, and skyrocket costs. 


Morse Chain Company, a Borg-Warner unit, solved the problem long ago 
with Morse Timing Chain Drives. These flexible link-and-pin steel belts com- 
pensate for normal shaft end play. Even if shafts aren’t 100% true, Morse 
Chains operate smoothly, safely, quietly—and assure accurate, trouble-free 


production machining and assembly. 


timing. Manufacturing costs toe the mark too. Morse Timing Chain Drives 
completely eliminate the need for extremely close tolerances, thus.speed up mass 


Over the years, B-W’s Morse Chain has supplied the automotive industry with 


more than 60,000,000 timing chain drives. And today, of the 17 manufacturers 


THESE UNITS FORM BORG-WARNER, Execut 

SAW « BORG & BECK « CALUMET STEEL ¢ DETROIT G 
INGERSOLL CONDITIONED AIR « INGERSOLL KALAMAZOO « INGERSOLL PRODUCTS ¢ INGERSOLL STEEL 
LONG MANUFACTURING * MARBON CHEMICAL « MARVEL-SCHEBLER PRODUCTS » MECHANICS UNI- 
VERSAL JOINT ¢ NORGE « PESCO PRODUCTS « ROCKFORD CLUTCH « SPRING DIVISION * WARNER 
AUTOMOTIVE PARTS * WARNER GEAR « WOOSTER DIVISION. SUBSIDIARIES: BORG-WARNER ACCEPT- 
ANCE CORP. « BORG-WARNER INTERNATIONAL « BORG-WARNER, LTD. ¢e BORG-WARNER SERVICE PARTS 
LONG MFG., LTD. « MORSE CHAIN » MORSE CHAIN OF CANADA, LTD., ¢ REFLECTAL CORP. e WARNER 

GEAR, LTD. e WAUSAU MFG. CO. e WESTON HYDRAULICS, LTD. 


using timing chains, 13 specify Morse. 


ive 


Morse also “Designs it better—makes it better.” It’s a Borg-Warner family 
tradition serving the automotive industry every day. 


Bore-WARNER 


3105S. sition 4 Chicago. DIVISIONS: ATKINS 
AR « FRA LIN STEEL e HYDRALINE PRODUCTS 
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AKRON, OHIO 


AUGUST 14, 1955 


Es 


A capacity crowd watched the 18th running of the All 
American Soap Box Derby at the gaily decorated Derby 
Downs, which was specially built for this great annual race. 


2 ip , 
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Fourteen-year-old Dick Rohrer streaks across the finish é 
line a length ahead to clinch the 1955 championship. 


George Montgomery; Mrs. Bob Sweikert 
hamp., receiving the Oil 


President of General Motors, offers congratulations to the cham- 
pion, Dick Rohrer, and presents him with the first-place trophy. Can Race trophy; Dinah Shore and Jon Hall. 


Mr. T. H. Keating, General Manager of Chevrolet and Vice Guest celebrities were 
and Sweikert, Indianapolis 500-Mile c 
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The Soap Box Derby is “dedicated to 


the youth of America”’ 
by Chevrolet dealers, 


and is sponsored 


s leading 


> 


America 





radio and television stations, 


civic and fraternal organizations. The 


newspapers, 














tireless devotion and energy of the people 
associated with these groups has kept 
the Derby one of America’s most inspir- 
Derby once again “the greatest amateur 


racing event in the world” is deeply 


appreciated. . . . The Chevrolet Division 


Their generous efforts in making the 
of General Motors. 


ing and constructive youth activities. 


ions were housed at Derbytown, 


“Parade of Champions” was a part of the 


The cham 


a camp 


r boys, and were treated to 


fo 
special entertainment and activities. 


try and color which is a feature 





Derby 


attraction of the 
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SHACKLE JACK—A spring shackle jack 
has been introduced which is designed 
for cars using rubber bushings in leaf 


RADIATOR TESTER—The No. 92 Cooling 


AUTOMOTIVE NEWS, AUGUST 29, 1955 


EW PRODUCTS 


Vapor Lock Is Target 
Of Fuel-Line Device 

A device called Vapor-Taker, 
which is said to eliminate vapor- 
lock, is described and illustrated 
in a sales promotion sheet issued 
by the manufacturer, Penn Air- 
craft Products, Inc., 915 Valley St., 
Dayton 4, O. 

The Vapor-Taker, its maker says, 
separates vapors from liquid gas- 
oline and carries them back to the 
gas tank where they condense into 
liquid gasoline again. 

* * * 





SPARK PLUG SOCKETS — Two Proto 





DISTRIBUTOR 


WRENCHES — Five 
wrenches have been marketed that are 
designed to remove distributor lock nuts 
on most late model passenger cars. They 
are made of heat-treated alloy steel. 
Owatonna Tool Co., 314 Cedar St., Owa- 
tonna, Minn. 


* * * 


spring shackles. Two steel jaws, working 
in opposite directions, spread the spring 
and chassis apart when the handle is 
turned. The upper jaw has studs which 
bite into the chassis while a thumb screw 
secures the lower jaw to the spring. Rinck- 
Mcllwaine, Inc., 16 Hudson St., New York, 
N. Y. 





AIR CLEANER —A triple manifold air 
cleaner adapter for use on Chevrolet and 
Ford V-8s has been designed. It uses a 
2 5/16 inch airhorn and is 2% inches 
high overall. It is said to provide a 
greater volume of air to triple manifolds 
on which it fits. Nicson Engineering Co., 
4546 E. Washington Bivd., Los Angeles, 
Calif. 


System Analyzer detects leaks in any part 
of a pressurized cooling system. It has 
an adaptor that fits into the radiator neck 
and will test the pressure cap as well as 
the radiator. A safety valve prevents ex- t j 


cessive pressure buildup and _ releases { 
pressure at *6 pounds. E. Edelmann & if 
Co., 2332 Logan Bivd., Chicago 47, Ill. eC < oe —* 


* * * 


Commercial Solvent “A 


Develops Antifreeze a 
Commercial Solvents Corp. has 

announced that it has developed 

an improved non-evaporating anti- 

freeze which is being marketed 

under the tradename Peak Anti- — \ 

freeze. \ 
The firm said that it features a : ee 

blend of rust inhibitors especially Jt 

designed to stand up under in- 1 

creasing temperatures and speeds a4 

of high-compression engines. A 

booklet on the product may be 





FAN DRIVE CONTROL—The Thermatic 


obtained by writing Commercial Fan Drive System is said to automatically 
Solvents Corp., automotive special-| maintain engine coolant temperature at 
ties department, 260 Madison AvVe.,| the most efficient level. A thermal element 
New York 16, N. Y. 


in a control valve engages or disengages 
the engine fan according to the tempera- 
ture of the coolant. Quicker warmups and 
less drag on the engine are claimed for 
the system. Bendix-Westinghouse Auto- 
matic Air Brake Co., Elyria, O. 


Bumper Jack Eliminates 


All Stress on Screw 


Caster auto bumper jacks are 
said to eliminate all stress on the 
screw. The screw runs into a 
threaded steel ball with one flat 
side which keeps the threads verti- 
cal. As the steel ball travels up and 
down, the hook is carried with it, 
but the screw threads do not touch 
the hollow hook body. 


The Caster Jr. has a capacity of 
one ton and the Caster Sr. is rated 
for 3,000 pounds. Caster Mold and 
Machine Co., 1171 N. Wooster Rd., 
Barberton, O. 


spark plug sockets have been designed 
which contain rubber inserts for holding 
plugs. The insert is said to speed removal 
of plugs from hard to reach places and 
to prevent burning the hands on hot 
manifolds. One socket, 5026HP fits %-inch 
drives and has a 13/16 hex opening for 
14mm. spark plugs, while the other 
5326HP, has the same size opening but 
is for Y-inch drives. Plomb Tool Co., 
2209 Santa Fe St., Los Angeles, Calif. 









BACK-UP HORN—The Buzz-A-Larm is a 
horn that is installed in the car's trunk 
and is used when backing-up. It is 
sounded by shifting into reverse or by 
using the directional signal switch on the 
steering post. Sleetex Co., Inc., 404 Fourth 
Ave., New York 16, N. Y. 





HIGH-FREQUENCY IGNITION — An ig- 
nition system has been designed which 
converts interrupted primary current into 
high frequency oscillations and feeds it 





TWIN ANTENNAS—Called the Double 
Header, these antennas come in a single 
package. They are 26% inch telescoping 
types complete with leads. They come in 
chrome finish or red, blue, green, yellow, 
white, and brown. They can be bought as 
a dummy set without leads. Antenna Spe- 


back into the secondary. A Tesla coil does 
the work and replaces the conventional 
coil of any engine. Higher horsepower, 
lower fuel consumption, smoother idling 
and better starting are claimed for the 
system. Holthouse High Frequency Ig- 
nition, Inc., 1243 W. Belmont Ave., Chi- 


cialists Co., 12435 Euclid Ave., Cleveland. 
oe 


Gain Corp. Introduces * * «# 


Gasoline, Oil Additives 


Gain Corp., Chicago, has pro- 
duced five gasoline and oil addi- 
tives said to provide more power 
and smoother engine performance 
by reducing internal engine fric- 
tion. 

Called Gain Power - Boosters, 
their names are Engine Cleaner, 
Engine Care, Gear Care, Valve 


cago 47, Ill. 


Care and Carb Care. 


* * * 





SPRAY DEGREASER—The Baronet de- 
greaser cleans parts with a vapor spray 
of trichlorethylene. The machine reclaims 
the solvent when it becomes dirty. Gas, 
steam or electrically heated models are 
offered in two sizes, 36 or 48 inches in 
length. Baron Industries, 241 West Ave. 
26, Los Angeles 31, Calif. 


x * * 





Pat for Patrons 


A pressure-sensitive door sticker 
is available to Prest-O-Lite battery 
dealers through their wholesalers 
and distributors. The sticker shows 
a Prest-O-Lite battery and tells 
customers, “Thank You, Call 
Again.” 


WHEEL BALANCER—The Foto-Tel is a 
photo-electric wheel balancer which, it is 
claimed, will correct static and dynamic 
unbalance. The unit will service all cars 
and trucks without removing hub caps, 
skirts or other parts. Wheel Balancer Man- 
ufacturer Associated, 3171 Hampton Ave., 
St. Lovis 9, Mo. 





x * * 


Stencil Offered to Illustrate 
Mimeographed Messages 


A die-impressed stencil has been 
designed for marking direct mail 
pieces. The stencil shows a news- 
boy holding a paper headlined “Im- 
portant News,” under which the 
user can type or letter a message. 

It is one of a series of illustrat- 
ing mimeographed communications. 
A. B. Dick Co., 5700 W. Touhy 
Ave., Chicago, Ill. 


* * * 





SPRAY GUN—Model 501 Roxon Volum- 
aire is a spray gun designed to convert 
high pressure paint spray systems to low 
pressure. A venturi converts air at the 
rate of 50 psi and 6 cubic feet per min- 
ute into 1% psi and 60 cfm. The gun 
handles all standard paints. Roxon, Inc., 
50 Broad St., New York 4, N. Y. 


* * * 





WHEEL KiTS—Custom wheel 


kits for 
1955 automobiles offer “continental” 
styling. The Newport kit uses stainless 
steel on the tire ring and fender aprons 
to match car chrome. Wheel folds down 
all the way for trunk loading, with a 
fingertip catch control, the manufacturer 
states. The kits come with solid or open 
face plates and are said to be easy to 
install. Towner Mfg. Co., Santa Ana, Calif. 


* * * 


Manual on Tubeless Tires 


Offered Free to Dealers 


Coats Co. is offering to dealers 
a 12-page manual on the proper 
servicing and repair of tubeless 
tires. The manual was prepared in 
cooperation with Jack P. Hennessy 
Co., distributor of the Coats Iron 
Tireman. 

Any dealer may receive a free 
copy of the booklet by requesting 
it on his own letterhead from 
Coats Co., Fort Dodge, Ia. 


* * * 





DRY-CHARGED BATTERY—The Delco dry- 
charged battery is placed into service 
without a booster charge. It is stored dry 
and the dealer adds acid when it is ready 
to operate. The acid comes in measured 
amounts in plastic containers. Delco-Remy, 
Anderson, Ind. 


* * * 


Haral Introduces 


Motor Oil Additive 


Haral Co. has introduced a new 
motor oil additive called Motor 
Care. The firm said it can be used 
in every internal combustion en- 
gine. 


The company said that the addi- 
tive “gives a liquid motor overhaul.” 
A sample may be obtained by writ- 
ing Haral Co., 2124 N. Damen Ave., 
Chicago 47, Ill. 





VOLTAGE BOOSTER—Kar-Shave is an 
electric voltage booster that plugs into 
a car cigaret lighter. It raises the 
voltage from 6 or 12 to the 110-volt cur- 
rent necessary for electric shavers. Shavex 
Co., 3456 Glendale Bivd., Los Angeles 
39, Calif. 


aa * * 


Gasket Stocking System 


Fits Standard Shelves 


The Fel-Pro “GaskeTier” is a 
system of storage compartments 
for envelope-packaged, non-metallic 
gasket sets. The compartments are 
made of corrugated board and are 
designed to use with standard 
shelving, 12 to 18 inches deep and 
18 to 36 inches wide. 


All items are identified by printed 
labels that fit into holders on the 
bins which can be arranged hori- 
zontally or vertically. Felt Products 
ae Co., 1508 Carroll Ave., Chicago, 





CAR CLEANER—Speedkleen is a chem- 
ically-impregnated cloth that is said to 
clean car finishes without water. The cloth 
is rubbed over the car to remove dirt. It 
comes in regular and large sizes. Sloane 
Corp., 136 W. Fifty-second St., New York 
19, N. Y. 


* ® s 


Tweco Products Introduces 


Aluminum Welding Cable 


A lightweight aluminum welding 
cable called Tweco-Lite hag been 
developed by Tweco Products Co., 
Wichita. 


Tweco-Lite, said to be half as 
heavy as conventional copper weld- 
ing cables, is packaged in pre-cut 
50 and 100-foot lengths. It also is 
available in 250 and 500-foot coils 
as well as 1,000-foot reels. 
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| Turnings e ec oe By John T. Benedict 


(Continued from Page 15) 


wheel on the pavement and the 
other off on loose gravel. All in 
all, the performance was most 
jnipressive. 

I became a prospect for the unit 
that day, and since have told many 
friends the development is such 
an obviously needed improvement 
that some such device will be of- 
fered by the car manufacturers in 
the near future. 


I've heard various estimates as 
to the probable cost on a volume 
basis. But experience last spring 
when I was annoyed by being stuck 
in mud twice was enough to make 
me forget the price tag and just 
hope the torque divider would not 
be kept on ice too much longer. 


* * * 
{ SHOULD think that the engi- 
neering staffs and cost-analy- 
sis boys would have to capitulate 
about the time the sales and ad- 
vertising departments learn that a 
development is available to over- 
come fundamental design limita- 
tions of the conventional differen- 
tial. 
I can just see one of the indus- 
try’s aggressive sales or ad man- 
agers rubbing his hands together 
in glee while he contemplates | 
the “edge” his company would 
have during the year such a unit 
is introduced—before the compe- | 
tition catches up. 
Personally I’m confident that cost | 
can be pegged at a level that will | 
attract a fair-sized market. Some- 
body might even get the brilliant 
idea that a bold merchandising | 
stroke could be achieved by mak-| 
ing the device standard equipment | 
and then going allout in a cam- 
paign to capitalize on the very 
real safety aspects. 

Timing of such a move could fit} 
right in with the present safety- | 


Bumper Plant _ 
(Continued from Page 23) 


to an empty work carrier on the) 
plating conveyor. Unloading is a} 
similar operation. 


Because of the weight and size | 
of the work load, three special 
automatic plating machines, | 
based on the standard elevator- | 
type design, had to be built. Each | 
of the three machines has sep- 
arate hydraulically-operated ele- 
vator mechanisms for the three | 
phases of the plating operation— | 
pre-treatment, plating and rins- 
ing. 
Special features of the plating | 

machines include provisions for ad- 
vanced pickup and delayed set- 
down. For instance, during a rinse 
and acid etch in the pre-treatment 
phase of the copper-plating cycle, 
carriers are picked up early. This is 
done by a separately actuated hy-| 
draulic mechanism. 


Delayed set-down is required dur- 
ing the cathodic etch in the chrome | 
plating cycle and it functions to 
delay entry of the rack into the| 
treatment. 

+ * * 


| 
Automate Before and After | 
LDSMOBILE had to automate | 
the conveying operations be- | 
fore, between and after the three | 
Plating steps. To do this, Jervis B.| 
Webb Co., built an auxiliary con- | 
veyor system whose overall length | 
is approximately a mile. Conveying | 
takes place on four separate levels, | 
each level being connected by| 
ramps and automatic elevators. 
The racks of bumper bars act 
like “robots” in that they auto- 
matically find their way to a 
designated station, their progress 
being controlled by 3,000 limit 
switches in the system. More 
than 2,500 bumpers may be proc- 
essed at one time. 


Other automatic features of this | 


power-and-free conveyor system 
include transfer from one loop to 
another, the by-passing of “log- 
jammed” areas and floating on the 
moving chain when a slow-up 
occurs. 


_ The back pages of every issue of AUTO- 
MOTIVE NEWS contain the WANT AD 
Section. Others are profiting from AUTO- 
MOTIVE NEWS WANT ADS! Are you? 


conscious atmosphere throughout 
the industry. We appear to be on 
the verge of a period during which 
sales appeal can be strengthened 
by engineering features that en- 
hance the overall “safety” of oper- 
ating a vehicle. 


Such thinking certainly would|for more than 30 years), 


apply to a differential that mini- 
mizes skidding during braking on 
roads with patches of ice, while 
adding to general “controllability” 
of the vehicle under all adverse 
driving conditions. 

* . + 


Novel Broach Awaits 


Chance for Trial 
A™= many of our finest modern 


at a saving of 50 cents per engine 
as compared with present methods. 

Accurate determination of ac- 
tual power requirements appears 
to be the key to the new design. 
Exact layouts of the top of 
blocks (with allowances for cored 
holes) leads to a tooling arrange- 
ment calling for only 12% tons 
of force to broach the top sur- 
face. 

Preece states that most other 
machine designs apparently are 
based on an “old formula” (in use 
which 
would provide 145 tons for the same 
job. 

Further reductions in power re- 
quirements for the broaching instal- 
lation are expected from the unusu- 
ally small number of blocks “in 
transit.” Preece says that, for a 
daily production of 7,000 blocks, 
there would be only six blocks in 
transit—while some existing sys- 
tems may have more than a hun- 


hydraulically driven broaching | dred. 


machines over- powered by more 
than 100 percent? 

Designer Bert Preece tells me he 
has completed plans, performance 
calculations and cost estimates for 
a new type of machine that will 
broach cylinder blocks and heads 


It is claimed that a 30-horse- 
power electric motor could drive 
such a system, instead of the 300 
now used by some manufacturers. 

The inventor is convinced that 
cost of his machine would be 
approximately $20,000 less than 


Squeezing Out Steel— 


A hot extruded section emerges from 
the horizontal press at Jones & Laughlin 
Steel Corp.'s new Pittsburgh extrusion 
plant. Squirting out of the die like tooth- 
paste out of a tube, the extrusion is pro- 
duced in a matter of seconds. 


presently used equipment. Con- 
templated production rate is 327 
blocks per hour; for top, bottom 
and end broaching. (Provision 
for end broaching is stated to be 


27 


@ special feature not available 
on current machines.) 

Savings in floor space also prom- 
ise to be considerable, if there is 
any validity to Preece’s claim that 
only one-half as many machines 
would be required for a given pro- 
duction rate. Comprehensive plans 
and detailed cost estimates (show- 
ing potential savings) indicate that 
considerable thought has gone into 
this design. 

Preece says one of the large auto 
manufacturers has given him a 
favorable opinion—and a promise 
to take a good look at the machine, 
if he can “find someone to build it.” 
Will one of our progressive ma- 
chinery manufacturers evaluate this 
design, and see if Preece really has 
anything worthwhile? 

* * * 


Varied ‘Spec’ Suggested 


For Seat Belt Release 


H==s a thought for those who 
are wrestling with the complex 
problem of setting up specifica- 
tions for automotive seat belts from 
an engineer who has devoted con- 
siderable time and effort to design 
and experimentation in that field. 

This individual believes that 
specifications based on C.A.A. rec- 

(Continued on Page 32, Col. 1) 
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Some wheels have two cars... 


The fact of the matter is, one out of every three Holiday 
families owns two (or more) cars! It seems like a lot, 
but that’s what the research man says. 

This helps explain why Holiday families account for 
over a million cars in all...a total which exceeds 
Holiday’s circulation! 

How come this delightful situation? Money, partly. A 
good car today is no small investment, but Holiday 
families have far-better-than-average incomes. More 
important, they really enjoy spending their money...a 
trait which Holiday encourages, stimulates and inspires. 





Then, too, Holiday families are enthusiastic leaders of 
the big swing to suburban living. And that’s when one- 
car families suddenly become two-car families. 

Here is obviously a “natural” market, not only for new 
models but for spare parts and services... with a poten- 
tial of 9 million spark plugs, 2% million oil filters, and 
600,000 batteries, to name a few. And in Holiday, you 
catch these families in the Holiday mood...a dream- 
ing, planning, buying mood! 

Right now, 52 outstanding automotive advertisers are 
doing a job in Holiday. Come on in, the selling’s fine! 
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Exhibitors Draw 
For Floor Space 
At Chicago Show 


CHICAGO. — Drawings for floor 
space for car exhibitors at the 1956 
Chicago Automobile Show, spon- 
sored by the Chicago Automobile 
Trade Assn., will be held Wednes- 
day (Aug. 31) at the Drake Hotel, 
according to Earl T. Zweifel, show 
chairman. Drawings for truck 
spaces will be held at a later date. 

The show will be held Jan. 7-15 
in the International Amphitheatre. 
It also will make use of the newly 
constructed 180,000-square-foot Ex- 
position Hall, adjoining the amphi- 
theatre. The central arena of the 
amphitheatre will be used for the 
twice-daily presentation of the 
stage spectacle. 

Serving with Zweifel (Ford) on 
the show committee are Jerry H. 
Cizek (Chrysler - Plymouth), Max- 
well S. Evans (Oldsmobile), Walter 
A. Gerwig (Buick), Michael F. 
McCarty (International-Harvester), 
Joseph A. McInerney (Chevrolet), 
C. J. McCorkle (DeSoto-Plymouth), 
CATA president, and Edward L. 
Cleary, CATA executive vice- 
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Dealers Stage Truck Driveaway— 


Studebaker dramatizes its truck sales increase with the first national driveaway 
program by any truck maker since World War Il. More than 50 dealers from cities 
within a 600-mile radius of Detroit participated in the first of 17 mass driveaways 
that will be conducted from Studebaker sales zones across the country. The division's 
truck sales are running almost 60 percent ahead of a year ago, the firm reports. 


Finance Brochure 


NEW YORK.—A comprehensive|charge or obligation by writing 
reference brochure describing in-|A. J. Armstrong Co., Inc. 60 E. 


side facts about commercial fi-| Forty-second St., 


New York 17, 


Labor Tension High Tr 















Showdown Week Here | 


On 4 Auto 


Contracts 


(Continued from Page 2) 


the breeding ground of a new infla- 
tionary spiral.” 


* * * 


40,000 Strike IH 


EANWHILE, International 

Harvester Co. and the CIO 
Auto Workers failed to reach an 
agreement before their labor con- 
tract expired last Monday (Aug. 
22) and 40,000 workers in 18 IH 
plants walked out. 

The company had presented a 
seven-point offer to the union, 
which included a supplemental 
unemployment benefit plan and a 
10-cent raise, but the union re- 
fused to accept the proposal. 

A union official said that prog- 
ress was being made in the nego- 
tiations but added that the talks 


nancing may be obtained without | N. Y. 
Nee eee ee en el id tie netics 


president and show manager. 
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“One hundred jobs per month 
with only one operator” 


Men like M. E. Long 
know “‘what it takes’’ to 
conduct a successful serv- 
ice operation. Watch for 
other ads in this series 
pointing out the advan- 
tages of Liquid Glaze Ap- 
pearance Departments. 


One hundred jobs per month at $15.00 per job 
adds up to $1500.00 in sales—and from only one 
operator. This is just one example of why thousands 
of dealers are switching to the new Liquid Glaze. 

Repeated tests prove that Liquid Glaze products 
are tops in beauty, in protection, in ease of applica- 
tion, and in profit-making ability. 

Write today for samples and prices—plus the 
free booklet, ‘‘Dollars and Sense,”’ which describes 
in detail how to set up and operate a successful 
Liquid Glaze Appearance Department. 


LIQUID GLAZE, INC. 
704 Sheridan St., Lansing, Michigan 


IS TO SUPER LIQUID GLAZE 





are not yet at the point where a 
settlement could come momentarily. 
* * * 


Minn. Dealers Picketed 


ON THE dealership front, pickets 
have been stationed at 20 show- 
rooms in the Minnesota cities of 
Virginia, Chisolm and Eveleth, by 
Local 349 of the UAW. The union 
has asked for a 20- cent - hourly 
raise for mechanics and the con- 
tinuance of overtime pay for Sat- 
urday work. 


The union hag rejected a deal- 
ers’ proposal for a 10-cent-hour 
increase, another five-cents an 
hour in the following two years 
and straight time for Saturday. 
Mechanics have been working 
half days on Saturday for time- 
and-a-half pay. 

In Portland, Ore., the National 
Labor Relations Board has ordered 
an election among employes of Joe 
Fisher Co. (Dodge-Plymouth) to 
determine if they prefer to be rep- 
resented by the AFL Automotive 
Employes Council or the Inde- 
pendent Automotive Service Em- 
ployes union. 

- * 


NLRB Charge Dropped 


HE election order followed a 

dismissal by the NLRB of the 
AFL union’s unfair labor practice 
charges against Fisher. The AFL 
has picketed the company since 
last November. 

Cleveland Municipal Court 
Judge David Meek last week 
levied a $500 fine against George 
A. Schenk, an AFL Teamsters 
organizer, who was convicted of 
throwing a brick through the 
window of Broadvue Motors dur- 
ing a drive to organize sales per- 
sonnel. Schenk also was ordered 
to replace the broken window 
and was given a 30-day suspended 
jail sentence. 

In Cincinnati, the NLRB per- 
mitted the AFL Retail Clerks In- 
ternational Assn. to withdraw its 
petition for an election at Fuller 
Ford. 


Tenn. Suspends 
Licenses of 5 
Used-Car Dealers 


NASHVILLE, T en n.— Commis- 
sioner Z, D. Atkins of the state fi- 
nance and taxation commission has 
issued provisional license revoca- 
tions against five used-car dealers 
on the grounds that they violated 
the Tennessee law by failing to 
maintain places of business to dis- 
play their cars. 

Atkins dismissed the cases against 
five other used-car dealers and 
cases against 30 other dealers were 
postponed. 

Dealers whose licenses were re- 
voked were Big City Motors, 
Thomas & Williams, B. & W. Mo- 
tors, Williams Used Cars and Roy 
Newman Used Cars, all of Cleve- 
land, Tenn. Their licenses will be 
ene upon compliance with the 
aw. 


The cases against Boyd & Hag- 
ler, B. & R. Motors and Wagner 
Used Cars were dismissed after 
testimony was offered showing that 
they maintained places of business. 


Studebaker Adds 
To Portland Staff 


PORTLAND, Ore. — Studebaker 
has expanded its Portland zone 
staff after naming Robert M. 
Pistor, San Francisco assistant zone 
manager, as Portland zone sales 
manager to replace Lucien G. 
Carne. 

Carne has been promoted to man- 
ager of the San Francisco zone. 

Marvin L. Lettenmaier has been 
added to the Portland staff as as- 
sistant zone sales manager. 

Pistor started with Studebaker 
at Los Angeles in 1945 as a distric’ 
sales manager. He held sales pos‘: 
in both San Francisco and Port- 
land prior to his new assignment. 
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Industry Rushes to the Rescue .. . 


Floods Bring Huge Auto Loss 


(Continued from Page 10) 
portance in rehabilitating stricken 
communities. 

He pointed out that Chrysler 
division would be unable to replace 
any new cars in dealer stocks that 
were damaged or destroyed by the 
flood. 

“I’m sure dealers in safe areas 
will be willing to share their stocks 
with dealers in these areas who 
urgently need new cars between 
now and the time they get ’56 
models,” Braden said. 

* * 


A CHEVROLET spokesman said 
“standard disaster procedure” 
would be put into effect by Chevro- 
let, through its regional and zone 
offices. 

“Dealers will get our full help 
and the use of any of our facili- 
ties,” the spokesman said. 

Factory aid to stricken dealers 
also was reported by Richard C. 
Woodhouse, sales manager for 
GMC, who noted a need for quick 
restoration of truck transportation. 

“We have our people in trying to 
get dealérs back on their feet,” 
Woodhouse said. “The flood has 
had a very serious affect on all 
dealer activities in areas affected.” 

In Hartford, Conn., Capitol Mo- 
tors, Inc. (Chevrolet), offered. “all 
help possible” to car owners and 
set up a 25 percent discount on all 
repairs to flood-damaged vehicles. 


LOOD-DAMAGED cars began to 

crop up in auctions and in the 
hands of willing traders within 
hours after the waters receded. 
Dealer associations got out emerg- 
ency bulletins warning members 
about trading for cars on which 
flood damage had been concealed. 

“Flood cars are beginning to 
appear, although there has been 
no evidence of wholesale dump- 
ing,” said Richard MacMeekin, 
general manager of the Philadel- 
phia Automobile Trade Assn. 

“It’s harder to catch a flood car 
than it was to spot the hurricane 
cars last fall,” MacMeekin said, 
“because the hurricane cars had 
traces of sand and salt under the 
dash or under the trunk mats. Some 
of the flood cars that have been 
cleaned up and deodorized are going 
to be tough to cull.” 

In one city, an insurance com- 
pany which had made adjustments 
on more than 100 new cars dam- 
aged in a storage garage, reportedly 
warned dealers that the units prob- 
ably would be sifted into the mar- 
ket. 

* a s 
peor ar. of mud and wreckage 
dumped by the flood was a 
gigantic problem itself without 
considering the rebuilding that 
must follow. One resident of a 
flooded town said: 

“It'll be weeks before they can 
get in machinery to push out the 
debris. It’s uttter destruction.” 


Sumners Retires, 
Yields to Morton 


LOUISVILLE. — Sumners Herr- 
mann, Inc., which is beginning its 
40th year as a Ford dealership, has 
announced the retirement of Turner 
A. Sumners as general manager. 
Clint Morton succeeds Sumners. 

Sumners continues as chairman 
of the board and Duke Exley has 
been appointed general sales man- 
ager. Both Morton and Exley were 
formerly at All Miami Ford in 
Miami. 
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President Eisenhower, after an 
aerial inspection trip of much of 
the flood-damaged area, said the 
Government will do everything 
possible to speed relief to the 
area. 

The Small Business Administra- 
tion expanded its classifications of 
disaster areas eligible for 3 percent 
rehabilitation loans, which are 
available to small businesses and 
individuals. 

The SBA opened emergency 
Offices in several cities in each of 
the hard-hit states and promised 
speedy loans to flood victims. The 
agency said it had $15 million avail- 
able to lend. 

Borrowers will have 10 years to 
pay off loans for repairs and up to 
20 years for new construction re- 
placing flood-damaged structures. 

Banks and financial institutions 
also have offered allout assistance 
to stricken dealers. 

* * * 

SPOKESMAN for the Internal 

Revenue Service said that ac- 


tual losses not covered by insurance 
could be deducted from 1955 in- 
come-tax returns. 

Federal aid is of vast impor- 
tance to flood victims because the 
majority of the damage was not 
covered by insurance. Flood in- 
surance is so costly and difficult 
to obtain that not much is pur- 
chased. Most insurance policies 
written on businesses exclude 
flood damage. 

In the case of new cars in stock, 
however, most carry comprehensive 
insurance whether they are owned 
outright by the dealer or floor- 
planned. 

State plans for rehabilitation also 
moved forward rapidly, as red tape 
was hacked away. 

In Connecticut, Gov. Abraham 
A. Ribicoff cancelled more than $35 
million in scheduled construction 
of roads and public buildings to 
conserve state credit for flood 
recovery. 


In Massachusetts, Gov. Christian 





Mack Financing— 


P. ©. Peterson, president of Mack 
Truck, left receives a check for $63.5 mil- 
lion from Alex H. Ardrey, executive vice- 
president of the Bankers Trust Co., New 
York, during the ceremony concluding an 
$80 million revolving credit agreement 
between Mack and 48 participating banks. 
The check represents Mack's first borrow- 
ing under the new agreement which ex- 
tends for a three-year period. 


A. Herter proposed that the Legis- 
lature authorize $55 million in 
bonds for highway and bridge 
repair. 


P 
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‘Future Promising, 
W. Va. Dealers 
Told at Parley 

RONCEVERTE, W. Va. — A 


bright future for the automobile 
industry in a generally expanding 
U.S. economy was forecast here by 
C. L. Jacobson, Chrysler Corp. sales 
vice-president, in a speech before 
the 22nd annual convention of the 
West Virginia Automobile Assn. 

“The future looks promising and 
we can look forward with confi- 
dence to good market opportunities 
in the years ahead,” he told the 
dealers. 

New officers elected by the group 
are: Andrew L. Clark, Princeton, 
president; J. H. Buck, Sistersville; 
Philip W. Kelly, Charleston, and A. 
W. Orndorff, Montgomery, regional 
vice-presidents; Bernie F. Sonder- 
man, Wheeling, general vice-presi- 
dent; Sherman Dills jr., Parkers- 
burg, secretary-treasurer, and Wal- 
ter M. Duncan, Beckley, NADA 
state director. 

A men’s handicapped golf tourna- 
ment, a dinner for members and 
wives and a fashion show for the 
women were among the highlights. 





Ride with the Winner for 


BIGGER PROF 


The rugged stamina 


of Monro-Matic Shock Absorbers have 
been convincingly proved in the Indian- 
apolis “500.” For the third straight year, 
Monro-Matic-equipped cars have finished 
first in this gruelling race. And this 
year, the cars finishing in first, second 
and third places were Monro-Matic- 


equipped. 


Monro-Matic Shock Absorbers will 
prove themselves real champions in your 
shop, too. Their ability to improve the 


MONRO-MATIC 


SHOCK ABSORBERS 


30-DAY 
FREE RIDE PLAN 


Get the facts on the industry’s most sensa- 
tional sales-producing plan. Dealers report 
sales and profits upped as much as 500% by 
the Monroe 30-Day Free Ride Plan. 


and dependability 


riding quality of any car will build 
customer good will for you. The excel- 
lent margin of profit — as much as fifteen 
dollars a set — makes them a real money- 
making item. And Monroe’s sensational 
30-Day Free Ride Plan, 
dealer-tested and proved, makes Monro- 
Matics as easy-selling as they are 
profitable. 


Ask your jobber for full information 
about the profitable Monroe franchise, 
or write us. 


thoroughly 





MONROE AUTO EQUIPMENT CO. 


LARGEST 


MONROE MICHIGAN 


MAKER OF RIDE 


CONTROL 


PRODUCTS 




























FREE! 
You are invited to a 
FREE showing of “Be- 
hind the Scenes at 
Indianapolis.” Ask your 
jobber for date of 
showing. 





More car manufac- 


turers specify Monroe 
Shocks than any other 
brand 
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ommendations and the suggestions 
of a prominent testing laboratory 
should be followed merely as a 
guide—and that these specs should 
serve only until the industry can 
establish its own design criteria. 

He says: “Both of these specifi- 
eations are extremely rigid. The 
C.A.A. specifications require that 
the belt be tested to a certain max- 
imum load, and then backed off to 
250 pounds. 

“The Cornell on sug- 
gest that the belt be released 
with not more than 45 pounds 
force while a tensile load of 125 


National Broach 
Offers New Way 
To Shave Gears 


DETROIT. — A new process for 
shaving conical involute gears has 
been developed by National Broach 
& Machine Co. here. 

The process will be first applied 
to shaving the tapered teeth on 
steering-gear segments in auto- 
motive power steering mechanisms. 

Making use of a special patented 
conical helical shaving cutter, 
the process can be performed on 
a standard Red Ring diagonal 
rotary gear-shaving machine made 
by the company. 

The company says its new proc- 
ess produces a gear that meets 
rigid engineering specifications for 
surface finish, size and accuracy 
of tooth taper. 

Gears shaved by the new process, 
National Broach said, maintain 
initial backlash settings and oper- 
ate smoothly at all positions. 

s * s 


For Power Steering— 

Worker using new Red Ring rotary 
gear-shaving machine shaves a conical 
involute gear segment for an automotive 
power steering assembly. 


pounds remains on the belt—and 
after the belt has been subjected 
to a tensile test load of 1,500 
pounds.” 

“I don’t think either of these 
specs meet the situation, or are at 
all realistic ag applied to automo- 
biles. I feel that the necessary re- 
lease effort should be in relation to 
the load to be released, and the 
presumed strength of the individual 
releasing the load.” 

“I suggest ... . to make the re- 
lease effort required on a percent- 
age basis; let us say 15 percent of 
the load to be released. A man 
weighing 200 pounds should not 
need to exert more than 30 pounds 
to release himself; a 100 pound 
woman, not over 15 pounds, and a 
50 pound child should be able to 
release his belt (after loading) with 
not More than about seven pounds 
force.” 

* * * 


Automation Adopts 


Modular Design Concept 


A NEW trend in design and con- 
struction of automation ma- 
chinery is under way, according to 
one well-known authority in this 
field. For some months, all ma- 
chines produced by this engineer’s 
firm have been designed as an 
assembly of “modules.” Each sec- 
tion is shipped on its own “built-in 
flatcar” in the form of a 10-inch 
thick steel subplate. 

Many weeks often are required 
for installation and testing after 


New Plant Makes 
‘Canned’ Pumps 


CHESWICK, Pa.— Westinghouse 
Electric Corp. has unveiled its new 
factory designed to produce parts 
for atomic power plants. A major 
product is “canned” motor-pumps 
that send radioactive fluids through 
the sealed systems of nuclear 
power plants. 

Within the factory is a “proving 
ground” for testing the motor- 
pumps and valves used in atomic 
plants and engines. 

Another segment of the factory 
ig devoted to a laboratory which is 
studying reactor instrumentation 
and control. 

Canned motor pumps currently 
in production range from one-half 
horsepower up to 300 horsepower. 
They are said to prevent leakage 
by having both the stationary outer 
coils and the rotating portion 
“canned” in metal. 


arrival of the machine at the fac- 
tory where it is to be used. One 
major problem which often causes 
expensive delays is that of re-build- 
ing and try-out in a location which 
may be remote from the builder’s 
plant. 

The latest idea also calls for 
assembly and pre-testing of the 
machine by its builder. 

The difference ig that, instead of 
dismantling the machine for ship- 
ment, he now merely breaks it 
down into sections which are ship- 
ped intact. 

Minimum disturbance to electri- 
cal wiring and hydraulic circuits is 
encountered, because all piping and 
wiring is buried in the hollow sub- 
plate. 

Complete “rewiring” at installa- 
tion is avoided, since the circuits 
now are merely rejoined as the 
machine base goes back together. 

* * * 


Opinions Divided 
On Seat Belt Usage 


. you've established the idea 
that a properly designed seat 
belt can provide worthwhile pro- 


tection in many crash situations, 
key factors in determining the 
total value to the nation’s car own- 
ers obviously are: how many peo- 
ple will buy belts—and what per- 
centage of belt buyers will be 
actual belt users? 

Our latest information, from a 
source in the seat-belt business, 
refers to many hundreds of seat 
belt installations—and informs us 
that there is not a single case 
known where the belts were dis- 
carded or not used regularly once 
they were installed. 

Approximately 25 percent of re- 
cent sales by this cempany have 
included shoulder straps in addi- 
tion to lap belts. 


“On the contrary,” says our 
informant, “we have heard di- 
rectly or indirectly from a great 
many — possibly a majority — of 
these purchasers (as well as some 
who have installed other makes 
of belts), and they invariably like 
the belts. They wear them regu- 
larly, feel safer and more rested 
wearing them, and become boost- 
ers for the idea.” 

But the whole question of belt 


usage is highly controversial—and 
one not easily settled by any pres- 
ent methods of data gathering. 
The percentage figure for belt usage 
in relation to car usage varies 
widely among those who have belts 
installed. 

At one extreme are those who 
have the habit firmly fixed, and 
strap themselves in even for the 
potentially dangerous drive to the 
grocery store. Others (including 
some who spend most of their time 
on automotive safety problems) 
tell me that they actually use the 
belts only 20 percent of the time 
they’re in the car. 

However there’s little doubt that 
the trend toward belt usage is 
growing. 

Some people look for a definite 
upward surge as the belt protec- 
tive value becomes more instilled 
in the public mind by the com- 
bined weight of recommendations 
from some of the car manufac- 
turers, and groups like insurance 
companies, the American Medical 
Assn. and the American College of 
Surgeons. 


New Commercial Car Registrations, 
17 States for July, 1955-1954. 


Truck registrations by states 
are released here weekly, as 
compiled by R. L, Polk repre- 
sentatives in state capitals. 
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Car registrations by states 
are released here weekly, as 
compiled by R, L. Polk rep- 
resentatives in state capitals. 
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Used-Car Auction Prices 





Market Trend 


The overall average price of used cars solid at wholesale auction 
declined $4 last week, according to Automotive News’ index. 

Three individual models escaped the dip. The price of 52s went up 
$4, the price of '50s advanced $2 and the price of ’49s remained 


unchanged. 


All other models declined, as follows: ’48s, down $1; ’51s, down $2; 
55s, down $5; 53s, down $12, and ’54s, down $19. 

At a group of representative auctions last week, the average consign- 
ment was 183 vehicles, compared with 196 the previous week. 

An average of 69.1 percent of these offerings were sold, compared 
with 72.9 percent a week earlier and 69.7 a month earlier. 
Prices marked with an * indicate a unit equipped with an automatic 

transmission or overdrive and (ps) indicates power steering. 


DENVER 


(Celorado Auto Auction. Sale every Mon- 
day. Prices are for sale of Aug. 15.) 
(Used °55 model cars are selling too 
close to ’54s. Buying continues active. 
Sold 280 out of 441 offerings.) 
BUICK—’55 Super Riviera, $2,800* (ps), 
$2,550* (ps); Century Riviera, $2,625°*, 
$2,600* (ps); Special Riviera, $2,500°, 
4-dr., $2,380*°. '53 RM 4-dr., 
(ps). ’52 Super Riviera, $775°, 
*51 Special 4-dr., $485*, $470°. 


$740°, 
$200°. °49 RM 2-dr., 


50 Super 4-dr., 
$175*. 

CADILLAC — ’55 Coupe deVille, $4,700* 
(ps), $4,585* (ps), $4,475° (ps); (62) 
club coupe, $4,300* (ps), $4,115* (ps), 
$4,030* (ps). °'54 (62) 4-dr., $3,600* 
(ps), $3,320* (ps), $3,300* (ps), $3,150* 
(ps), °53 (62) 4-dr., $2,250* (ps). *52 
(60) 4-dr., $1,850%, °51 (62) coupe, $1,- 
570*. 

CHEVROLET *55 Nomad (8) station 
wagon, $2,900°, $2,500°; Bel Air (8) 
4-dr., 2 at $2,350°, $2,085*, $1,985, $1,- 
780, $1,650; Sport coupe, $2,250*, $2,195*, 
$2,050, $1,905; Two-ten (8) Handyman, 
$2,270, $2,225%, $2,185*, $1,970; One- 
fifty 4-dr., $1,595; %4-ton pickup, $1,425, 
$1,370, $1,290*, $935. '54 Bel Air Sport 
coupe, $1,510*, $1,050*%; Two-ten 4-dr., 
$1,075. ’53 Bel Air 4-dr., $1,000 (ps), 
$650*; Two-ten 2-dr., $825. ’52 SL Sport 
coupe, $695. ’51 FL Deluxe 4-dr., $585, 
$390; Carryall, $560. 

CHRYSLER *55 NY Newport, $2,835* 
(ps); 4-dr., $2,745° (ps). '54 NY 4-dr., 
$1,750* (ps). °53 NY 4-dr., $1,085*; 
Windsor 4-dr., $1,050*, $560*°. ‘51 NY 
2-dr., $655° (ps); Saratoga 4-dr., $370°. 
"49 NY 4-dr., $270*. 

DeSOTO—’55 Fire Dome station wagon, 
$2,925* (ps). °53 Powermaster 4-dr., 
$865*. °51 Powermaster 4-dr., $425°. 

DODGE — '55 %-ton pickup, $1,675. '54 
Meadowbrook club coupe, $950. ’°53 1-ton 
power wagon, $1,200; Coronet (8) 4-dr., 
$900. '51 Meadowbrook 4-dr., $460. °50 





Meadowbrook 2-dr., $165*. 


FORD—’55 Thunderbird, $3,300* (ps), $2,- 
925* (ps), $2,750*; Crown Victoria, $2,- 
310* (ps), 2 at $2,290*, $2,150; Fairlane 
(8) 2-dr., $2,090%, $2,000*, $1,925; Cus- 
tom (8) Ranch Wagon, 2 at $1,965. ’54 
Custom (6) 2-dr., $1,030. °53 Custom 
(6) 2-dr., $880, $675, $650; Main (6) 
2-dr., $745. '53 Victoria, $940. °51 c- 
toria, $680; Custom (6) 4-dr., $345°. '50 
Custom Deluxe (8) station wagon, $530. 


HUDSON—’53 Super Wasp 4-dr., $755°*. 
’52 Hornet club coupe, $530*, 

KAISER—’51 2-dr., $325°. 

LINCOLN — ’54 Capri Hardtop, $2,290* 
(ps); conv., $2,250*° (ps). ‘53 Capri 


coupe, $1,700* (ps); Cosmopolitan 4-dr., 
$1,305°*. 

MERCURY—’55 Montclair Hardtop, §$2,- 
645°, $2,490°; Monterey 4-dr., $2,295°, 
$2,200*; Custom 4-dr., $2,150. ’54 Mon- 
terey conv., $1,710. ’53 sport coupe, $1,- 
395°, $1,175; 4-dr., $1,100*, $1,010*. ’52 
Monterey 4-dr., $850. 

NASH—’55 Ambassador (8) 4-dr., $2,475. 
*53 Ambassador Custom 2-dr., $1,255°*. 


"52 Statesman 4-dr., $670, $510. ‘51 
Ambassador 4-dr., $365, $205. °50 Am- 
bassador 4-dr., $110*. 


OLDSMOBILE — ’55 (98) Holiday 4-dr., 
$3,325* (ps), $3,275* (ps), $3,150° (ps); 
(88) Holiday, $2,075* (ps), $2,935* (ps); 
2-dr., $2,250*. ’54 (98) Starfire, $2,345* 
(ps); (98) Holiday coupe, $2,285*,. ’53 
(98) 4-dr., $1,330*. °52 (88) Holiday, 
$1,125*. °50 (98) Holiday, $500*. 

PACKARD—’54 Clipper 4-dr., $1,270. ’52 
(200) 4-dr:, $580*, 

PLYMOUTH — ’'55 Belvedere (8) station 
wagon, $2,200; Plaza station wagon, $1,- 
725. ’54 Plaza station wagon, $1,240. '53 
Cranbrook 4-dr., $750*, $600, $570. '52 
Cambridge club coupe, $550. ’51 Belve- 
dere, $500. 

PONTIAC—’55 Safari 2-dr., $3,100* (ps); 


Star Chief Catalina, $2,485*, $2,385* 
(ps); Chieftain Catalina, $2,280°, $2,- 
170*; 4-dr., $2,150*, $2,000. '54 Chief- 


tain (6) 4-dr., $1,165. °53 Chieftain De- 


luxe (6) 4-dr., 
(6) 4-dr., $705*. 

STUDEBAKER—’53 %-ton cab and chas- 
sis, $400. °51 Commander 4-dr., $410. 
*50 Commander Regal 4-dr., $205. 
1-ton pickup, $175. 


WILLYS—’55 station wagon, $2,130; Jeep, 
$1,490. ’52 pickup, $650, 

ee THC 1i-ton stake, 
465. 


$1,125°. °52 Chieftain 


FT. WAYNE, IND. 


(Carl Marker’s Auto Auction. Sale every 
Tuesday. Prices are for sale of Aug. 16.) 


(Dealers were a bit reluctant to pay 
some of the prices consignors expected. 
Sold 109 out of 167 offerings.) 
BUICK—’55 RM 4-dr., $2,450* (ps); Super 
2-dr., $2,515* (ps), $2,380* (ps). ’54 
Super Riviera, $1,350*. ’'53 Special 2-dr., 
$1,350*, $1,325°; 4-dr., $1,050*; Super 
Riviera, $1,350*, $1,250°; conv., $1,120*. 
*52 Special Riviera, $645; Super Riviera, 


$710. °51 Special 2-dr., $455. '50 Super 
4-dr., $345, $330, $280, $275. '49 RM 
4-dr., $200. 

CADILLAC—’54 (62) Coupe deVille, $3,- 
505* (ps). 

CHEVROLET—’55 Bel Air 2-dr., $2,000, 


$1,965; 4-dr., $1,725. ’54 One-fifty 2-dr., 
$705; %-ton pickup, $835. ’53 Bel Air 
2-dr., $1,025*, $945*, $775, $695. '52 SL 
Deluxe 2-dr., $605. '51 SL Deluxe 2-dr., 
$400, $310. °49 SL Deluxe 2-dr., $245, 
a %-ton pickup, $285. °48 SM 2-dr., 


CHRYSLER—’52 Windsor club coupe, $800. 
’48 Royal 2-dr., $200. 

DeSOTO—’49 Custom club coupe, $200. 

DODGE—’55 Coronet (8) club sedan, $1,- 
945°. °51 Coronet 4-dr., $460. 

FORD—’55 Custom (8) station wagon, §$2,- 
000*; Sunliner (8), $1,895*%; Custom (8) 
4-dr., $1,745; 2-dr., $1,475; Fairlane (8) 
2-dr., $1,620; %-ton pickup, $1,115. ’54 
Sunliner, $1,435; Crest (8), $1,280*%; 
Custom (6) 4-dr., $995. °53 Victoria, 
$1,150*. ’52 Crest 4-dr., $585, $540, $490, 
$390. °51 Deluxe 2-dr., $300, 2 at $225, 
$200; %-ton truck, $365. 


HUDSON — '53 Wasp 4-dr., $575. °51 
Pacemaker conv., $350. 
LINCOLN — ’50 Capri coupe, $265. '49 


coupe, $150. 

MERCURY—’53 Custom 2-dr., $1,105*. ’52 
Custom 2-dr., $285. °50 Custom 2-dr., 
$330, $315; conv., $185. °49 2-dr., $130. 

NASH — ’53 Statesman 4-dr., $650. '52 
Statesman 4-dr., $575. °51 Rambler 
conv., $275. 

OLDSMOBILE—’55 (98) Star Fire, §$2,- 
650* (ps); (88) Holiday 4-dr., $2,550° 

$2,565* (ps), $2,420* (ps), 
(ps), $2,330°, $2,325°, $2,275°, 

- *54 (98) Holiday 2-dr., $2,100* 
(ps); Super conv., $2,130*, ’°53 (88) Holi- 
day 2-dr., $1,380*. °52 (98) Holiday 
coupe, $990*, $765*, $700*%. °’51 (88) 
Holiday 4-dr., $625, $605. '50 (88) Holi- 
day coupe, $525. '49 (76) 2-dr., $140. 

PACKARD—’53 Clipper 2-dr., $895. ‘52 
Clipper 2-dr., $520. ’51 (200) 4-dr., $450. 

PLYMOUTH—’55 Belvedere, $1,655*. ’53 


Cranbrook 4-dr., $585. °52 Cambridge 
club coupe, $400. °51 Cranbrook 4-dr., 
$350, $300. 


PONTIAC—’55 Star Chief, $2,410*; Chief- 
tain 2-dr., $2,295*, $2,070*. ’53 Chief- 





Average Used-Car Prices 


(Compiled by Automotive News) 


Aug. 1955 
To Date 
$2,107 

1,320 


June, 
1955 
$2,167 

1,372 
1,001 

675 
488 
354 
245 
179 


July, 
1955 
$2,155 

1,340 
948 
656 
467 
343 
238 
164 


$ 739 $ 810 


(The above figures are averages of used-car auction prices, all makes 
and models, carried regularly in Automotive News.) 


tain (6) 2-dr., $840. '52 Chieftain (8) 
2-dr., $855*, $670; conv., $755. '51 Sil- 
ver Streak (6) 4-dr., $370. °49 Silver 
Streak (6) 4-dr., $250. 

STUDEBAKER — '55 Commander station 
wagon, $2,325*. °53 Commander 2-dr., 
$800; 4-dr., $500. '52 Commander 4-dr., 
$510. ’51 Champion 4-dr., $175. ’50 Com- 
mander 4-dr., $150. 


VALDOSTA, GA. 


(Tom Hewitt Auto Auction. Sale every 
Friday. Prices are for sale of Aug. 12.) 
(Sold 191 out of 287 offerings.) 


BUICK—’55 Century 4-dr., $2,650*. °53 
Special 2-dr., $1,000; 4-dr., $960. ‘52 
Special 2-dr., $650; Super 4-dr., $580*. 


’51 Super 4-dr., $320*. °50 Special 2-dr., 
$450*, $400. °49 RM 4-dr., $260*. 


CADILLAC—’53 (62) coupe, $2,165*. 
(60) 4-dr., $1,675*. 
CHEVROLET—’55 Bel Air (8) 4-dr., $1,- 
925*, $1,825*; (6) 4-dr., $1,760; Two- 
ten sport coupe, $1,800; (8) 4-dr., $1,- 
750; (6) 4-dr., $1,700, 2 at $1,650; %-ton 
pickup, $1,240. '54 Bel Air 4-dr., $1,260, 
$950; 2-dr., $1,175; Two-ten 4-dr., $1,- 
190*; 2-dr., $950*, $950. °53 Bel Air 4- 
dr., $870, $835; Two-ten station wagon, 
$850; 4-dr., $835, $725; 2-dr., $825, 
$680; One-fifty 2-dr., $775. '52 Bel Air 
coupe, $825; SL Special 2-dr., $535; 4- 
dr., $475; Deluxe 2-dr., $465*; 4-dr., 
$425. '51 SL Deluxe 4-dr., $590*, $550, 
$510*; FL Special 2-dr., $555*; conv., 
$505. 


DeSOTO—’55 Fire Dome 4-dr., $2,050*. 

DODGE—’54 Meadowbrook (6) 4-dr., $895. 
"52 Diplomat, $475*. °51 Meadowbrook 
4-dr., $355; Coronet 4-dr., $335*. 

FORD—’55 Victoria (8), $2,150* Sunliner 
(8), $1,980; (8) Ranch Wagon, $1,935*, 
$1,820, $1,810; Fairlane (8) 4-dr., $1,- 
750*; Custom (8) 2-dr., $1,595; 4-dr., 
$1,500; %-ton pickup, $1,340; Courier, 
$1,125. °54 Custom (8) 4-dr., $1,240*, 
$1,125*; 2-dr., $1,190; Main (8) 2-dr., 
$900. °53 Custom (8) Country sedan, 


52 








$1,150; 2-dr., $950, $800; 4-dr., $825*, 
$750; club coupe, $905*; (6) 2-dr., $750, 
$730; 4-dr., $700; Sunliner, $1,050*, °52 
Custom (8) Ranch Wagon, $960*, $800; 
4-dr., $690*; Victoria, $890. 


KAISER—’53 2-dr., $385, 


MERCURY—’55 Monterey 4-dr., $2,225*, 
$2,100; sport coupe, $1,925. ’°54 Monterey 
sport coupe, $1,600* (ps); Custom 4-dr., 
$1,325*. ‘563 Monterey 4-dr., $1,200*, 
$950*. °52 Monterey 4-dr., $840°, $755. 
50 4-dr., $300. 

OLDSMOBILE — '55 (88) Holiday 4-dr., 
$2,590* (ps); 2-dr., $1,550. °54 (88) Hol- 
iday coupe, $1,775*. '53 (98) 4-dr., $1,- 
400* (ps); (88) 2-dr., $825. °51 (98) 
Holiday coupe, $690*; 4-dr., $600*. 
(88) Deluxe 4-dr., $395". 

PLYMOUTH—’54 Plaza 4-dr., $1,025; Bel- 
vedere 4-dr., $1,005*. °53 Cambridge 2- 
dr., $650; 4-dr., $580. '48 Special 2-dr., 
$200. 


PONTIAC—’55 Star Chief conv., $2,450* 
(ps); Catalina 2-dr., $2,100*, $1,995°; 
Chieftain station wagon, $1,900*. '54 
Chieftain (6) 2-dr., $1,010%; 4-dr., $1,- 
000*; (8) Special 2-dr., $990. °53 Chief- 
tain Deluxe (8) 2-dr., $930*, $850*%. '52 
Chieftain (6) 4-dr., $600. 


DETROIT 


(Wes Coon Auto Auction. Sale every 
Tuesday. Prices are for sale of Aug. 11.) 
(Prices appear to be holding firm, espe- 
cially on older models. 73 sold out of 
109 offerings.) 
CADILLAC—’52 (62) 4-dr., $1,595°. 
CHEVROLET—’55 %-ton pickup. $925. 
Bel Air 4-dr., $1,075; $985. 
Two-ten Ranch wagon, 
$770, $685*; One-Fifty 2-dr., 
SL Deluxe 2-dr., $565, $520, $490. 
Deluxe 2-dr., $410*, $375, $275; 4-dr., 
$360*, $350; Special 2-dr., $320; %-ton 
pickup, $450. ’50 SL Deluxe 2-dr., $400; 
4-dr., $285, $210. 
DODGE—’53 Meadowbrook 4-dr., $625. ‘52 


(Continued on Page 36, Col. 1) 
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BUT... 





(40% of smokers) 


only one car lighter — 
CASCO ASH-GUARD 
can be used by 100° of smokers... 


Because it’s the only car lighter that lights safely and easily... 





(20% of smokers) 


and CIGARETTES ! 





(60% of smokers) 


Here’s the greatest automatic car lighter improvement in 19 years! Only Casco 
Ash-Guard has the patented feature that can be used by all smokers. It’s ingen- 
ious, telescoping sleeve automatically slides out to catch hot ashes and sparks from 
lighted cigarettes. Pushes back easily to light cigars and pipes. One or two other 
car lighters have so-called “safety sleeves”, but they’re stationary, making it 
practically impossible to light cigars and pipes. Only Casco Ash-Guard can be 
used by 100% of the smokers who drive your cars! 


CASCO — STANDARD EQUIPMENT ON 4 OUT OF 5 CARS ON THE ROAD TODAY! 


Over 100,000,000 Casco lighters have been produced for all makes of cars. That’s 
why it’s rightly called the familiar servant to the American motorist. 


ANOTHER CASCO FIRST!—ALREADY SPECIFIED ON LEADING 1956 MODELS! 

Look to Casco, originator of the pop-out car lighter, for the firsts in automotive 
accessories. Be sure Casco Ash-Guard is on your new cars for sure utility, sure 
customer acceptance, sure safety! 


CASCO PRODUCTS CORP. 
Bridgeport 2, Connecticut 
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Cornell Publishes 
Safety Belt Study 


BUFFALO. — The Cornell Aero- 
nautical Laboratory, Inc., has pub- 
lished the results of its study of 
car safety seat belts in a booklet 
entitled “Automobile Seat Belts—A 
Way of Living.” 

Pointing out that one American 





CHILDREN 


HOUSER'S SAFETY DOOR 
LOCKS CANNOT FAIL 
100% EFFECTIVE 






the rear door handles. 
Just snap them on. 
Takes only a couple minutes to insfall. 





failure. 





SELL SAFETY 


® Beautifully designed knobs that replace 


s 
= 
@ No moving parts to break and cause 
e 


$1.57 per pair 
Dealer Cost?................ $5.66 card of 6 pair 


HOUSER ENG. & MFG. INC., BLUFFTON, INDIANA 


is killed every 14 minutes, and one 
injured every 15 seconds, in high- 
way accidents, the booklet states 
that 69 percent of the dead would 
have lived and 12 percent addi- 
tional might have survived if safety 
belts had been worn. 

The booklet covers such ques- 
tions about safety belts as needed 


Em 


hasis on Sleekness and Safety .. . 





Lincoln Unveils First of the °56s 


(Continued from Page 2) 
hardtop coupe, four-door sedan and 


strength, different types, kinds of | convertible. 


material, design of buckle, installa- 


A wraparound windshield _re- 


tion and how they should be worn. | places the old-style windshield car- 







fits 1949-55 Chev., Pon- 
tiac, Olds—1951-55, Ford, Mercury 
—1955 sler Products — 1955 
Buick 5 

No. 302 fits 1939-54 Chrysler Prod- 
ucts——-1939-48. Chev., Pontiac, Olds. 
—1939-55 Cadillac, Buick. 

1949-50 Ford and Mercury. 

MONEY BACK GUARANTEE 
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ried over on the ’55 Lincolns. Multi- 
Luber driver lubrication, pioneered 
by the ’55 Lincoln, will be con- 
tinued. 

A new 285-horsepower V-8 en- 
gine powers the new Lincoln. 


The company said it is the “most 

powerful and durable ever in- 

stalled in a Lincoln 
- * 


car.” 
* 





New Lincoln Look— 


Lincoln for 1956 has blended its familiar 
tail lights with jet-pod bumper guards, 
which double as exhaust outlets, for a 
new look. The deck area is recessed and 
middle guards, atop the impact bar, com- 
plete the rear chrome pattern. 

a: 


The new models are more than 
seven inches longer, 2% inches 
lower and two inches wider than 
the Lincolns of 1955. 

The new body for 1956 is formed 
in what might be called a “chaste” 
style, the only ornamentation being 
a spear-like sweep of chrome 
thrusting forward low on the side. 

Lincoln’s headlamps are canted 
and blend into the hood. The grille 
is reminiscent of the Lincoln Fu- 
tura. Parking lights and turn indi- 
cators are housed in the upper 
impact bar of the grille. 

* * 


INCOLN has retained its famil- 

iar tail lights but has added a 
pod-like bumper guard just below 
the lights, enabling these to double 
ag exhaust outlets. 

Lincoln said that a new ventila- 
tion system increases by 50 percent 
the air taken into the car for ven- 
tilating, heating and defrosting. A 
dual-control heater combines an 
underseat unit with one in the 
front compartment which can be 
operated separately. 

An air conditioning system is 
optional equipment. Lincoln said 
its new version will deliver 13 
percent more cooled air to pas- 
sengers. 

This year power steering and 
Turbo- Drive automatic transmis- 
sion are standard equipment on all 
Lincoln models. Premiere models 
also have as standard equipment a 
four-way power seat and power 
window lifts. These are optional on 
the Capri. 

The Lincoln power brakes — an 
extra-cost option—are described as 
a “new fixed-anchor design.” Lin- 
coln said the driver needs only to 
pivot his heel from gas pedal to 
a wide, low-level pedal to effect 
stops. 

= & o 
A NEW chassis, including a new 
13 inches longer frame, and 
an improved suspension system 
also are part of the Lincoln pack- 
age. 

The new engine is described as 
a low-friction, short-stroke design 
which will develop 285 horsepower 
at 4,600 r.p.m., an increase of 60 
from 1955. 

It has a compression ratio of 
9-1 with high-turbulence com- 
bustion. At 2,800 r.p.m., the new 


Canadian Exports Up 


OTTAWA. — Canadian exports 
of passenger cars rose to $4,656,000 
in the first five months of 1955, 
compared with $4,544,000 in 1954, 
Government figures reveal. Trucks 
advanced to $2,632,000, against $2,- 
188,000, with auto parts dropping 
to $5,950,000, compared with $7,- 
801,000. 


engine delivers 401 foot-pounds 
of torque as compared with 342 
foot-pounds from the 1955 engine. 
Displacement is 368 cubic inches, 
up 27 cu. in. 

The new engine has a new block, 
crankshaft, camshaft, oil pump and 
ventilating system. The new 12-volt 
electrical system provides the 
greater voltage needed and Lincoln 
said it will insure improved start- 
ing under all weather conditions. 

+ * + 
E new four-barrel carburetor’s 
reserve barrels are said to be 
activated only by the demands of 
the engine rather than by the ac- 
celerator. 

A new feature is the automatic 
choke mounted directly on the body 
of the carburetor, eliminating extra 
linkage. Engine bore was upped 
from 3.94 to an even four inches 
and stroke from three and a half 
to 3.66 inches. 

A new dual intake for carbure- 
tor air admits cool outside air 
from the left side of the front 
grille automatically once the tem- 
perature has risen to 68 degrees. 

The intake is attached to the air 
cleaner and is operated by a ther- 
mostatically controlled flap valve. 

The 1956 Lincoln turbo - drive 
transmission has a “kickdown” fea- 
ture which permits shifting into a 
lower gear ratio for acceleration 
at all speeds below 70 m.p.h. Lin- 
coln engineers said this facilitates 
a “fast getaway” and passing on 
the highway. The engineers said 
the new engine gives a 14 percent 
acceleration improvement from 
zero to 80 m.p.h. over last year’s 
model. 


* * * 


_— safety features were added, 
according to A. L. Haynes, ex- 
ecutive engineer, after a four-year 
safety research program. The belts 
were introduced earlier in the year. 

“Our studies ... have convinced 
us that there is less chance of 
injury when the motorist is held 
in his seat and... kept within 
the protective enclosure of the 
vehicle,” he said, commenting on 
the belts and new door latches. 

The safety-flex steering wheel’s 
four spokes provide 3% inches of 
energy-absorbing “cushion” be- 
tween the outer rim of the wheel 
and the recessed top of the steer- 
ing column, said Haynes. 

This cushion, he explained, helps 
absorb the force of the driver's 
body should he be thrown forward. 
It came out of experiments during 
which sandbags were slammed 
against various column-spoke com- 
binations, Haynes said. 

The door locks are a double-grip, 
rotor type. Haynes said crash tests 
have shown that they will with- 
stand three times normal impact in 
collisions before opening. 

* * * 


ir THE Premiere interiors, hand- 
worked leather forms the base 
for 29 color combinations. In the 
Capri series, fabric interior com- 
binations — matching grays, blues 
and greens—are used with 10 solid 
and 19 two-tone exterior colors. 
The Premiere interior colors in- 
* +. * 


clude starmist white, presidentia! 
black, huntsman red, island coral, 
amethyst, wisteria, desert buff and 
sunburst yellow. In addition 17 
solid exterior colors and 35 two- 
tone combinations are available in 
the Premiere series. 

The exterior dimensions of the 
new Lincolns are: Wheelbase, 126 
inches; overall length, 222.80 
inches; overall height, loaded, 
60.20 inches; overall width, 79.90 
inches; tread (front), 58.50 inches; 
tread (rear), 60 inches. Tubeless 
tire sizes are 8.00 x 15 except on 
convertible or air-conditioned 
models, which are 8.20 x 15. 

Rear axle ratio is 3.07 on stand- 
ard cars and 3.31 on air-conditioned 
models; rear axle is Spicer, drive is 
Hotchkiss; brake diameter is 12 
inches and lining area is 207.50 
square inches; turning diameter is 
46.20 curb to curb, power steering; 
the overall steering ratio is 20.90 to 
1 power. 

There is a ball joint, individual 
coil front suspension and the rear 
springs are semi-elliptical and 
longitudinal. The battery is 12-volt, 
65 ampere-hour and the water 
capacity is 25 quarts with heater. 
The fue] tank contains 20 gallons. 





A Colorful 1956— 


The interior of the Lincoln Premiere 


convertible is finished in leather, hand- 
worked to softness, in a two-tone motif. 
Seventeen exterior shades and 29 interior 
trim combinations are available. 


Lincoln to Build 
HQ Near Detroit 


DEARBORN.—AIll Lincoln manu- 
facturing operations, now located 
in Mercury plants in Wayne, Mich., 
and Los Angeles, and divisional 
offices, located in Dearborn, will be 
consolidated about 30 miles north- 
west of downtown Detroit in a 
combined assembly plant and gen- 
eral office building in Novi Town- 
ship, Mich., according to Ben D. 
Mills, general manager. 

Although an option has been 
taken on 325 acres, Mills pointed 
out that construction of the facili- 
ties is contingent upon rezoning of 
the property. He said the project, 
part of Ford’s expansion program, 
would be completed in 1957 and 
would total approximately 1,500,000 
square feet. 5 
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Trend Towards Safety— 


This photo depicts the standard safety steering wheel and door latches on all 1956 
Lincoins and the optional safety belts which can be obtained on all models. The 
steering wheel is said to give 3% inches of “cushion” between its outer rim and the 
column top. The enlargement in lower right gives a closeup view of the new latches, 
which are said to withstand three times normal impact in collisions. Also there is a 
vinyl covering of instrument panels and backing for rear view mirrors to minimize 


reflection and shattering. 

































a = tae SS Mm itmewiakH - fr &, 


AUTOMOTIVE NEWS, AUGUST 29, 1955 


Why Car Owners Will Want 
new, improved PEAK 


e It’s the modern anti-freeze that beats engine rust 
© It’s backed by “Hometown Advertising” in your area 


As an automobile expert, you know that the cooling 
system’s worst enemy, next to a freeze-up, is rust and 
corrosion. It can cut down engine efficiency and lead 
to expensive repair bills. 


Now—thanks to years of CSC research—you can offer 
your customers the modern anti-freeze for the modern 
car...new improved PEAK® Anti-freeze. Because 
of an exclusive rust-inhibitor combination (Patent 
Pending), PEAK provides better rust and corrosion 
protection than any other national brand... beats 
engine rust. And PEAK gives unsurpassed freeze-pro- 


PEAK ANTI-FREEZE e 


NOR‘’WAY ANTI-FREEZE e 


tection ... won't creep, leak, or seep from any cooling 
system tight enough to hold water... contains a spe- 
cial anti-foam agent designed to prevent overflow 
losses. 


To get this story of PEAK superiority across to your 
customers . . . PEAK’s “Hometown Advertising” pro- 
gram will lead off this year with a full-color, full-page 
advertisement in LIFE magazine. Then, day after 
day, PEAK sales messages will reach the car owners 
in your hometown on local TV spots, or in newspaper 
ads, or on radio. 


NOR’WAY CHEMICALS 


And that’s not all! NOR’WAY® Anti-freeze will be 
featured with a “Hometown Advertising” campaign 
of its own. This campaign sells car owners who want 
an economical-type anti-freeze on using high-quality, 
low-cost NOR’WAY. 


Right now’s the time to be sure you're well-stocked 
with PEAK and NOR’WAY ... ready to take full ad- 
vantage of this powerful advertising support. “Home- 
town Advertising” creates demand—and car owners 
will be on the lookout for your tie-in displays. Make 
sure you get their business. For the name of your 
nearest supplier, write to Commercial Solvents Cor- 
poration, 260 Madison Ave., New York 16, N.Y. 


<> 
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Used-Car Auction Prices 


(Continued from Page 33) 


Coronet (6) 4-dr., $435°%; Wayfarer 2- 
dr,, $320. '51 Coronet 4-dr., $400, $375; 
Wayfarer 2-dr., $235. '50 Coronet 4-dm, 
$260; Wayfarer 2-dr., $260. 

FORD—’55 Custom (8) Country sedan, §2,- 
140°, '53 Custom (8) 2-dr., $690. ‘52 
Custom (8) conv., $725. °51 Victoria, 
$505*, $360*, '50 Custom (8) 2-dr., $290, 
$255, $215. '49 Custom (8) 2-dr., $120. 
"47 Custom (8) 2-dr., $100. 

HUDSON—’50 Commodore 4-dr., 

KAISER—’52 Special 4-dr., $275. 

LINCOLN—’49 Cosmopolitan 4-dr., $110*. 

MEROCURY—’51 2-dr., $430. '49 Sport se- 


dan, $210. 

OLDSMOBILE—’55 (88) 4-dr., $2,100*. '50 
(88) 4-dr., $400*; 2-dr., $280; (98) conv., 
$340°*. °49 (76) 2-dr., $400; Station wag- 
on, $130°. 

PACKARD—’53 Clipper 2-dr., $900. ‘51 
(200) 4-dr., $490*, $410°*. 

PLYMOUTH—’54 Savoy 4-dr., $865. ‘53 

Cambridge 2-dr., $600; 4-dr., $590; Cran- 

brook 4-dr., $570. '52 Concord Suburban, 

$620; Cranbrook 4-dr., $420. '51 Cran- 
brook club coupe, $365; Belvedere, $295. 

"50 Deluxe 2-dr., $245, $150. 

PONTIAO—’'52 Chieftain (8) 4-dr., $615*; 
2-dr., $430. '51 Silver Streak (6) 4-dr., 
3390. ’50 Silver Streak (6) 2-dr., $225. 

WILLYS—’47 Jeep station wagon, $165. 


MINNEAPOLIS 


(Minneapolis Auto Auction. Sale every 
Wednesday. Prices are for sale of Aug. 


17.) 

(Market a little stronger. More buyers 
looking. Sold 92 out of 147 offerings.) 
BUICK—’53 Super Riviera 4-dr., $1,210*. 


$100. 


‘61 Super 4-dr., $640*; Special 4-dr., 
$485*, $455°. 

CADILLAO—’55 (62) Coupe deVille, $4,- 
120* (ps), $4,105* (ps). 54 (62) 4-dr., 
$3,240* (ps), $3,225* (ps). ‘53 (62) 
Coupe deVille, $2,265* (ps); 4-dr., $2,- 
150*, $2,110*. °'51 (62) 4-dr., $1,640°. 
"49 (62) 4-dr., $760*. 

CHEVROLET—’55 Two-ten (6) 4-dr., $1,- 
640*, ’54 Two-ten 4-dr., $1,100. '53 Two- 
ten 4-dr., $790*. °52 SL Deluxe 4-dr., 
$575*, $540, °51 SL Deluxe conv., $525*, 
$510*; 4-dr., $440, 2 at $425, $400. '50 
SL Deluxe 4-dr., $330, 2 at $325, $310; 
Special 4-dr., $225, $210; %-ton pickup, 
$450. '49 SL Deluxe 4-dr., $200, 2 at 
$170. °48 Deluxe 2-dr., $100. 

OHRYSLER — '55 Windsor 4-dr., 
(ps). ’°52 Windsor coupe, $550*. 
4-dr., $390*. 

DeSOTO—’52 Deluxe 4-dr., $440*. 

DODGE—’54 Royal 4-dr., $1,375*; Coronet 
(8) 4-dr., $1,300*. ‘50 Coronet 4-dr., 
$450*, $390*. °'49 Coronet 4-dr., $210, 
2 


$2,250* 
‘51 NY 


100. 

FORD — ’'54 Custom (6) 4-dr., $1,285*, 
$1,275*. °53 Custom (8) 2-dr., $860*; 
(6) 2-dr., $510, $435. ‘52 Custom (6) 
4-dr., $660*, $650*%, $640. °51 Custom 
(6) 4-dr., $475%, $450°, 2 at $400*, 

» $385. °50 Custom (6) 4-dr., $325*, 
, $300. °49 Custom (6) 4-dr., $225*, 
. °48 Deluxe 4-dr., $110*. 

HUDSON—’53 Hornet Hollywood, $905*. 

KAISER—’51 Deluxe 4-dr., $225*. 

MEROURY—’54 Monterey conv., $1,525* 
(ps), $1,405* (ps); Sport coupe, $1,410*. 
‘53 Custom 4-dr., $1,140*. °51 Custom 
4-dr.. $560*. ’50 4-dr., $410*. °49 4-dr., 
$2404, $230. 


1953 PLYMOUTH 


Ex-Taxis 


$3 7500 


* New Paint 
* Upholstery New 


* Good Motors 
* Heater 


* Five New Tires 


Reduced price for 5 or more 


JAMES F. WATERS, INC. 


33-10 Queens Bivd., L.I.C. 


STillwell 6-3300 


$555 
CADILLAC—’55 (62) club coupe, 


DeSOTO — ’'53 Fire Dome 4-dr., 


NASH—’51 Rambler conv., $295*; States- 
man 4-dr., $270*. 

OLDSMOBILE—’55 (98) Hollywood 4-dr., 
$3,110* (ps). °54 (88) Super 4-dr., $1,- 
860°, $1,850*. ‘53 (88) Super 4-dr., 

* 


PLYMOUTH—’54 Plaza 2-dr., $990*. °53 
Cambridge 4-dr., $665. °52 Cambridge 
2-dr., $540*. '5i Concord 4-dr., $415, 


$355, $330. 

PONTIAC—’54 Chieftain Deluxe (6) 4-dr., 
$1,295. °53 Chieftain (6) 2-dr., $665. 51 
Silver Streak (6) 4-dr., $595*. '50 Silver 
Streak (6) 2-dr., $330*. 


OAKLAND, CALIF. 


(Oakland Auto Auction. Sale every Wed- 
nesday. Prices are for sale of Aug. 17.) 


(Cars are bringing good prices, with 
clean merchandise in great demand. 
Wholesale market very good.) 
CADILLAC—’53 (60) 4-dr., $2,600* (ps). 

"51 (60) 4-dr., $1,350*°. °50 (61) 4-dr., 

$990*. 

CHEVROLET—’55 One-fifty (6) 2-dr., $1,- 
770; 4-dr., $1,725. °53 One-fifty 4-dr., 
$830. '50 FL Deluxe 2-dr., $425. 

CHRYSLER—’51 Windsor conv., $420. '50 
Royal 4-dr., $290. 

DeSOTO—’49 club coupe, $325. 

DODGE—’55 Royal Lancer, $2,200*. 
Meadowbrook 4-dr., $290. 

FORD—’55 Fairlane (8) 2-dr., $1,825*; 
Custom (8) 4-dr., $1,660; 2-dr., $1,610. 
’54 Custom (8) 4-dr., $1,255; 2-dr., $1,- 
100. °53 (8) Country Squire, $1,425*; 
Victoria, $1,270*; Main (6) 4-dr., $780; 
%-ton pickup, $895. °51 Victoria (8), 
$670*. ’50 (8) conv., $505*; Custom (6) 
4-dr., $330*, $300*; 2-dr., $305. °49 
station wagon, $275. 

KAISER—’51 2-dr., $385*. 

MERCURY—’54 Custom Hardtop, $1,825*. 
’53 Monterey Hardtop, $1,440*. °52 Cus- 
tom 4-dr., $970*; 2-dr., $935*. ’51 coupe, 
$580*. ’50 conv., $430*. '49 4-dr., $330*. 
285° 


§ . 

OLDSMOBILE — '53 (88) Holiday 2-dr., 
$1,610*. 

PLYMOUTH—’54 Belvedere Suburban, $1,- 
575*. °53 Cambridge Suburban, $1,010, 
$965. '50 Cambridge Suburban, $610. 

PONTIAC—’49 Chieftain (6) 2-dr., $345*. 

STUDEBAKER—’54 Commander (8) sta- 
tion wagon, $1,395*. °52 Starliner (6), 
$500*. ’°51 Champion 4-dr., $410*, $380*. 

WILLYS—’54 Lark 2-dr., $1,005*. ’°53 Aero 
Lark 4-dr., $665*, $545*. °50 station 
wagon, $545°*. 


N. PLAINFIELD, N. J. 


(Lebanon Auto Auction, Sale every Wed- 
nesday. Prices are for sale of Aug. 17.) 


(Brisk trading in small offering with 
prices good, Sold 72 out of 99 offerings.) 
BUICK—’54 Super 4-dr., $1,775*. °53 RM 

Riviera, $1,230*; Special 4-dr., $995. °52 

Super Riviera coupe, $700*. °51 Special 

4-dr., . 50 Super 4-dr., $585. 
$4,000* 

(ps). ’°50 (62) conv., $1,150*. 

VROLET—’55 One-fifty (6) 2-dr., $1,- 

370. °54 Bel Air Sport coupe, 

"53 Two-ten 4-dr., $855, $810, 

SL Deluxe 4-dr., $650, $640, $580; 

cial 4-dr., $470. °51 SL Special 4-dr., 
$425. '50 SL station wagon, $415; De- 
luxe 4-dr., $350, $325, $235. °48 FM 
conv., $140. 


"49 


CHRYSLER — ’53 Windsor Deluxe 4-dr., 


$1,125*. °52 Windsor 4-dr., 
Saratoga 4-dr., $490. 


$740. °51 


$1,000°, 
$880. °51 Custom 4-dr., $485. 50 Cus- 


tom 4-dr., $500. 


DODGE—’53 Coronet (6) 4-dr., $780. ’51 


Coronet 4-dr., $450. °50 Coronet 4-dr., 


$310. 
FORD—’53 Main (6) ranch wagon, $1,- 


025. ’°52 Sunliner, $750, $730; Custom (8) 
4-dr., $645; Main (8) ranch wagon, 
$800. °51 Custom (8) conv., $530; 4-dr., 
$520; (6) 4-dr., $400. "50 Custom (8) 


OKLAHOMANS ARE CAR-MINDED 


sell your product to this market is through 
the Southwest’s biggest Sunday newspaper 
—The Sunday Oklahoman. 


There’s more room to roam in Oklahoma 
and folks take advantage of it. ar 
For instance, among families in 49 cities 


surveyed by the U. S. Bureau of Labor 
Statistics, Oklahoma City ranked— 


5th in gasoline expenditures 
13th in auto purchases 


Ea 14th in auto operation 


Oklahoma is one of America’s best auto- 
motive and gasoline markets. The way to 


OKLAHOMAN 
TM le 


Published by The Oklahoma Publishing Company 
The Farmer-Stockman, WKY, WKY-TV 
Represented by The Katz Agency 


4-dr., $420, $410, $365; conv., $340. °49 
Custom (6) 4-dr., $125. 


HUDSON—’54 Hornet 4-dr., $1,010. 


KAISER—’52 4-dr., $410. '49 Traveler, 4- 
dr., $125. 

MERCURY—’54 Sun Valley coupe, $1,570°*. 
'53 4-dr., $1,250°. '51 4-dr., $460. °50 
4-dr., $240. 

NASH—’52 Statesman Super 4-dr., 
‘51 Ambassador sedan, $410. 
bassador 4-dr., $240. 


OLDSMOBILE *52 Super (88) 4-dr., 
$990*. '51 (98) 4-dr., $560°. '50 (76) 
4-dr., $295. °49 (98) 4-dr., $200. 


PLYMOUTH — °54 Savoy 4-dr., $1,020; 
Plaza 4-dr., $800. '53 Cranbrook 4-dr., 
$720; Cambridge 4-dr., $550. °50 Special 
Deluxe 4-dr., $275, $235, $210. 


PONTIAC—’53 Chieftain (8) 4-dr., $990. 
’52 Chieftain (8) Catalina, $890. ’49 De- 
luxe (6) 4-dr., $320. 


STUDEBAKER—’51 Champion 4-dr., $235. 
WILLYS—’48 Jeep station wagon, $210. 


CHICAGO 


(Greater Chicago Auto Auction. Sale 

every Thursday. Prices are for Aug. 18.) 
(Sold 129 out of 251 offerings.) 

BUICK—’55 Super 2-dr., $2,545* (ps). ’54 
Century 2-dr., $1,800*; Super 2-dr., $1,- 
800° (ps). ’°53 RM conv., $1,275* (ps); 
2-dr., $1,255; Super 2-dr., $1,175*, $1,- 
025°. ’°52 RM 4-dr., $895*%. °51 Super 
2-dr., $675. 


CADILLAC—’55 (62) coupe deVille, $4,- 
010* (ps). ’54 (62) coupe deVille, $3,400* 
(ps). °53 (62) conv., $2,195*%; coupe, 
$2,125*, $2,100*. ’°52 (62) 4-dr., $1,500*. 
"51 (62) 4-dr., $1,205*, $1,180*, $1,165*, 
$1,070*. 

CHEVROLET—’55 One-fifty 2-dr., $1,240. 
*54 Bel Air 4-dr., $1,325*; %-ton pickup, 
$735. °53 Bel Air 4-dr., $1,100, $975; 
conv., $1,025*. ’52 Carryall, $715; %-ton 
pickup, $550; delivery 4-dr., $525. 
Delivery 4-dr., $430. ’50 SL 2-dr., 

’49 SL 2-dr., $275; carryall, $275. 


CHRYSLER—’53 NY 2-dr., $1,175*, $1,- 
120°. ’°52 Windsor 2-dr., $545. 


DeSOTO — ’54 Fire Dome 4-dr., $950*, 
$700*. ’51 Deluxe 4-dr., $395*, $300. '49 
Custom 4-dr., $330*, $220. 


DODGE — '53 Coronet (6) 2-dr., $600*, 
$540*. °51 Meadowbrook 4-dr., $270. 


FORD—’55 Thunderbird, $2,800*. °54 Vic- 
toria (8) $1,500*%; Custom (8) 4-dr., 
$1,165, $955*. °52 Main (6) 2-dr., $440. 
"51 Victoria (8), $475*; Custom (8) 
conv., $290; 2-dr., $240. "50 Custom (8) 
2-dr., $250. 


HUDSON—’52 Hornet 2-dr., 
2-dr., $395. 


LINCOLN—’52 Capri coupe, $1,200*. 


MERCURY — '53 conv., $1,405*; Sport 
coupe, $1,235*, $1,100*. °52 Monterey 
coupe, $785*. ’51 2-dr., $450*. 

NASH—’53 Ambassador 4-dr., $990*; Super 
Statesman 4-dr., $745. '52 Ambassador 
4-dr., $545; Rambler 2-dr., $395. ’50 
Statesman 4-dr., $235. 


OLDSMOBILE—’55 (88) Holiday, $2,500* 
(ps); (98) Holiday, $2,325*. °54 (88) 
(Super Holiday, $1,995*; (98) 4-dr., $1,- 
905°. °51 (88) 4-dr., $410*. °50 Super 
(88) 2-dr., $540*, 

$800*. °51 


PACKARD—’53 Clipper 4-dr., 
4-dr., $305*. 

PLYMOUTH—’55 Belvedere (8) 4-dr., $1,- 
700*; Plaza (6) 4-dr., $1,305. ’51 Subur- 
ban, $545, $400; Belvedere 4-dr., $500. 
"50 conv., $275. ’49 4-dr., $200. 

PONTIAOC—’55 Star Chief Catalina, §$2,- 
220°, $2,200*. ’54 Star Chief 4-dr., $1,- 
500*; Catalina (6), $1,475*. '53 Chieftain 
(6) 2-dr., $975*. '52 Chieftain (8) 2-dr., 
$570*. '51 Catalina (6), $530*. 

STUDEBAKER — ’52 Starliner (6), $470. 
*51 Commander 4-dr., $225*. 


NEW YORK CITY 


(Skyline Auto Auction. Sale every Tues- 

day. Prices are for sale of Aug. 16.) 
(Very light consignment. Had out of 
town dealers grabbing at good clean 
merchandise. Market seemed to firm up 
here this week. Sold 70 out of 111 offer- 
ings.) 

BUICK—’55 Special conv., $2,060*. ‘53 
Special 4-dr., $1,075*. '52 Super 4-dr., 
$750*. '51 Special 4-dr., $525*. '50 Super 
Riviera, $415*; 4-dr., $430*, $315*; Spe- 
cial 4-dr., $200. 

CHEVROLET—’55 Bel Air (8) Sport coupe, 
$1,725*. °54 Two-ten 4-dr., $1,015, $975, 
$955; 2-dr., $990, $975, $960, $955, $905; 
One-fifty 4-dr., $880, $800; 2-dr., $840, 
2 at $825. °53 One-fifty station wagon, 
$970; 4-dr., $675, $670, $635; 2-dr., $625; 
Two-ten 2-dr., $785, $720, $685; Carry- 
all, $465; %-ton panel, $500. '52 SL De- 
luxe conv., $700*, $600*; Bel Air Sport 
coupe, $705. ’51 SL Deluxe conv., $510*, 
$385; 4-dr., $430. '50 Deluxe 4-dr., $290. 

CHRYSLER—’50 NY 4-dr., $220*. 

DODGE—’53 Meadowbrook 4-dr., $630. '51 
Coronet 4-dr., $240*. 

FORD—'53 Victoria, $815*. ’50 Deluxe (8) 
2-dr., $255; Custom (8) conv., $400. 
HUDSON — ’52 Hornet 4-dr., $510*. °50 

Pacemaker 2-dr., $175. 

KAISER—’53 Traveler, $335*. 

LINCOLN—’49 Cosmopolitan 4-dr., $160. 

MERCURY—’54 Monterey Hardtop, $1,580*. 
*50 4-dr., $370; conv., $300. 

OLDSMOBILE — '51 (88) Holiday coupe, 
$680*. "50 (88) 4-dr., $445*, $400*. '49 
(98) conv., $275*. 

PLYMOUTH —’53 station wagon, 


$550. 
"50 Am- 


$435*; Wasp 


$870; 


Auto Tax Refunds 
Blocked in Illinois 


SPRINGFIELD, Ill.— Gov. Wil- 
liam Stratton has vetoed a bill that 
would have refunded 1953 automo- 
bile use taxes paid under a law in- 
validated by the Illinois Supreme 
Court. 

The tax, applied to cars bought 
outside the state by Illinois resi- 
dents, was collected for eight 
months before the court made its 
ruling. 

The governor's veto of the $520,- 
000 refund measure, apparently 
means that only taxpayers who paid 
under protest and filed court suits 
within 30 days to impound their 
payments will receive refunds. 








Cranbrook 4-dr., $705, $695, $655; taxi, 
$335. °51 Cranbrook conv., $400. 
PONTIAC—'54 Star Chief 4-dr., $1,410(°*. 
’51 Silver Streak (8) 4-dr., $330°. ‘50 
Silver Streak (6) 4-dr., $300*, $210. 
WILLYS—’52 Station wagon, $340. 
i; . * 


— Auctions in Brief — 
DANVILLE, VA. 

Danville Auto Auction. Sale every Wed- 
nesday (Aug. 17). Very good sales uncer 
heavy rains all day long. Sold 107 out of 
162 offerings. 

* * * 
MASON CITY, IA. 

Central States Auto Auction. Sale every 
Wednesday (Aug. 17). Excellent sale. Sold 
141 out of 186 offerings. Western buying 
very active. 

* * * 
FARGO, N. DAK. 

Tri-State Auction. Sale every Thursday 

(Aug. 18). Sold 46 out of 73 offerings. 
+ * * 


HARRODSBOURG, KY. 

Blue Grass Auto Auction. Sale every 
Thursday (Aug. 18.) Red hot sale. A nice 
bunch of clean cars bringing the high dol- 
lars. Very high percentage selling. 

* * * 


WINDSOR, VA. 

Windsor Auto Auction. Sale every Thurs- 
day (Aug. 18). Although sales for the past 
two weeks have been affected by the hur- 
ricanes, an overall, average of 84 percent 
of the cars were sold. 

* * * 


CONCORD, MASS. 

Concord Auto Auction. Sales every Mon- 
day and Friday (Aug. 12 and 15). Sold 423 
out of 577 offerings for an average of 73.3 
percent. 


RYE SL ed 


000. .... $17.00 
500...... 875 
ls 66s ee 4.50 


Enclose Check with Order. 


Shipments Prepaid. 
Free Used Cer Systems & Aids 
Catalogue. 


BARRY AUTOMOTIVE CO. 


(SYSTEMS DIVISION) 
Ste. “A", Box 1037, Cleveland 2, Ohie 


LD OKPLAYS 
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DT RESULTS 


Any Quantity 
Indoor—Outdoor 

Any Material 

LOW COST 

Fast Service Anywhere 
Posters, Signs, Scotch Lite 


Let Us Design and Build 
Your Next Display 


Cc. G. MITCHELL, INC. 


89 Main S#. Binghamton, N. Y. 


Precision Die-Cast 


Triple chrome plated for lasting 
beauty. Original designs. Sketch 
submitted for your approval. Quan- 
tities as low as 100 may be ordered. 
Free sample and prices on request. 


29th & McKean Sts. 
Phila. 45, Pa., Dept. A 
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Ford, Plymouth Begin Changeovers . . . 
Car Output Falling to ’55 Low 


(Continued from Page 1) 


further decline last week. The 132,- 
522 volume reached in the week 
just concluded amounted to 129.8 
percent of Automotive News’ three- 
year index, compared to 135..4 per- 
cent for the 138,283 cars turned out 
in the previous week. 

Truck production held steady at 
an estimated 21,330 units last week, 
compared to 21,270 the week 
before. International 
suffered a production blackout be- 
ginning with Tuesday operations 
because of a UAW-CIO contract 


Harvester | 


strike. This was offset on an indus- 
trywide level by the reopening of 
the Willys Jeep and truck line 
after a vacation shutdown. 
Vacations also will be less of a 
factor in the Canadian produc- 
tion picture this week, with Ford 
slated to reopen its Toronto 
plant. The Chrysler of Canada 
vacation will terminate Sept. 6. 
With 1955 due to outstrip 1954 in 
production this week, news of all- 
time annual production records 
will be coming from _ individual 





Bulldozers Join Elephants .. . 


Powerama ‘Circus’ Set 


CHICAGO. — General Motors 
Corp. announced last week that it 
will introduce a new type of enter- 
tainment—a “technological” circus 
—at its Powerama opening next 
Wednesday (Aug. 31). 

The musical show, “More Power 
to You,” will star huge bulldoz- 
ers and earthmovers as come- 
dians and dancers and will be 
staged four times daily during 
the GM “world’s fair of power” 
which runs until Sept. 25. Pow- 
erama is admission-free. 

Visitors will see diesel-powered 
equipment costarred with circus 
animals and aerial acts, a boy and 
girl dancing chorus of 64, Broad- 
way show girls, fashion models and 
a 25-piece circus band. 

Red and white farm tractors will 
join the dancing chorus in a mech- 
anized square dance. Thirty-five- 
ton bulldozers will do the mambo 
and join a herd of performing ele- 
phants in a conga line. 

Large earthmovers, ridden by 
girl jockeys, will “gallop” through 


Quinn to Address 


Cost Accountants 


DETROIT.—Ed C. Quinn, presi- 
dent of the Chrysler division, will 
be guest speaker at the Sept. 15 
meeting of the Detroit chapter of 
the National Assn. of Cost Ac- 
countants. 

Quinn has drawn from Dickens 
a title for his discussion — “Great 
Expectations (By Management, of 
Accountants).” 


Obituaries 


Y. C. Carlisle 
WAXAHACHIE, Tex.—yY. C. Carlisle, 68, 
prominent businessman and local automo- 
bile dealer for the past 30 years, died 
Aug. 18. 





. 
Perry C. Wagner 
MASSILLON, O.—Perry C. Wagner, 40, 
president of Cloyd W. Wagner, Inc. (Pack- 
ard), died Aug. 9 at City Hospital here. It 
is belived he suffered a heart attack while 
at work. 
* * * 
R. Lynn Shambaugh 
LAFAYETTE, Ind. —R. Lynn Sham- 
baugh, 68, former associate in the first 
automobile dealership in Lafayette, died 
at his home here Aug. 16. He had been 
suffering from a heart ailment for several 
months. 
* * 


* 
Manley G. Ab 
GALVESTON, Tex. — Manley G. Abra- 
ham, 66, dealer here for more than 45 
years, died Aug. 11, after a heart attack. 
* * 


* 
Elmer W. Kurtz 
BUFFALO, N. Y.—Elmer W. Kurtz, 58, 
manager of the parts department of Wm. 
J. Holmes, Inc. (Ford), died Aug. 18. 
* * ** 


Howard J. Green 
KANSAS CITY.—Howard J. Green, 54, 
owner of Union Chevrolet Co., died at 
his home Aug. 19. 
* - * 
Charles Lynford McCuen 
JEFFERSON, Ia. — Charles Lynford 
McCuen, 62, an automobile dealer for 30 
years, died at the Veterans Hospital, Iowa 
City, Aug. 21. He had been in the hospital 
since suffering a heart attack May 26. 
Mr. McCuen had been a Cadillac-Pontiac 
dealer in Jefferson for the past 25 years. 
* * * 


Henry M. Yeager 

BUFFALO. -— Henry M. Yeager, 72, 
former manufacturing vice-president for 
Fedders Mfg. Co., now Fedders-Quigan 
Corp., died at home Aug. 5. For the past 
eight years Mr. Yeager had manufactured 
Parts for Bell Aircraft Corp. 

* * 


* 
Jacob Klepfer 

BUFFALO.—Jacob Klepfer, whose family 
has been associated with Buick automobiles 
for almost half a century, died Aug. 22. 
Mr. Klepfer headed the service department 
of Klepfer Bros., Inc., for 37 years until 
he retired in 1947. 


a roadscraper rodeo on the 
earthen area between the 7,000- 
seat grandstand and the 200-foot 
wide stage. 

A crawler tractor will be the 
hero of an elephant-tractor “soap 
opera” titled “Life Can Be Power- 
ful.” Another tractor will appear 
in a thrill act featuring 10 girl 
daredevil riders who jump five- 
horse teams through hoops of fire. 

A model replica of the new GM 
diesel locomotive will appear in a 
salute to America’s railroads along 
with one of a Pacific-type locomo- 
tive. The entire performance will 
be produced and directed by Rich- 
ard and Edith Barstow, producers 
of GM’s Motorama shows. 


Chrysler Names 
Tuttle and Dell 
In Coast Sales 


DETROIT.—Appointment of Jack 
Tuttle as West Coast fleet sales 
manager for Chrysler division was 





Jack Tuttle Fred K. Dell 
announced last week by E. M. 
Braden, general sales manager. 
Tuttle will be headquartered at San 
Francisco. 

Tuttle, who has been regional 
manager of the Los Angeles region 
since 1948, will be succeeded by 
Fred K. Dell, who has been Kansas 
City regional manager. 

Tuttle joined Chrysler Corp. in 
1934 as Plymouth sales promotion 
manager in New Orleans. He joined 
Chrysler division a year later as 
district manager in E] Paso. 

Dell, who has been Kansas City 
regional manager for the past year, 
previously was regional manager 
in Oklahoma City. He joined Chrys- 
ler in 1949 as district manager in 
the Pittsburgh region. 


7 Reo Salesmen 
Win Vacation 


In Michigan 


LANSING.—Reo’s seven top used- 
truck salesmen are back on the job 
following a week’s vacation in 
Michigan at company expense. 

Winning salesmen from Reo’s 
factory branches were G. W. Keir- 
nes, Denver; E. R. Campbell, Bos- 
ton; L. L. Tatterson, Atlanta, and 
A. L. Evans, Toronto. Winners from 
Reo distributors included R. J. B. 
Wright, Poughkeepsie, N. Y.; A. W. 
Mock, Eugene, Ore. and M. F. 
Eichor, Oklahoma City. 

The salesmen were Officially 
greeted here by J. L. Adams, sales 
vice-president. Following a tour of 
the Reo plant, they were guests of 
John C. Tooker, president, at a 
luncheon. 

They also were entertained by 
Ray French, used-truck sales man- 
ager, before leaving by plane for 
Trout Lake and Frenchmen’s Lake 
for a taste of Michigan fishing. 


| builders from now until the year’s | 


end. 
Buick and Oldsmobile were the 
first to make the grade, both hang- 
ing up new highs last week. Buick 
reached 553,522 for the calendar 
year, eclipsing its old record of 
552,827, recorded in 1950. Oldsmo- 
bile climbed to 441,023, surpassing 
its 1954 total of 433,810. 
* * + 
_ output of only 75,000 cars 
or so left to be added to the 
August total, no monthly record 
will be attained this month. But 
the 635,000 cars anticipated for this 
August will beat all other Augusts 
except the 1950 month, which had 
a 681,854 production. 
As a month when GM divisions 
will commence their changeovers, 
September undoubtedly will 
the lowest in production this year. 
No more than 500,000 cars are 
looked for next month. 


Added to the year-to-date accu- 
mulation, though, half -a- million 
more new cars in September would 
bring 1955 mighty close to the 1953 
total of 6,121,787—second highest of 
all time. 

The expected fourth-quarter push 
on ’56 models looks at this time 
like a cinch to bowl over the all- 
time record year — 1950’s 6,665,863 


new cars. 
* * 


Packard Halts Output 


For Two-Week Inventory 


DETROIT. — Packard suspended 
production last week in its Detroit 
and Utica (Mich.) plants to carry 
out a two-week machinery rear- 
rangement program and take an- 
nual inventory. 

Packard has produced more than 
53,000 automobiles so far this year, 
las compared with 30,000 in all of 
1954, when the firm’s automotive 
operations were moved into new 
and modern facilities. | 

A division official said produc- 
tion for the fourth quarter of 
this year is planned at the high- 
est level of 1955, and that nearly 
50 percent of the contemplated 
schedules call for the building of 
the highest- priced Packard 
models. 

About 5,000 of the 11,000 Packard 
workers are to be given brief. lay- 
offs at various times while machin- 
ery rearrangement and inventory 
programs are being completed. 
Some departments will work 
through these programs, while 
others will be recalled for special 
assignments prior to the resump- 
tion of engine and automatic trans- 
mission production at the Utica 
plant after Labor Day. 

Body framing is scheduled to re- 
sume at the Conner plant about 
Sept. 12. 








(Continued from Page 4) 


Oldsmobile told public “I’ve got to 
give (top tradeins) or quit selling 
ears.” J. P. McGuire, Inc. (Pontiac) 
announced up to $1,200 discount; 
Morris Buick offered double value 
of tradein on 1949 to 1952s. 

Haney Buick advertised 200 new 
cars at $50 over invoice “public 
only—no dealers,” Goldhar-Zimner 
(Chrysler-Plymouth) proclaimed 


Gallagher Retains 
Union Real Estate 


WILMINGTON, Del. — Hugh F. 
Gallagher sr. has announced that 
only the inventories and fixed as- 
sets of Union Park Motors, Inc. 
(Pontiac) here were sold. 

Gallagher retains the real estate 
and land which will be rented by 
Anthony Ursomarso, Coatesville, 
Pa., who will operate as Union 
Park Pontiac, Inc. 

Gallagher entered the automobile 
business in 1919 as an associate of 
the late John J. Raskob in Wil- 
mington Automobile Co. and later 
became sales manager of the Chev- 
rolet division of Wilmington. 

Gallagher’s son, Harry J, is a 
Buick dealer in Kennett Square, 
Pa., Hugh jr. is a realtor in New- 
ark, Del. 











37 
. 
Car, Truck Output Estimates 
e 
By Automotive News 
PASSENGER CARS 
(U.S. PRODUCTION ONLY) 
Week Week Jan, 1 Jan. 1 
Ended Same Ended August, To To 
Aug. 27, Week, Ang. 20, 1955, Aug. 28, Aug. 27, 
1955 1954* 1955* To Date 1954 1955 
AMERICAN MOTORS .......... © ot I >, Coteneveee 6,927 69,988 123,512 
NINE. visticttchcterenssvckecs, veLteoeae BOE Revsvvaees 2,115 20,495 39,452 
i paciihiilncahakitivtssinitiensd0nbe-Snihivettate dl ee 4,812 43,443 84,060 
CHRYSLER CORP. .... 13,700 2,303 13,739 63,810 457,673 951,481 
Chrysler ............ Wpniniaaiiie oc tartisetonn 7 229 66,728 124,065 
DeSoto 100 24 246 721 45,833 89,047 
Dodge .... sé vote 100 1,745 201 9,524 85,109 207,366 
Plymouth .... sesceeee 18,500 534 18,285 53,336 260,003 531,003 
FORD MOTOR ...... . 39,225 31,5238 43,197 170,160 1,190,193 1,497,668 
Ford .. 35,950 26,894 35,497 142,274 975,383 1,181,111 
Lincoln .......... 450 614 1,025 1475 27,096 23,151 
SE, Soi richasics staverires 2,825 4,015 6,675 26,411 187,714 293,406 
GENERAL MOTORS .. 77,273 56,657 77,245 308,649 1,998,742 2,761,889 
NING “Atak cals cts ressesboovantsis 14,000 9,472 18,664 656,843 370,230 553,522 
Cadillac .......... 3,200 2,497 8,251 12,860 82,391 107,939 
Chevrolet . .. 85,800 30,413 36,066 142,924 1,004,270 1,253,882 
Oldsmobile . 12,873 7,626 13,012 651,519 294,810 441,023 
Poemtine .......................... 11,468 6,649 11,252 44,508 247,041 405,523 
KAISER MOTORS ................. Oe ae 14,611 6,679 
BOE? sineteorsibiscitecAccoiicd’ sdvidtess ~~ dedlalon | eeeibesiace etre 5,803 1,020 
Ns Sndisivirvensseavennicents. , cence’ en adtcines 8,808 5,659 
ME GIs  oieecsccressecscevss 2,324 578 4,102 11,246 73,385 136,229 
BRUNEI, (siistextesicecerusvaiy ‘Gunssiael 578 1,764 4,459 23,701 53,356 
Studebaker ....................... BI assicaks 2,338 6,787 49,684 82,873 
Total Cars, U.S. ........132,522 93,649 138,283 560,792 3,804,542 5,477,458 
*Revised 
COMMERCIAL CARS 
(U.S. PRODUCTION ONLY) 
Week Week Jan. 1 Jan. 1 
Ended Same Ended August, To To 
Aug. 27, Week, Ang. 20, 1955, Aug. 28, Aug. 27, 
1955 1954* 1955* To Date 1954* 1955 
CHEVROLET ................ 7,400 5,615 7,129 31,753 230,819 267,989 
DIAMOND T .................. 125 71 127 467 2,275 3,580 
NE SU. sbhtresss skeen 80 40 V7 311 2,193 2,448 
MIE, abbskbiessischeensetesgsdd 2,300 1,843 2,248 8,744 60,929 72,348 
MINIT Saino es Raasadhioeavone cos cag 5,720 4,869 6,166 24,090 209,154 244,944 
I lash ini ieain sabi teak aN 2,050 1,641 2,090 8,203 54,289 68,030 
INTERNATIONAL. ...... 590 1,367 2,112 8,609 66,999 90,979 
MID. salt. cass -sclcadelighsoosenecs 3380 119 343 1,292 4,541 9,491 
I Wicks... facta nil vancacsleal 125 51 127 ALE 5,905 3,544 
STUDEBAKER. ............ e.- © issheices 420 1,345 8,615 12,536 
III csc cessuslnanabiccccsesecses 350 212 341 1,027 7,008 9,063 
TEED Siksi An Ka kn eceinieccctee 1,650 Bees ~ ma05... 1,650 41,067 48,298 
MISCELLANEOUS ...... 90 54 90 370 4,561 3,380 
Total Trucks, U.S..... 21,330 17,545 21,270 88,305 698,355 836,630 
Total Cars, Trucks, 
ER ee Se 158,852 111,194 159,553 649,097 4,502,897 6,314,088 
Total Cars, Trucks, 
I, ssntsinincnccninseist 5,715 4,808 5,571 21,206 284,950 357,658 
Grand Total, 


Cars and Trucks, 


U. S. and Canada....159,567 116,002 165,124 670,303 4,787,847 6,671,746 





*Revised, Misceilancous includes Autocar, Corbitt, Marmon H., Brockway, Four-Wheel 


Drive, Sterling, Federal, etc. 


N.B.: All U. 8S. totals include cars and trucks for military orders. 


“It’s a bitter pill to swallow (but) 
I’m not holding out for a few dol- 
lars’ profit” and Murphy Pontiac 
gave notice of a “sale of $375,000 
stock . . when the liquidation 
begins.” 

PrrtssurcH: Sanford (Dodge- 
Plymouth) offered $1,500 allowance 
on ’52s and $700 on 1946 to '48s and 
said “our prices are pre-shrunk, 
get a ‘Sanforized’ deal.” Downtown 
Motors (Pontiac) asked “going 
south?” and offered a free air con- 
ditioner with new cars. 

Miller Chevrolet invited pros- 
pects to write in the best offer 
they’ve had on a space provided 
in the advertisement, bring it in 
and “Miller still says he can beat 
this price.” 

Mervis Motors (Studebaker) used 
the fire sale tiein and said it is 
“all fired up to sell” 100 new Stu- 
debakers. A free fireman’s hat is 
offered to all children accompany- 
ing their parents to the dealership. 

Don Allen (Chevrolet) advertised 
that it had bought new 1955s at 
“maximum factory discounts” and 
offered demonstrators, show cars 
and executive cars. 

MitwavuKgE: Jaeger Pontiac ad- 
vised that “the boss means business 
. .. now he’s really burning. We’re 
loaded, loaded, loaded.” Sullivan 





Blitz Fever Burning Amid Cleanup 


Buick (The Smiling Irishman) of- 
fered six-month lubrication service 
on any car selling for over $200. 
Rank & Son (Dodge-Plymouth) 
posted “supermarket prices” on 
used cars and Walter Laev Ford 
listed $800 discounts on 1955 models. 


McKeown Upped 
In Nash Sales 


DETROIT.—P. A. McKeown has 
been promoted to manager of Nash 
Motor’s San Francisco zone. 

McKeown, for- 
mer assistant 
manager of Nash 
Motors’ Los An- 


geles zone, re- 
places P. W. 
Pursley, who has 
resigned. 


A member of 
the Nash sales 
division since 
October, 19465, 
McKeown has 
served in various 
fields and central office executive 
capacities. He entered the automo- 
bile business in 1926 and worked 
for several automotive firms, 
including Chevrolet, from 1926 to 
1944, . 





P. A. McKeown 
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HELP WANTED 


ONE OF THE MIDWEST’S largest and 
most aggressive volume automobile deal- 
ers is completely re-organizing its used 
car department. To meet the increasing 
demand, the sales force must be ex- 
panded. A used car manager is needed 
with the ability to hire and train the 
finest selling organization available. The 
man we're looking for must be of undis- 
putable character and references with 
proven ability to produce results from 
his men. He must be a company man. 
Neat appearance essential. Age 35-45. No 
limit to earning capacity on our plan of 
operation. Please send complete informa- 
tion in first letter to: Box 5274, c/o Au- 
tomotive News, Detroit 26. 


SALESMEN 


We want automobile salesmen who are inter- 
ested in going all the way—that is to have 
eer own dealership and life-time security. 

e, being the world's largest General Mo- 
tors dealers, are interested in hiring top- 
notch salesmen who have the desire be- 
come dealers. We want men that are oe 
automobile salesmen with the desire and de- 
termination to go forward. If you are a top 
producer and cannot see any immediate 
——— for advancement where you are, = 
in touch with me right away. Keep in mind 
that you must be a leading salesman. 


Call or Write Charlie Burnham 
MILNER CHEVROLET 


2500 N. Main Fort Worth, Texas 
Northcliff 8211 


SALES MANAGER. We are looking for a 
successful Sales Manager with a good 
past record, capable of organizing, train- 
ing, supervising and directing a Cadillac 
Sales Organization, with a past success- 
ful reputation for over 20 years. In reply, 
give age, present connection, present in- 
come, past experience, family status, if 
married, address and telephone number, 
with a recent photo if available. All re- 
plies strictly confidential. Address Box 
5200, c/o Automotive News, Detroit 26. 


SALESMAN AND ASSISTANT manager 
for Chrysler-Plymouth dealership in cen- 
tral Ohio. 125 car quota but quota can 
be doubled. Prefer man under 45. Top 
compensation. In reply, state age, present 
connection, past experience, family status 
and personal data. Inclose recent photo- 
graph if available. State date available. 
7 5275, c/o Automotive News, Detroit 


AUTOMOTIVE NEWS, AUGUST 29, 1955 


NEW ENGLAND 
REPRESENTATIVE 


To sell established line of FAST BATTERY 
CHARGERS through automotive jobbers 
on commission basis. Excellent oppor- 
tunity for right man to establish inde- 

ndent business with substantial income. 

iit have ent fo secure agency 
for new revolutionary line of Motor tune- 
up equipment. Write, giving age, back- 
ground, other lines handled, etc. Include 
photograph. All replies will be treated 
“Confidentially."" Address ‘Sales Man- 
ager,"’ Box A, Belleville, N. J. 


SALES MANAGER. A wonderful oppor- 
tunity and future is open to an aggres- 
sive, ambitious, proven sales manager in 
upstate New York. Must be capable of 
hiring, organizing, training and directing 
a volume Chevrolet sales organization. 
Preferably 35 to 45. In reply give age, 
present and past connection, present in- 
come. Family status, address and tele- 
Phone, small photo if available. All re- 
Plies kept strictly confidential. Box 5278, 
c/o Automotive News, Detroit 26. 


SERVICE MANAGER, between the ages 
of 35 and 40 with good background and 
capable of managing a large General 
Motors service operation in south Florida. 
Can make a permanent connection with 
an organization of successful record for 
the past 20 years. In reply, give age and 
Past experience. Call or write direct to 
Geo. King, King Motor Co., Fort Lauder- 
dale, Fla. 


WANTED 


Zone personnel for one of the “Big 
Three” Automobile Manufacturers. For 
new zone office just recently set up in 
Chicago, Ill. Openings for Assistant 
Zone Manager, Zone Business Man- 
ager, Zone Merchandising Manager. 
Must be top men with proven record. 
These are executive positions with top 
income. 


Box 5267, c/o Automotive News, 
Detroit 26. 
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HELP WANTED 


SERVICE MANAGER, A man, preferably 
between the ages of 30-40, with a good 
background. Must be capable of manag- 
ing a large service operation of a Cadil- 
lac-Oldsmobile dealership handling ap- 


proximately 500 new car deliveries yearly,’ 


located about 100 miles east of New 
York City. This is an opportunity for a 
permanent position with an organization 
established with a successful record for 
the past 15 years. In reply, give age, 
present connection, present income, past 
experience, family status if married, ad- 
dress and telephone number. Enclose a 
recent photo. All replies will be kept 
strictly confidential. Address Box 5277, 
c/o Automotive News, Detroit 26. 


SERVICE MANAGER. A man, preferably 
between the ages of 35 and 45, with good 
background and capable of managing a 
large General Motors Service Operation, 
can make a ent connection with 
an organization of successful record for 


small photo if available. All replies kept 
strictly confidential. Address Box 5201, 
c/o Automotive News, Detroit 26. 


SERVICE MANAGER—Unusual opportunity 
for young, aggressive, experienced man. 
Very large GM dealership. Must be fully 
qualified. Very good starting salary and 
bonus. Inquiries confidential, Give full 
particulars and snapshot, Box 5276, c/o 
Automotive News, Detroit 26. 


LEADING USED-CAR AUCTIONS 
IN THE NATION 


Frequency Rates: Minimum space, 1 inch on 1 column—Maximum: 5 inches on 2 columas— 
Contact WANT AD DEPT., Automotive News, Detroit 26, Mich. 


MIDDLE ATLANTIO 


NEW YORK CITY'S 
SKYLINE 


AUTO AUCTION 


EXCLUSIVELY FOR AUTO DEALERS 
You are 100% safe because ail titles 
and checks are insured 
EVERY TUESDAY 12:30 P.M. 


GREENPOINT AVE. & PROVOST ST. 
BROOKLYN 22, N. Y. 


Tel. EVergreen 3-4800 
Auctioneers—David B. Spielman 
John W. Becker 


AUTO AUCTION 


TIM ANSPACH 
Ty Midway," 20 
Albany-Schenectady Road 


ALBANY, N. Y. 
(For Dealers Only) 


EVERY MONDAY ... 12 NOON 
Member of N.U.C.D.A. and N.A.A.A., Inc. 


MANHEIM AUTO 
AUCTION 
MANMEIM, PA. 

On Route No. 72—4 Miles Off 

Pa. Turnpike 
10 year continuous operation 
Exclusive dealer auction 
Checks & Titles guaranteed 
Sale every Friday 10:00 A.M. sharp 


Modern Bidg. & Restaurant 
Member of N.U.C.D.A, & N.AA.A. 


Phone Manheim 5-2401 


New Jersey's 
Only Original Auction 
LEBANON AUTO AUCTION, INC. 
On Route 22—3 miles west of N. Plainfield 


Sale Every Wednesday at 12 Noon 
Dunetien 2-0915 and Dunellen 2-9849 


MIDDLE ATLANTIO 


NEWEST, MOST MODERN 
IN THE EAST! 


N. A. D. E. 


Natl. Auto Dealers Exchange 
Route 206, Bordentown, N. J. 
Just South of Exit 7, 

New Jersey Turnpike 
Every WED. 11:00 
All checks and titles guaranteed 
Phone AXMINISTER 8-1702 


HOME OF GUARANTEED 
CHECKS 


MOBILE'S INC. 


Ohio's Largest Automobile Deciers' 


WHOLESALE AUCTIONS 


COLUMBUS—FRIDAY 
DAYTON—TUESDAY 


GRAND RAPIDS AUCTIONS, INC. 
On M2i—One Half ae west .of Grandville, 


EVERY TUESDAY—CHECKS INSURED 
At 1:00 P.M. Sharp—Dealers Only 
Auctioneer: Col, W. E. "Bill" Nagy 
“Michigan's Best" 

Phone: ARdmore 6-4720 


MONTPELIER AUTO AUCTION CO. 
MONTPELIER, OHIO 


Sale Every Monday, 12:30 P.M. 
“WE NEVER MISS" 
All Checks Insured by Fidelity ins. Co. of Tenn. 
Your Good Will—Our Most Valuable Asset 
Gn U. S. Rovte 20A Phone 9009 


EAST NORTH CENTRAL 


WES COON 


AUTO AUCTION 


GRAND RIVER and Telegraph 


U. S. 16 and 24 
On the outskirts of Detroit, Mich. 


THURSDAY 
At 12:30 P.M. — KE. 1-9694 


EAST SOUTH CENTRAL 


JOHNSON AUTO AUCTIONS 
LAWRENCEBURG, TENN. 
Every Tuesday 
HUNTSVILLE, ALA. 

Every Friday 
Insured Checks and Titles 


MOUNTAIN STATES 


COLORADO 
AUTO AUCTION 
LITTLETON, COLORADO 
SOUTH DENVER 
DEALERS ONLY 
Sale Every Monday—11:00 a.m. 
Owners: 


and sellers . . . new and used car 
dealers. They meet at the dealer auc- 
tions of the nation .. . and on the 
pages of Automotive News. 


You will reach both groups through 
an ad in Automotive News. 
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HELP WANTED 


USED CAR MANAGER. We are looking 
for a successful used car manager with 
a good past record, capable of organizing, 
training, supervising and directing a 
Chevrolet dealer’s used car operation sell- 
ing 100 units a month in Washington, 
D. C. In reply give age, present connec- 
tion, past experience, family status, if 
married, address and telephone number 
with a recent photo. All replies strictly 
confidential. Box 5288, c/o Automotive 
News, Detroit 26. 
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SALES POSITION WITH responsible 
dealer in Los Angeles area desired by 
man with many years’ experience in auto- 
motive industry. Box 5279, c/o Automo- 
tive News, Detroit 26. 


SERVICE MANAGER. 21 years’ experi- 
ence, Proven record of customer satisfac- 
tion and service department operation. 
Presently employed in Ford dealership. 
Will furnish references as to character 
and ability, also factory references. Pre- 
fer Ford or Lincoln-Mercury, Box 5280, 
c/o Automotive News, Detroit 26. 


EXECUTIVE MANAGER, specialized 
heavy-duty truck sales. Your man Fri- 
day. Employed, age 43, family. 21 years’ 
dealership and factory branch manage- 
ment, Desire locate western or southern 
states. Excellent references. Box 5281, 
c/o Automotive News, Detroit 26. 


USED CAR MANAGER. Top producer, 
experienced in advertising, retailing, 
wholesale, all phases of used car opera- 
tion. Can build and maintain live-wire 
sales force and produce, Age 32, reliable, 
married. Prefer Ohio or vicinity or 
Florida. Box 5282, c/o Automotive News, 
Detroit 26. 


ACCOUNTANT - OFFICE MANAGER. 
Eleven years’ experience in automobile 
dealerships. Complete knowledge of GM 
and Motor Holding Operations. Back- 
ground assures successful supervisory 
capacity in all phases. Best of refer- 
ences. Desire to locate in the Baltimore 
or Washington area. Box 5289, c/o Auto- 
motive News, Detroit 26. 


FLEET MANAGER POSITION, 15 years’ 
experience purchasing, selling, controlling 
operational costs of company owned 
fleet. Excellent nationwide dealer con- 
tact. Best of performance references. 
Box 5290, c/o Automotive News, Detroit 
26. 


OLDSMOBILE SALESMAN or sales man- 
ager. Young, single, ambitious man, 26, 
desires position with volume Oldsmobile 
dealer. Experienced with Olds product 
since 1949, Knows the automobile busi- 
ness. Now employed with local Cadillac- 
Olds dealer. Excellent references. Will go 
anywhere for right proposition. R. H. 
Keller, 206 Carolina Ave., Orangeburg, 
8S. C., Phone 2344-M. 


GENERAL SALES MANAGER 


National automotive concern, presently em- 
ployed—desires new op nities. 20 years’ 
association with automotive acute including 
truck, bus and cargo trailer field. During this 
period has direct eneral sales, fleet sales, 
advertising and public relations program. 


Box 5298, c/o Automotive News, Detroit 26 


GENERAL MANAGER or sales manager. 
Age 30, ten years’ experience—General 
Motors Corporation in retail sales, dis- 
trict manager, car distributor. Recent 
general manager and owner of 350 car 
Ford Motor Co. franchise. Familiar with 
all phases of sales and service; aggres- 
sive and hard working. Box 5251, c/o 
Automotive News, Detroit 26. 


SALES OR GENERAL MANAGER. Under 
35, ten years’ factory and retail sales 
experience with outstanding record you 
can check. Strong, reliable merchandiser 
rendering volume with profit. Seek posi- 
tion ‘‘Big Two’’ dealership, southeastern 
states. Box 5252, c/o Automotive News, 
Detroit 26. 


DEALERSHIPS AVAILABLE 


DEALERSHIP NOW HANDLING Stude- 
baker and Nash, 120 car potential, grow- 
ing south Texas city of 60,000. Owner 
has other interests. Stock and equipment 
approximately $18,500. Fine modern 
building, centrally located, lease avail- 
able. Box 5286, c/o Automotive News, 
Detroit 26. 

DEALERSHIP HANDLING one of “Big 
Three’ in central Pennsylvania. Excel- 
lent lease in new building. Inventories 
and equipment $30,000. In full operation. 
Box 5287, c/o Automotive News, Detroit 
26. 


ESTABLISHED “BIG 2” dealership, 
Rocky Mountain region, trading area 
18,000. Thriving, growing western city. 
Modern equipment, good lease, oppor- 
tunity for good operator; coast to coast 
highway. Factory approval. Box 5283, 
c/o Automotive News, Detroit 26. 


DEALERSHIPS AVAILABLE y 


CANADIAN DEALERSHIP in_ western 
Ontario. Long established going concern 
well equipped and staffed, handling 
Dodge and DeSoto. Five to six hundred 
new unit potential, 175,000 population 
modern premises can be leased or pur- 
chased, Deal can be made to order for 
energetic merchandiser backed by ade- 
quate finances. Reply in confidence tc 
- 5284, c/o Automotive News, Detroit 


DEALERSHIP HANDLING Lincoln - Mer- 


cury. Urban and metropolitan trading 
area with population over 100,000 adja- 
cent to Boston. Stock (obsolescence writ- 
ten off) and equipment (after deprecia- 
tion) only $25,000. New unit sales run- 
ning 250 with potential well above this. 
Excellent used car market. Replies con- 
fidential. Box 5285, c/o Automotive News, 
Detroit 26. 


CHICAGO, WESTERN SUBURB. ‘‘BIG 
Three’ dealership. Excellent trade area. 
Low rent, good lease with options. All 
parts, signs and equipment only $14,750. 
Owner selling on account of health. Box 
5257, c/o Automotive News, Detroit 26. 


FOR SALE—BY OWNER. Dealership han- 
dling Dodge-Plymouth, Suitable building 
and lease, Harry Shonkwiler, Watseka, 
Il, 


HANDLING 
PONTIAC 

Old established 300-350 car dealership in one 

Ohio's largest single dealer points. New, 
modern eh a! equipped. 1955 salary 
and profits—$é, per month. Parts, acces- 
sories, supplies and equipment—$60,000. Lease 
on pe Must have factory approval. 
Replies held confidential. 
Box c/o Automotive News, Detroit 26 


HOTTEST DEAL AVAILABLE now han- 
dling GM in world famous city. 400 miles 
northwest of Chicago. 300 car potential. 
New, modern building 100x140 ft. plus 
full storage basement. Fully equipped. 
Adjoining used car lot—232x140 ft. Good 
lease $75,000 to $100,000 will handle. One 
of the best dealerships in the north cen- 
tral states. All inquiries strictly confi- 
dential. Dealer will retire. Box 5259, c/o 
Automotive News, Detroit 26. 


DEALERSHIP HANDLING DODGE- 
Plymouth profitably—19 years in north- 
western Ohio. Prosperous farm and in- 
dustrial trading area. Over 150 car po- 
tential yearly. Good lease. Buy parts and 
equipment only. Owner wishes to retire. 
= 5261, c/o Automotive News, Detroit 


DEALERSHIP LOCATED IN large indus- 


land and parts inventory 
or parts inventory and lease building on 
long term lease. Large modern building, 
2000 square feet of show room on main 
highways, Large blacktopped used car 
lot adjoining building. Fully equipped 
service shop. An excellent-going business. 
Selling due to ill health. All replies 
strictly confidential. Reply Box 5273, c/o 
Automotive News, Detroit 26. 


SALE 
AGENCY HANDLING 
DODGE-PLYMOUTH 
Good Kansas town 10,000 population. Three 
counties. 200 car potential. Lease nearly new, 
well equipped building, two used car lots. 
Wheat, cattle and oil. Will sell at actual 
inventory parts and equipment. 
Box 5296, c/o Automotive News, Detroit 26 


BETWEEN SYRACUSE-Rochester, N. Y. 
Handling Studebaker franchise. Used car 
lot. Established 10 years. Experienced 
operator will clear ist year—$15,000. 
Includes 7 room home. If you mean busi- 
ness, contact owner. Box 5291, c/o Auto- 
motive News, Detroit 26. 


GM DEALERSHIP IN Tennessee. 400 or 
more cars available. Good shop and parts 
business. Ideal building and location. 
Most of present personnel available. Ap- 
plicant must qualify with factory. Dealer 
advertisement not agency. All replies 
confidential. Box 5292, c/o Automotive 
News, Detroit 26. 


BARGAIN — BIG 3 dealership in central 
Ohio. For small cash outlay, can you use 
$225,000 tax carry forward? Building, 
operating facilities available; lease or 
buy, if desired. Principals only contact 
ae Hamm, Hudson 8-3924, Columbus, 

0. 


HANDLING DODGE-PLYMOUTH, town of 
13,000, near Columbus, Ohio. Inventory 
only, about $30,000 parts and equipment. 
Business has netted $18,000 year for last 
two years. Lease or buy real estate. Send 
phone number if you are interested and 
we will call you. Box 5293, c/o Automo- 
tive News, Detroit 26. 


DEALERSHIP NOW HANDLING 
CHRYSLER-PLYMOUTH, North - Central 
Ohio — Stock and equipment approxi- 
mately $18,000. Box 5238, c/o Automo- 
tive News, Detroit 26. 


DEALERSHIP WANTED 


WILL PURCHASE General Motors, Ford 
or Chrysler product dealership, any size, 
southeastern or southwestern coast o/7 
Florida. Lease building or will buy. All 
cash; consider paying some blue sky for 
desirable dealership. Factory approval 
already assured. Box 5229, c/o Auto- 
motive News, Detroit 26. 


COMPLETE PROTECTION GIVEN 
AUTOMOTIVE NEWS’ READERS 


Automotive News will not divulge the 
name of any classified advertiser using 
a box number. For our readers who 
wish to protect their identity when an- 
swering box number ads, we suggest 
you send your replies direct to Classified 


you 
would not want your letter to reach. 
Your reply will be destroyed if the ad- 
vertiser is one you have mentioned; 
otherwise it will be forwarded im- / 
mediately to the advertiser. 


PEAR LT RIE A Ne PRETEEN RR RRR i NCR ent na een BE at 


faba er teat lbane see 





eee a oe 


Farrel 


it 





te BPRPhRetrun es 


te 
“ 


Sis, . 


TE ARRIRNT RR IRAN NRL) PN REE Ny et RIAN ABR Ne ie EERE HAE OES me 


EBs ars balan OL 





AUTOMOTIVE NEWS, AUGUST 29, 1955 


39 





DEALERSHIP WANTED 
WISH TO PURCHASE FORD OR GM fran- 


Pennsylvania. 150 car contract maximum. 
Presently successful and profitable deal- 
er with larger contract who wishes to 
acquire smaller deal. Adequate financial 
position and past performance of high 


proval. This is a sincere advertisement. 
Replies will be held confidential and 
every letter will be answered. Box 5213, 
c/o Automotive News, Detroit 26. 

CALL ROBERT PLITT collect Kingsbridge 
3-1989 (Bronx) mornings regarding cash 
for Ford, GM dealership, 70 miles New 
York, Like Long Island. Consider part- 
nership, buyout later. Have factory ap- 
proval, Not factory agent’s ad. Replies 
confidential. 


____ BUSINESS OPPORTUNITIES 
EN 





AUTO AGENCY, No. Cen. Calif. in rich San 
Joaquin Valley. $168,000 in 6 mo., 1955. 56 
new cars sold in 6 mo. Choice loc. Top franchise. 
Priced low for quick sale. Dept. # 

oor AGENCY, Se. E. New Mex. Nets $18,000 
per —-. —— ae nein to 
cn "Suyers. Priced at only: 65 plus inven- 
ory 


(appr. $7,948.) Dept. # 


AUTO AGENCY, Los tel "tsi See area. =. 1917. 
ise, for | 


000 volume yr. 6! new ears & | “goed ears, 
4 mo., 1955. Owner retiring. Priced at only: $28,- 
000 plus inventories. Write for full information. 
Dept. #22091 


AUTO AGENCY AND wan sratren. No. 

Calif. Netted $19,052 5 aa auto 

& service alone! Dedee: ‘Pi : dealer. 
ynouth 


tana with bulidings pumps 
1,000 gallons per day. "priced far below value. 
Dept. #22259 


Aure.. AND tty Ee aoaees. ee. — 


ty. A 
ee of city. 12 acres ie 7: badge. = 
Priced low for a quick sale. D 


Aute wep —_ a. No. om. - Prete. 
of al ow k it 


nsurance 50 x 150 | 
w/30. 40 phy & home inet. * priced at Gass 
345-750. Dept. #22339 


fore § gg PARTS REPAIR, So. W. 


hi No com- 
veeition within nao mile ‘aan $42,000 volume. 
Xint. reputation, Priced 

Dept. #22134-A_ 


right for quick sale. 
aura PARTS BUSINESS. Cs Cm. Cunt. om. on 
exp. mene. Retiring owner will assist new man. 
Full info. aval te competent buyer. Solid 
value, Priced at $3,500 plus inv. Terms to right 
buyer. Dept. #22265-A 


AUTO PARTS & ACCESSORIES, Los An 
Calif. area. Netted $3, = "asal 


shoppi center | “Soule ‘a ‘Splines. 

n joc. es 

Priced at only: $14,200 inel inv. Dept. i e2uT A 
AUTO REPAin, No. - Calif. ’ impt. eity. 
Handies repair ete. 


of i 
Netted $12,000 ow? with ae" 50 higher 
eas Cama. equip. Priced low for quick sale. 


AUTO REPAIR, Cen. Wyoming. Netted 
last this = Complete 
. Priced 


yr. w/sales higher 
repair, ee. ideal 


align at only 
$10,000. Dept. #22255-A 

eAnacs, Ne. Cen. =, Nr. a Francisco. 
Estab. in this top trade center since 1933. Compl. 


equip. Vaeut loc. Gd. profits. Priced low. Dept. 
#22327 


GARAGE & SERVICE ay OE Se. E. New 
Mexico. Nets $7,000 Lg By 
in area! Only ann approved areal 


mnoet innoes mertant high: he 
ways, Priced at yo $16,500. Dest 7 


GARAGE, SERVICE STATION, MOTEL, Se. 
Calif. main hiway L. A. é ise 
$1,000 0 per mo. > 


Vegas. ‘N units. 
over 12,000 gals. 180 x 150 land rave 
bldge, ,& home nel. priced to sell. Terms. Dept. 


oa age TATION, f Lo —— Calif. —_ 


#5)x, ih and "w/iage.©& home “nels Priced ta 


SERVICE STATION, Phoenix, Ariz. -—_,. 1 
$i 40 to a 50 per week. Ideal corner loc. 


Operated 20 years. ‘t 
$2906, Depts 22162-A Priced” a ont 


auto repel ye 
2p. bid . 7 
s. Biags. 
ept. #20831 
SERVICE STATION in 8. E. 0 Franchises 
on Conoco Products & Goodyear ‘tires, distributes 
Penzolt products. Estab. -_— 1933. om 4% =s 
home included. Business nets $8,000 y 
aout in ae spe of operat on, high 
$38,000—terms. write cae. Dept. #22059-A 
Stavicg STATION EQUIPMENT, Sales & svee. 

Cen. Calif. Ne competition within 60 milesi 
S tranchlees Xint. Compi. . Priced 
at only: $11,750. Dept. #22264-A 
cing, 

i SALES ES & REPAIR. Ne. Cen. Calif. Keen, 


Ideal shopping loc. 
catabll 
setabiched. "0 “Other | interests force sale at low price. 


FREE BULLETINS ON ABOVE BUSINESSES 


CHAS. FORD & ASSOC. 


6425 Hollywood Bi., Los Angeles, Cal. 


ced low. Inquire 


87 Walton St., Atlanta, Ga. 
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New and Used Auto Parts 
and Wrecking Yard 
Over 300 automobiles, good building, 


wreckers, trailers, tractors, completely 
equipped. One of central Michigan's 


largest yards on U. S. 16 between 
tansing and Grand Rapids. 


Phone or See 
FRED H. DENNY 
Phone 37 Charlotte, Michigan 


90% | 10040 Freeland, Detroit 27, 


MANUFACTURERS’ REPRESENTATIVE 


SALES EXECUTIVE. 20 years’ associa- 
tion with automotive industry, desires 
to represent established company on na- 
tional basis or midwestern coverage. 
Excellent contact in automobile, truck, 
bus and cargo trailer field. Box 5295, 
c/o Automotive News, Detroit 26. 


DEALER SERVICES 





DEALERS 


Move Those USED CARS 


Our “Modern USED CAR SALES PLAN” 
will do it. 


Results guaranteed or all your money back. 


Only $5.00 postpaid. 


SALES DEVELOPMENT CO. 
Box 150 Ithaca, N. Y. 








INVENTORY SERVICE 
BUYING OR SELLING A 
DEALERSHIP? 
© Buy Right © Sell Right 
Parte-—Aecssverioe——Senyment 

© © A disinterested certified physical 
Inventory will save you money © ¢ 
DON'T GUESS—BE SURE 
Call or write for service details. 
AUTOMOTIVE INVENTORY 


SERVICE CO. 
Mich., WE 3-6445 








SELL YOUR REPUTATION? 
Learn —_ a increase traffic and 
t a facilities, know- 
re potent factors in 
‘ort, Copyrighted ideas, aids, 
methods ca’ rs pomeg oot | No obliga- 
tion for details. fe Ktait your | to 
MERITSEAL, INC. 
2 Depet Plaza White Piains, N. Y. 





PARTS FOR SALE 


BUICK PARTS 


All Other GM Parts Also 
UP TO 50% DISCOUNT 


Extra Discount on 
Special Phone Orders 


Fast—Direct—C.0.D. Service 


SAME-DAY DELIVERY 


Hf it's really urgent, our company- 
owned plane will deliver, at rea- 
sonable extra cost. 


GORDON BUICK 


Largest Baick Parts Dealer in U. S. 


1000 S. Wabash Ave., Chicago, lil. 
Phone WAbash 2-1030 





OARS FOR SALE 


USED TAXICABS—Eight 1950 Chevrolets; 
ten 1950 Plymouths. $125 each. $1,800 
for all. Boynton Cab Co., 1232 N. Edi- 
son St., Milwaukee 2, Wis. 


““DEALERS”’ 


Selling 1 - 200 
1953 - 1954 
4-DOOR SEDANS 


Fords—Chevrolets— 


Plymouths 
“EX - TAXIS" 


Contact Dick Hunt 


RED CAB, INC. 


2020 N. ILL. WA, 6-4587 
Indianapolis, Indiana 





SOMETHING NEW 
USED CARS DELIVERED 


We have for sale a large number of 
1953 and 1954 fleet leased cars. Many 
makes and body styles. We can deliver 
most locations. Phone or write for infor- 
mation. 


Robinson Auto Rental Div. 


229 $. Hansen 8. Phiiadeiphia, Pa. 
L. & Spatig, Used Car Maneger 
Sreorweed $1506 





CARS FOR SALE 


ATTENTION DEALERS !! 


SPECIALIZING IN THE SALE OF 
EX-TAXIS 
Excellent Bodies - Good Motors - Heaters 
Upholstery New 
BUY NOW — LOWEST PRICES EVER 
1951-1952 


Plymouths — Fords — Chevrolets 
1 to 500 


MORRIS FREEDMAN 
Sith & LINDBERGH BOULEVARD 
PHILADELPHIA 43, PA. 
SARATOGA 17-2300 








CARS WANTED 


CADILLAC, CHRY 


77-5046, 
Mich. 


KAISERS—1955 new or unlicensed sedans. 
Give details. Box 5294, c/o Automotive 
News, Detroit 26, 


TRUCKS FOR SALE 

14 GMC DIESEL TRACTORS. Model 750, 
with 471 cu. in. motors, 5 speed Spicer 
trans. 20,000 Ib, rear end, with 10.00x20 
tires, 55 mi. hour road speed. Equipped 
for the road and in excellent condition. 
1948 through 1952 models. Priced from 
$1,500 to $3,500. All from one owner and 
will be sold as a fleet or separately. 
Write or call Mac Dermody, Dermody 
White Truck Co., 124 Ionia 8. W., Grand 
Rapids, Mich. GL. 1-2529. 


TRUCKS WANTED 


WANTED 
FORD TRUCKS, TRACTORS AND DUMPS 
F800 and F900 1953 or later 
Buy one or fifty. 





W. E. McCARTHY 
241 Mystic Ave. Medford, Mass. 
Mystic 6-3500 





WANTED USED JEEPS, Willys 4 x 4 sta- 
tion wagons and pickups. Take transport 
load. Call, write or phone Kurland Mo- 
tors, 1134 Broadway, Denver, Colo. 


WANTED—USED WRECKER, Send photo, 
price, make, model, etc., to Lew’s, 
Salem Ave., Dayton, Ohio, OR, 533! 


BUSES FOR SALE 
NEW 


SCHOOL BUSES 


AVAILABLE FOR IMMEDIATE 
DELIVERY 
LARGEST SELECTION IN THE EAST 
6—460-Pass. Fords 
10—54-Pass, Fords 
15—54-Pass. Chevs. 
9—54-Pass. Internationals 
3—60-Pass. Internationals 
CALL - WRITE - WIRE 
WILLIAM T. SPERRY 








News. Detroit 26. 
MAILING LISTS 





le APIECE 
MAILING LIST 


Auto dealers—new and used. Virginia and 
North Carolina. 4,927 names and addresses— 
$49.27. Send check or money order. 


M. RYAN & CO. 


3211 Grove Ave. Va. 





SHOP EQUIPMENT FOR SALE 





As the Result of Terminating 
Our Kaiser-Willys 
Distributorship for the 
State of Ohio 


We are liquidating the following: 


6 Steel desk and chairs to match 
3 Mahogany desks and chairs to match 


2 Leather 
Cee chairs 


ci 


LAUREL C. WORMAN, INC. 


1511 Madison Ave. Toledo, Ohio 
Phone Main 2267 





SHOP EQUIPMENT WANTED 


WANTED—AUTO PARTS bins. Only late 
style Borroughs considered. State best 
price and condition in first reply. Box 
5263, c/o Automotive News, Detroit 26 


o || Factory Sales Division 


SHOP EQUIPMENT WANTED 


WANTED TO BUY, Used tire trueing ma- 
chine. Brake shoe grinder, Other equip- 
ment used in brake, front end, frame 
shops. Send list, condition, make and 
price to Automotive Safety Service, 108 
Warpath Dr., Kingsport, Tenn. 


WANTED — THE FOLLOWING: 12 volt 
electrical testing equipment; engine diag- 
nosis test set; volt ampere tester; bat- 
tery chargers. Rosemurgh Motors, Ino., 
Wausau, Wis. 


MISCELLANEOUS 





Ask the Man Who|: 
Tows—He Knows 


Automatic BraKinG 
Is the Cheapest 
INSURANCE 
You Can Buy 


COMPLETE with 
Guide Cables and §=69—- $6] 45 
BRAKE HOOK-UP... 

Meets ALL 1.C.C. Requirements 
e e « 


WITH BRAKE HOOK-UP 


ONLY. ..°51 i 


Meets 1.C.C, Strength Requirements 


ANTIQUE CARS FOR SALE 


1917 STUDEBAKER 7-passenger touring. 
New 34x4 tires, motor excellent, needs 
clutch work and new top. Fully licensed 
and titled. Best offer over price of tires 
$325. Martin V. Hapeman, 1444 N. Ver- 
milion St., Danville, Tl. 

1930 CHRYSLER, model 70 touring car in 
good running condition, Make offer over 
$500. Maurice Schwartz & Sons, 141 W. 
Front 8t., Red Bank, N, J. 


MISCELLANEOUS 


TOW BARS 


LEAD IN SALES... 
VALUE AND... 
PERFORMANCE 


Meet 1.C.C. Requirements 


MOTO-MATIC 


—SPECIAL— 
Protecte Covers (Tailor Made)...... 


Svem (Tew Bar) ype $1 3. 95 
(Add SB tor Pediock. ‘vith 2 Keys) 


TOW ¢ GUIDE 


and 
BRAKE-MOBILE 


TOW PILOT 


with Automatic Brake 


Cannot Be Matched 
At Any Price 


Write Today for 
Illustrated Catalog 


QUICK-TOW Bumper- 
to-Bumper Tow Bar............ 
TRI-KING 3-Point Hook- 
Up Intra-State Tow Bar...... 


WE STOCK ALL MAKES 
TOWING EQUIPMENT and PARTS 
FOR AUTOMOBILES and TRUCKS 


TOW BAR SALES CO. 


Exclusive Factory Distributors 
AS NEAR AS YOUR PHONE 
DE 2-0700 AN 3-8888 DO 3-8373 BU 8-7466 
40 So. Clinton St., Chicago 6, Ill. 





SENSATIONAL! PLASTIC strip pennants. 
Assorted colors. 140 2’’ x18’ strips 
stitched to the 100 ft. string. Flutter 
better, last longer. Only $5.95 per string. 
Buy three strings and get one free. Pet- 
erson’s Advertising Service, Myrtle Ave., 
Huntley, Ill. 


PILOT DISTRIBUTING 
COMPANY 


BATTLE CREEK 9, MICH. 
Phone WO. 2-5257 All Dept’s. 


1000 BUSINESS CARDS, raised printing 
(1 color) $3.50; (2 colors) $4.50. Cuts 
inserted: 50c extra per 1000. Samples 
free. Business Specialtiez, Dept. A-8, 
1422 Rosemont, Chicago, Ill. 


“Leaders In The Industry" 
Since 1939 





HELP WANTED 


OUTSTANDING OPPORTUNITY 


In auto finance field for men qualified as 


DISTRICT MANAGERS 

BRANCH MANAGERS 

SALES SUPERVISORS 
OPERATIONS SUPERVISORS 


Rapidly expanding national finance company has open- 
ings for men interested in positions with unlimited 
future. Salary range open, depending on qualifications. 
Complete employe benefits include Incentive Bonus 
Plan, Profit-Sharing, and Retirement Program. 


Box 5269, c/o Automotive News, Detroit 26 
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New Subscription Order 


Send Automotive News to Address Below 
U. S., Canada and U. S. Possessions 
One Year $8 [] or Two Years $14 [] 
All Other Countries — One Year $12 [] or Two Years $20 [] 
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Truck Dealer [] 
lasurance [] 





goes all out with new beauty, 


new V-8 power, unit construction, 


deep coil ride, reclining seats, air 


sDascor Sencpiepeet aD Ue ateratadaleanee ant eee erate 


conditioning, control tower vision, 


and triple-safe brakes... plus 


FOR ORIGINAL EQUIPMENT, AND 


Scaled Power KromeX Ring Sets 


FOR REPLACEMENT SERVICE 








